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Send in your “Interesting Facts” 
to the makers of “Everclear” 
Alcohol. Unique, colorful items 
in any field will be appreciated, 
and credited in this column to 
the contributor. 
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n 1770 they called the 


use of cosm efics 


WITCH CRAFT ! 


A billl introduced into Parliament in 1770 reads: "That 
all women of whatever rank, possession, or degree, 
whether virgins, maids, or widows, that shall from and 
after such Act impose upon, seduce, and betray into 
matrimony, any of his Majesty's subjects by the scents, 
paints, cosmetic washes, artificial teeth, false hair, Span- 
ish wool, iron stays, hoops, high heeled shoes, and bol- 
stered hips, shall incur the penalty of the law now in force 
against witchcraft and that the marriage upon conviction 
shall be null and void." 


ANOTHER INTERESTING FACT 


"Everclear" Alcohol is acknowledged by outstanding 
manufacturers and chemists to be the perfect solvent 
for all floral and essential oils. 


AMERICAN COMMERCIAL 
ALCOHOL CORPORATION 


405 Lexington Avenue - - - New York, N. Y. 





Plants: Pekin, Ill.; Philadelphia, Pa.; Gretna, La.; Sausalito, Cal. 


Sales offices in most large cities. 


all principal consuming points 


Warehouse stocks carried at 
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Administration Relaxing Trade Control 


Tapering Off Process in N.R.A. and Failure to Press 
Other Measures Viewed as Indication 


by C. W. B. Hurd 


ASHINGTON, June 13.—While the swelter- 
W ing Capital awaits the imminent adjournment 
of Congress, a review of the past six months 
shows a definite trend toward relaxation of what at 
one time threatened to be harsh strictures on business. 
This has been manifested both through direct action of 
administrative of- 
ficials in lessening 
the number of or- 
ders to which busi- 
ness is subjected 
and through inac- 
tion on legislation 
that at one time 
seemed destined to 
be passed. 
The only gloomy 


spot in the picture * f 
7, ee = 


is the failure of IrPPPMenrey 
Congress to repeal apie 
the processing tax 
on coconut oil in- 
corporated in the 
new revenue meas- 
ure, even though it 
was called unjusti- 
fied by President 
Roosevelt and an 
affront to the Phil- 
ippines. The tax 
on coconut oil, it 
is understood here, 
reacts with a hard impact on soap manufacturers 
through the levying of three cents a pound on such 
oil when it is processed, or turned into a manufac- 
tured article. 

In the line of direct action, the National Recovery 
Administration has furnished abundant evidence of an 
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intention to “taper off” its restrictions; in the field of 
inaction, it is noted that the food and drugs bill, sub- 
ject of one of the most bitter hearings ever held in 
the Senatorial offices, still remains dormant, having 
“progressed” only to an amended state in which form 
it probably will be reintroduced in the next Congress. 

On May 27 
President Roose- 
velt by Executive 
Order removed 
from the strictures 
of code operation 
the service indus- 
tries, or those busi- 
nesses engaged “in 
the sale of services 
rather than goods.” 
The definition of a 
service industry 
was left to General 
Hugh S. Johnson, 
National Recovery 
Administrator, but 
these obviously in- 
cluded barber shops 
and beauty shops. 

This order was 
hailed generally as 
the first major step 
placing the N.R.A. 
on a “reasonable 
basis”, as it was 
the first action carrying out the conclusion that rule- 
of-thumb operation cannot be applied to highly in- 
dividualized and widely scattered small firms. It yet 
remains to be seen whether beauty and barber shops 
will maintain wages arbitrarily advanced by operation 
under the codes. 
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In addition to this action, General Johnson announced 
that in codes yet to be completed the minimum-price 
provisions will be waived. While he emphatically denied 
that there is any intention of abrogating these pro- 
visions in codes already in operation there is, however, a 
strong feeling in informed circles that price agreements 
will be abrogated in the near future and competition re- 
established. 

From the first, code authorities, the N.R.A. and busi- 
ness in general have been in an obvious quandary as to 
just where price-fixing under the codes could be prac- 
ticed in view of repeated warnings that the Federal 
Trade Commission retained all of its old force to fight 
monopolies or trade agreements resulting in uniform 
prices for so-called competing products. 

Combined with this action, General Johnson has 
spoken frequently of late of “the new N.R.A.,” presag- 
ing the revamping of that organization in a sweeping 
manner. For one thing, it is understood on good authority 
that the personnel of the supervisory group is to be 
sharply cut, which, of course, will mean a relaxation 
of the “policing” activity of N.R.A. Beyond that the 
Administration still holds out the promise that, once 
business has been organized completely, its operations 
will be placed back into the hands of business rather 
than under the supervision of Government officials. 


Food and Drugs Bill 


Previous reports on the proposed food and drugs bill 
have described the many changes undergone by that 
now dormant legislative effort since Senator Copeland, 
long an advocate of reform in this legislation, and the 
Department of Agriculture sponsored bills similar in 
intent but different in operation. 

Studies and open hearings on the bill were marked 
by so much contention from opposing groups that the 
bill worked out of these hearings and recently printed 
as a revised “Copeland bill” probably was shelved rather 
than take it to the floors of the Senate and House in 
the midst of rather sharp contention over legislation 
considered essential to the recovery and relief programs. 

Legislators who look to the future—and beyond the 
elections next Fall—will make no predictions as to pos- 
sible legislation when Congress convenes seven months 
hence. 

Then there will be a new Congress and possibly new 
problems. If the recovery program has progressed as its 
sponsors hope that it will, there will in all probability 
be no further legislation affecting business operations. 

On the other hand, if there is a calm legislative ses- 
sion with time for deliberation upon fundamentals, the 
food and drugs bill is expected to receive an important 
position well up on the legislative calendar. 

If a crisis still exists in acute form, that Congress, 
as the current and the last ones, is expected to be so 
enmeshed in new legislative attempts to correct the evils 
of depression that it will deal only with expedients. 


Trade Commission Activities 


Following a complaint by the Federal Trade Com- 
mission, the Drew Corp., of New York, has agreed to 
accept a “cease and desist” order barring its use of a 
label that the Commission said implied that flavoring 
extracts sold by it were compounded and packaged 
abroad and imported into the United States. 
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Bottles containing the Drew extracts were alleged in 
a recent complaint to have borne a coat of arms with 
the legend, ‘“‘Milano Exporto Chemico.” It was further 
charged that the company furnished to dealers display 
cartons bearing the words, “Imported Flavors;” and 
that upon the bottles were printed the words, “Imported 
for Drew Corp., 546 Pearl street, New York. 

In reply to the complaint, James F. Drew, president 
of the company, waived appearance by attorney on the 
charges, stated that the misleading advertising had oc- 
curred through “sheer inadvertance”, and offered to ac- 
cept without contest the service of a cease and desist 
order, which was done. 

The Commission also has pending before it two im- 
portant cases concerning cosmetics, each of an individual 
nature. 

It has set June 20 as the date for a hearing (post- 
poned from June 10) on a complaint against the manu- 
facturers of the widely advertised depilatory, “Zip,” 
alleging that this depilatory does not permanently re- 
move hair growths as advertised. 

In the other case, Preferred Toiletries, Inc., is charged 
with misleading advertising through offering for sale 
groups of toilet articles, said to be worth $11.50, for 
98 cents, plus postage. 

The complaint in the “Zip” case was issued against 
Jean Jordeau, Inc., manufacturer, and Bertha E. Lefrie, 
vice-president of the company and distributor of the 
product under the trade name of Madame Berthé. The 
complaint cited both the wax and cream preparations 
sold under the trade name on nine different points, all 
of which will be argued when hearings are held. The 
basis of the complaint, as usual, is that through the 
alleged untrue statements the company indulges in un- 
fair competitive practices. 

The complaint against Preferred Toiletries, Inc., also 
names Henry Schlactus, president of the company, in 
alleging that since the organization of the company in 
1932 it has carried on alleged unfair trade practices 
through misleading advertising. 

According to this complaint, Preferred Toiletries, Inc., 
has advertised widely two brands, “Baree” and “Vivian 
Vance,” offering in each group eleven articles includ- 
ing cleansing cream, lilac water, shampoo, vanishing 
cream, brilliantine, face powder, face lotion, parfum 
bouquet, nail polish, gardenia perfume and lip rouge, 
listing these articles with prices opposite each ranging 
from 50 cents to $3, and then stating that here were 
$11.50 worth of “nationally advertised products,” all 
for the bargain price. 

“In fact and in truth,” the complaint stated, ‘‘the 
said combined price of 98 cents plus postage for all 
the said articles, as set forth in the advertisements de- 
scribed . . . has afforded and still affords the said re- 
spondents a substantial profit, and the said combined 
price of 98 cents plus postage for all the said products 
is the usual and regular price at which articles of the 
same grade are sold by competitors of the respondents.” 

The code for the industrial alcohol industry was 
under consideration on June 12. It was offered as a 
supplement to the basic code for manufacturing chemi- 
cal manufacturers and was presented by Glenn L. Has- 
kell, president of the Industrial Alcohol Institute. It 
would require filing of price lists and lists of sales 
agents as well. 
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Fortieth A. M. T. A. Convention 


Annual Meeting Discusses Code and Legislation 


and Studies Advertising Problems 


Smith Again President 


Manufacturers of Toilet Articles, meeting at the 

Waldorf-Astoria Hotel, New York, June 5, 6 
and 7 re-elected Cecil Smith of Yardley & Co., Ltd., 
New York, president for the coming year. Edw. Plaut 
of Lehn & Fink, Inc., New York, was elected first vice- 
president and other officers were re-elected as follows: 
2nd vice-president, F. W. Moss, Daggett & Ramsdell, 
New York; treasurer, Daniel J. Mulster, Ferd Muelhens, 
Inc., New York; and secretary and general manager, 
Charles S. Welch, New York. 

A number of vacancies on the executive board of 
the association were also filled at the meeting and the 
scope of the board materially widened by the choice 
of the following men as members: Carl Weeks, Armand 
Co., Des Moines, Ia.; S$. Bayard Colgate, Colgate-Palm- 
olive-Peet Co., Jersey City, N. J.; Earl Means, Bristol- 
Myers Co., New York; E. P. Matthiessen, Elizabeth 
Arden, Inc., New York, and J. Rouss, Bo-Kay Perfume 
Co., New York. 

Other members of the board, re-elected or holding 
over from former terms are D. H. McConnell, Jr., Cali- 
fornia Perfume Co., New York; E. B. Hurlburt, J. B. 
Williams Co., Glastonbury, Conn.; Northam Warren, 
Northam Warren Corp., New York; George Leigh, 
Primrose House, New York; C. M. Baker, Pond’s Ex- 
tract Co., New York; Dr. E. G. Thomssen, J. R. 
Watkins Co., Winona, Minn.; H. L. Brooks, Houbigant, 
Inc., New York; J. D. Nelson, Andrew Jergens Co., 
Cincinnati, all on the part of the active members 
and Dr. W. T. Haebler, van Ameringen-Haebler, Inc., 
New York, and R. R. Brown, American Commercial 
Alcohol Corp., New York, on the part of the associate 
members. 


P | “HE fortieth annual convention of the Associated 


President’s Address 


The attendance at the meeting was excellent although 
not quite up to the high record of a year ago, and 
more representatives of the active membership than 





——_—— 


CrEcit SMITH 
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usual were present. Following luncheon on the opening 
day, president Smith read his annual address. This re- 
counted briefly the difficulties which the association had 
met during the year, discussing quite fully the formula- 
tion of the code for the toilet preparations industry, the 
Copeland and “Tugwell” food and drugs bills and the 
various matters of state legislation, particularly the 
Maine cosmetic law. 

Mr. Smith told of the several groups now separately 
organized in the industry, each representing certain 
special interests, and extended an invitation to them 
to join the A.M.T.A. retaining if necessary their special 
character for the special matters for which they were 
organized. He pointed out that the Perfumery Im- 
porters Association had taken similar action by joining 
the A.M.T.A. in a body while retaining its own organi- 
zation for handling import problems not of interest to 
the entire membership of the larger association. He 
stated that members of the Perfumery & Cosmetic In- 
stitute as individuals had expressed a willingness to take 
such action and that he was hopeful that the entire 
group would re-unite with the A.M.T.A. in the near 
future. 

Along the same lines, he congratulated the manu- 
facturers in Chicago, Michigan and California upon the 
formation of their local groups and thanked these groups 
for their co-operation with the National association in 
its work during the year. In closing he thanked his 
associates among the officers and committees and on the 
executive board for their cooperation and support in the 
trying work which the association has faced since the 
last annual convention. 


Discussion of the Code 


Most of the first session was given over to a discus- 
sion of the code. It was hoped that Mark Merrill, As- 
sistant Deputy Administrator of the N.R.A., who pre- 
sided over the hearings and co-operated in the drafting 
of the cosmetic code, would be present to relate the 
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E. P. MATTHIESSEN J. Rouss 
Administration viewpoint on the code but illness pre- 
vented his attendance. John W. Power, Administra- 
tion Member of the Code Authority was present, how- 
ever. He spoke briefly, stating that the Code Authority 
would be the enforcing agency, that he could not speak 
officially on any definite points but that he would be 
glad to offer his personal opinion on any question re- 
garding code administration which the members might 
care to ask. 

Several questions were asked principally dealing with 
open prices and trade discounts. Information gleaned 
from these questions was to the effect that the prices 
filed for distributors in several classes would be open 
for any distributor in each of these classes but that they 
would not necessarily be available to distributors in 
other classes or to competitive interests. The discount 
provision means exactly what it says, in Mr. Power’s 
opinion, and trade customs relating to dating of in- 
voices, payment on agreed dates for goods bought in 
any month and other special terms would have to be 
adjusted so that the code was not actually violated. 
Payment for services is banned by the code and dis- 
counts given for services rendered by the wholesaler or 


Eart A. MEANS CarL WEEKS 
retailer must be clearly and definitely stated in the open 
price and discount statements filed with the Code Au- 
thority. 

Mr. Power explained the set-up of the temporary 
authority as set forth in these pages heretofore and 
indicated that no statement as to the exact set-up of 
the permanent Code Authority could be made until that 
body had been elected and was ready to start function- 
ing. He indicated, however, that the first duty would 
be to draft regulations under which the work would be 
carried on. In response to a question he outlined the 
procedure to be followed in case of wilful violations, 
i. e., building up a record of the case to be certified to 
the proper prosecuting authority and said, in reply to 
a further question on the same point, that this had 
worked out well in other industries and had been selected 
after careful study as the most expeditious and equitable 
method of handling such difficulties if they should arise. 


Speaks on Copeland Bill 


Dr. Henry C. Fuller of the U. S. Department of 
Agriculture spoke on the Food and Drugs Act. He 
reported that the department had found little to criti- 
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A. M. T. A. GOLFERS 
at 


POMONOK 


1. J. E. Valentine, F. W. Webster, W. E. Klaas. 2. Paul Douglas, H. L. Brooks. 3. P. W. Marshburn, Hugo 
Mock, Northam Warren. 4. W. F. Zimmerman, Paul Scott, A. C. Burgund, G. J. Block, Jr. 5. A. F. Kammer 
(three times New Jersey Amateur Champion). 6. G. P. Daggett, F. W. Moss, C. §. Welch, Cecil Smith. 
7. W. G. Mennen, Sewell Corkran, A. F. Kammer, A. D. Henderson. 8. D. F. Lum, Nathan Newman, E. Booth, 
Frank Dedrick. 9. W. Jacobs, A. L. van Ameringen, Dr. W. T. Haebler,.J. F. Condon, Jr. 10. L. L. Lowden, 
M. Lemmermeyer. 11. Grant Dorland, R. F. Kelly, C. E. Heminway, Ross White. 12. W. A. Bush, John H. 
Beach, H. D. Porter, C. O. Homan. 13. Fritz Koster, Charles Fischbeck, F. C. Theile. 14. Elliott Odell, E. J. 
Schuellein, Karl Voss. 
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H. L. Brooks D. H. McConneELl, Jr. 


cise in the toilet preparations industry and that it anti- 
cipated little difficulty with the industry under proposed 
revisions of the Food and Drugs Act. Turning to the 
proposal for such revisions, he outlined the position of 
the Department as to their necessity and indicated that 
regardless of the fate of the Copeland Bill, the trade 
could expect that a new law, which undoubtedly would 
embrace cosmetics, would be enacted in the near future. 
He told of the administrative difficulties of the Wiley 
law and how it was hoped that they would be over- 
come under the new measure. In closing he said that 
he was sure the industry would find the Department 
and Senator Copeland reasonable and willing to listen 
to constructive suggestions both in the enforcement of 
the present statute and in planning for revisions. 

C. W. Godefroy, for 
some years president of the 
National Hairdressers’ and 
Cosmetologists’ Associa- 
tion appeared by invitation 
to discuss the questions 
which have been raised by 
the various state cosme- 
tology laws, including the 
recently enacted Maine 
law. Mr. Godefroy out- 
lined the necessity for ac- 
tion looking toward the 
licensing of hairdressers 
and cosmetologists. He 
pointed out that incompet- 


ent and irresponsible people GEorGE LEIGH 
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with little or no training in the profession had entered 
the business in such numbers that the field was over- 
run with the result that carefully trained operators were 
unable to maintain living prices for their work. This, 
he contended was a situation in which the public had a 
vital stake since virtually all accidents were caused by 
incompetence and at the same time, confidence in the 
art of hairdressing and cosmetology and in the proper 
use of cosmetics and hair preparations by the public 
was being seriously damaged through the work of in- 
competent persons in the industry. 

Sensing this fact, he said, the association which he 
represented had sponsored the passage of protective laws 
in the several states. These laws, in general, provide 
that persons practicing hairdressing and cosmetology 

should be licensed by the 
state, after examination as 
to their competence and in 
some instances a period of 
intensive training in 
schools of cosmetology. 
The adoption of these 
laws by the states inevit- 
ably led to some confusion 
ands difficulty. This 
touched the manufacturer 
in two ways: first by re- 
stricting the work of dem- 
onstrators, who were con- 
sidered cosmetologists un- 
der some state laws and 
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This difficulty and expense, he contended, could readily 
be overcome in most jurisdictions because of the prin- 
ciple of reciprocity through which holders of state 
licenses could be licensed, without additional fee or ex- 
amination, to practice in other states. 

The second factor facing the manufacturers, accord- 
ing to Mr. Godefroy, was the fact that these laws when 
introduced were open to amendment in the state legis- 
Jatures and absolute uniformity could not be guaran- 
teed. This was the case, he said, in the state of Maine 
where the cosmetology law was amended to require 
formula disclosure and licensing of the products used 
in beauty establishments. He said that his association 
had nothing to do with this addition to the law and that 
it was in fact, inimical to the interests of many mem- 
bers of the Hairdressers’ and Cosmetologists’ Associa- 
tion because a fairly large percentage of them were 
also manufacturers of cosmetics. On this point, he 
urged that manufacturers of toilet preparations, through 
the A. M. T. A. or as individuals should unite in favor 
of the regulation of cosmetology and make every effort 
to secure uniform laws throughout the country which 
would protect both the public from incompetent oper- 
ators and the manufacturers from restrictive measures 
such as the Maine law. 


Discuss Maine Cosmetic Law 


There was no business session of the convention on the 
second day. The morning of the third day was de- 
voted to an executive session in which the features of 
the Maine cosmetic law were thoroughly discussed from 
every angle. Several proposals were presented among 
which were that the industry should make an effort to 
secure revision of the stringent enforcement regulations 
just promulgated by the Maine Bureau of Health so 
that a more liberal attitude regarding registration of 
formulas would be adopted. It was felt, however, that 
this could hardly be successful in view of the fact that 
the Maine authorities had already heard the position of 
the industry fully explained before drafting the regu- 
lations and had at the time agreed to make these regu- 
lations as fair and liberal as possible. 

A second proposal was that the manufacturers as 
individuals should ignore the registration proposal but 
this received little consideration, the sentiment of the 
membership being that the law could not be ignored 
and that regardless of how stringent its restrictions were 
a determined effort must be made to live up to them 
so long as they should be in force. 

Repeal of the drastic provisions will be sought at the 
next session of the Maine legislature. Meanwhile, it 
was decided to place the resources of the industry be- 
hind a test case which will be fought by the Associa- 
tion’s general counsel. It is the belief of many that 
the law’s constitutionality can be successfully questioned 
and upon this basis the test case will be conducted. 
General discussion of the provisions of the measure was 
entered into by a large number of the association’s 
members, but since the proceedings were in executive 
session, the discussion cannot be presented here in de- 
tail. 


Odorgraphia Committee Reports 


At the closing session, a report of the Odorgraphia 
Committee was presented by its chairman. 
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A complete resume of this report will be presented in 
an early issue. 


General Counsel Speaks 


Hugo Mock, general counsel for the association, also 
presented his annual report which covered in some de- 
tail the formulation of the code, the work of the legis- 
lative committee and the general counsel’s office on the 
Copeland and “Tugwell” bills and a final discussion of 
the Maine cosmetic law. Mr. Mock pointed out that the 
association had assumed a correct course in not enter- 
ing a general opposition to cosmetic legislation. Its 
position as favoring regulation but insisting upon 
amendments to provisions in the original “Tugwell” bill, 
which would have injured the industry had been later 
adopted by other associations in the drug field, whose 
original position had been one of utter opposition to the 
entire measure. 

The result, he pointed out, had been that, of twelve 
amendments proposed by the A. M. T. A., eleven had 
been adopted and were included in the present Cope- 
land Bill as amended, while the twelfth, involving the 
paragraph defining adulteration of cosmetics is still 
under consideration by Senator Copeland with every 
prospect that it will be approved. Mr. Mock pointed 
out that the Copeland Bill is probably dead for this 
session of Congress but that it is inevitable that it, or 
a similar measure, will be introduced in the next Con- 
gress. It is his belief that the work done by the A. M. 
T. A. will, however, not be lost but that its views will 
be embodied in any new bill which may be introduced 
next year. 


Miss Fillmore on Merchandising Trends 


Miss Hildegarde Fillmore, beauty editor of .McCall’s 
Magazine, was then presented to speak on cosmetic mer- 
chandising trends. Miss Fillmore spoke from the point 
of view not only of the beauty editor, but also of the 
ultimate consumer. She pointed out that certain prac- 
tices indulged in in the regular retail outlets for cos- 
metics were distasteful to women. Indicating that 
women were coming more and more to “know what 
they want” and to insist upon getting it with the least 
trouble, she pointed out that the success of the five 
and ten cent store lines of cosmetics recently had been 
due as much to this fact as to the depression. Show- 
ing how merchandise was conveniently displayed in 
these stores so that shopping should be as easy as pos- 
sible, Miss Fillmore pointed out that the appeal to 
women of this method was tremendous. 

She further urged against the duplication of items 
and the expansion of lines of goods without real reason. 
Women, she said, become confused when the manufac- 
turer offers a large number of products for practically 
the same purpose and without apparent distinction be- 
tween them. This discourages the woman purchaser. 
In this connection, she showed that clear and definite 
labeling and advertising were of the greatest importance. 


Miss Wall Speaks on Exposition 


Miss Fillmore was followed by Miss Florence Wall, 
well known consultant on cosmetics, who spoke briefly 
on the advantages which manufacturers would find in 
the Women’s Exposition of Arts and Industries. She 
admitted at the outset that the history of expositions 


June, 1934 171 




























































in this industry had been most unfavorable but showed 
wherein this particular show was different. She urged 
both individual manufacturers and the group as a whole 
to take advantage of the show to present cosmetics 
and their raw materials in a favorable light to the con- 
suming public. 


Discussion of Advertising 

Immediately preceding the election of officers and 
adoption of resolutions which closed the convention, 
there was a general discussion of the industry’s adver- 
tising. In the course of this discussion which was par- 
ticipated in by several important manufacturers and 
national advertisers, it was pointed out that abuses ex- 
isted in the industry’s advertising which placed it in a 
rather peculiar light when it roused itself in opposition 
to advertising attacking cosmetics. 

The recent instance in which a prominent soap manu- 
facturer resorted to the slogan “‘Cosmetic Skin” to sell 
toilet soap was thoroughly discussed. The trade prac- 
tices committee reported on the controversy and the 
hope was expressed that the copy objected to would 
be modified so that the objectionable term would be 
eliminated. Charles $. Welch, manager, reported briefly 
on the work done by the advertising service during 
the last year indicating that it was receiving the co- 
operation of a large number of publishers and it was 
decided to continue and if possible expand this work 
during the coming year. Under this plan, the associa- 
tion advises publishers on questionable copy and under- 
takes to analyze and report on cosmetics which may be 
the subjects of questionable claims. 


Resolutions Adopted 


Following this discussion the convention adopted 
a number of resolutions. Most important of these were 
the following: 


Maine Cosmetic Law 


W hereas, the Legislature of the State of Maine enacted 
in 1933, laws known as Chapters 278 and 282 of the 
Public Laws of Maine, relating to the registration and 
licensing of the sale of cosmetics in the State of Maine 
and, 

Whereas, said laws and the regulations for the en- 
forcement of said laws are in the opinion of the Asso- 
ciated Manufacturers of Toilet Articles, unjust, dis- 
criminatory, unnecessary, vexatious and in some of their 
provisions will tend to absolutely prohibit the sale of 
many articles of cosmetics at retail in the State of Maine. 
Now therefore, be it 

Resolved that this association condemns the enact- 
ment of such laws and of the regulations thereunder 
and that it oppose by such legal and constitutional 
means as are available in the opinion of the counsel 
for the Association, the enforcement of said Maine 
statute, Chapters 278 and 282 and the regulations 
thereunder. 


Other Trade Associations 


Whereas, there exist in the United States other asso- 
ciations, groups, societies, organizations, etc., of manu- 
facturers of toilet articles, such associations being 
formed for special reasons determined by geographical 
location, special interests, etc., and 

Whereas, the interests of such other associations of 
manufacturers of toilet articles are in many instances 
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exactly the same as the interests of the members of this 
association, and 

Whereas, it is desirable that such other associations 
cooperate or affiliate with the Associated Manufacturers 
of Toilet Articles for mutually beneficial ends. Now 
therefore, be it 

Resolved that such other associations, groups, soci- 
eties, organizations, etc., be invited to affiliate with the 
Associated Manufacturers of Toilet Articles and that 
such other associations, groups, societies, organizations, 
etc., be given due representation on the Executive Board 
of the Associated Manufacturers of Toilet Articles and 
that the Executive Board of this association be em- 
powered to carry out the purposes of this resolution. 


Substitution 


Whereas, the practice of the substitution of adver- 
tised and/or other standard merchandise is still one of 
the crying evils of the cosmetic industry, and 

Whereas, all means should be availed of for continu- 
ing to fight substitution and passing of other mer- 
chandise, when merchandise is called for by a definite 
name or trade mark. Now therefore, be it 

Resolved that the Associated Manufacturers of Toilet 
Articles heartily approve the anti-substitution campaign 
sponsored by many of the well-known magazines and 
supported by many advertisers and will assist such anti- 
substitution campaign with all means available during 
the coming year. 

A resolution paying tribute to members of the as- 
sociation who have died during the last year was also 
adopted. These members were, John Blocki, Chicago; 
Gabriel Guerlain, Paris, France; Wallace E. McCaw, 
New York; Eddy Palmer, New York; William Peet, 
Kansas City;,Ralph H. Speed, London, England, and 
Joseph F. Scanlan, New York, active members; and F. 
E. Watermeyer, New York; George Lueders, New York; 
Parker Cook, Baltimore; Dr. F. J. Dunn, Chicago; 
Albert F. Leonhard, Haledon, N. J.; Albert F. Opper, 
New York; J. D. Rockafellow, Dallas, Texas; and W. 
B. Swindell, Sr., Baltimore, associate members. 

Another resolution thanked retiring general counsel 
Abel I. Smith for his long, faithful and efficient work 
on behalf of the association. 

Resolutions of thanks were also adopted for presi- 
dent Cecil Smith, treasurer Daniel J. Mulster and secre- 
tary and manager Charles $. Welch, as well as the enter- 
tainment committee and the managers of the Waldorf- 
Astoria. THE AMERICAN PERFUMER and other mem- 
bers of the trade press also received the thanks of the 
association for their support and assistance. 


Entertainment Features 


The entertainment features were undoubtedly the 
most colorful and attractive ever presented by the asso- 
ciation. The committee under the able direction of 
chairman Charles E. Kelly arranged several features 
which were unusual. On the evening of the first day, 
a “Monte Carlo Night” followed by supper and danc- 
ing was presented at the hotel. At this event, the grand 
ballroom was arranged and decorated to simulate the 
Casino at Monte Carlo. Each guest was given $50,000 
in “money” to risk at the various games of chance 
which ranged from roulette down to the faster and 
noisier “African dominoes.” When the final check-up 
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was made the following were found to have won prizes 
for luck at the various games: Ist, Kenneth G. 
Voorhees, who turned in $602,000; 2nd, Mrs. E. W. 
King with $477,000; 3rd, Charles Mullane; 4th, 
Bruce Puffer; 5th, Mrs. J. L. Scott; 6th, Mrs. B. J. 
Gogarty; 7th, Mrs. George A. Stevens; 8th, F. L. 
Graham; 9th V. A. Clark; 10th, Mrs. Walker; 11th, 
F. A. Bergmann; 13th, W. F. Zimmerman; 13th, Mrs. 
F. W. Dodge; 14th, J. S. Banden; 15th, H. W. Heister. 
The golfers whose tournament was to be held the fol- 
lowing day retired early but the others stayed and en- 
joyed the dancing until an early hour. 

Pomonok was the scene of the golf tournament the 
following day and the committee thoughtfully provided 
splendid weather and arranged so that no business ses- 
sion would interfere with the important matches. Some 
of the golfers got an early start by playing 9 holes for 
practice in the morning. Others started their golfing 
in the tournament round of eighteen holes in the after- 
noon. Very unusual and handsome prizes were awarded 
those who scored in the tournament. They were: Low 
net: Ist, H. F. Dilzer, 72; 2nd, W. T. Haebler, 73; 
3rd, A. J. Wilckens, 74; 4th, E. W. King, 75; Sth, 
D. E. Picciano, 75; 6th, H. L. Brooks, 77; and 7th, H. 
W. Heister, 77. For low gross J. G. Kenlon and A. F. 
Kammer were tied with 84 followed by Sewell Corkran 
with 86, F. J. Lueders, 89 and R. H. Swindell, 90. 


Special prizes for those nearest the pin on the 17th 
hole were taken by, 1st, Dudley F. Lum, 2nd, O. D. 
Neal and 3rd, I. H. Budd. Another special for longest 
drive on the 15th was taken by A. C. Burgund. In 
the Kickers’ Handicap, Paul Scott was the winner fol- 
lowed in order by F. W. Webster, C. S. Smith, F. J. 
Condon, G. W. Meier, Frank Dedrick, R. A. White and 
F. W. Beyer. Finally a special prize for honesty and 
courage was given to E. T. Booth for his nerve in turn- 
ing in a medal score of 135, which, however, is far be- 
low the high record made at Atlantic City some years 
ago when one member turned in 156. for eighteen holes. 

In the evening of the final day, the annual banquet 
was held at the Waldorf. Following one of Oscar’s 
masterpieces, golf prizes were awarded and the affair 
closed with dancing until an early hour. 

Great credit for the success of the entertainment 
affairs should go to the committee in charge of ar- 
rangements. The members of the committee were C. 
E. Kelly, chairman; E. W. King, vice-chairman; W. C. 
Young, treasurer; Karl Voss, assistant treasurer; and 
A. C. Burgund, Charles Fischbeck, B. J. Gogarty, M. 
Lemmermeyer, Paul W. Hyatt, W .E. Klaas and W. P. 
Murray. 


Business and Professional Women Meet 


The fifteenth annual convention of the Business and 
Professional Women’s Clubs of New York State, Inc., 
was held at the Sagamore hotel, Rochester, May 25, 26 
and 27. All phases of recent economic and govern- 
mental developments were discussed at several confer- 
ences, including the proposed revision of the Pure Food 
and Drugs Act. Souvenirs for those in attendance were 
supplied in the form of packages of toilet preparations 
furnished by several manufacturers, Bourjois, Inc., send- 
ing a combination package of “Springtime in Paris” and 
Pinaud, Inc., samples of “Lilas de France Extrait 
Vegetal”. 
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Kentucky Passes Sales Tax 


RANKFORT, KY., June 12.—Without a single 

vote to spare the administration’s three per cent 
gross receipts tax bill was passed by the House of Rep- 
resentatives here by the vote of 51 to 47, after having 
been rejected in two previous votes. Speaker W. E. 
Rogers cast the deciding vote. 

The Senate passed the bill June 18 by a vote of 20 
to 17 and the Governor has signed it. The measure 
becomes effective July 1. 

Druggists were not unduly alarmed over the passage 
by the House of the bill, which provides that the tax 
must be passed on to the consumer. Practically every 
line of business in the state comes under the provisions 
of the measure. Pending in the House now, although 
their defeat is expected now that the sales tax has passed 
the House, are several measures, which, if enacted, would 
strike a hard blow at druggists over the state. One 
of these measures would levy a 10 per cent tax on the 
sale of cosmetics, toilet preparations, deodorants and 
similar preparations. Another would tax soft drinks to 
a similar degree. Still another would levy an annual 
tax of from $500 to $1,000 on pharmacies in the state. 

Other measures, though not directed specifically at 
drug stores but which would embrace them within its 
provisions, which have been introduced in the House 
are measures which provide for revisions of the 1930 
gross receipts tax by which revenue from the act would 
be doubled, a store tax modeled after the Indiana chain 
store levy which licenses single stores at $3 and ranges 
up to $150 annually for chains having 40 or more stores, 
and other bills which single out certain items carried 
in druggists’ stock for special taxation. 

All of these, however, are expected to die in commit- 
tee or be rejected on the floor since the sales tax passed 
the Senate. 


Coming Conventions 


American Cosmeticians Association, Hotel Sherman, 
Chicago, August 20 to 22, 1934. 

National Hairdressers & Cosmetologists Association, 
Edgewater Beach hotel, Chicago, September 9 to 13, 
1934. 

Federal Wholesale Druggists Association, Biltmore 
hotel, Providence, R. I., September 16 to 19, 1934. 

National Association of Retail Druggists, New Or- 
leans, La., September 24 to 28, 1934. 

Women’s Exposition of Arts and Industries, Hotel 
Astor, New York, October 1-6, 1934. 

“Official Hairdressers’ Show and Convention,” Hotel 
Pennsylvania, New York, October 15 to 18, 1934. 

American Bottlers of Carbonated Beverages, 106th 
Armory, Buffalo, N. Y., November 12 to 16, 1934. 


College of Pharmacy Graduates 107 

The degree of Graduate in Pharmacy was conferred 
upon 107 graduates of the College of Pharmacy of 
Columbia University at the 104th annual commence- 
ment, held in the McMillin Academic Theatre, New 
York, May 24. Dr. Robert F. Swain, president of the 
American Pharmaceutical Association, delivered the 
principal address. 
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New Products 


N the following columns appear descriptions of 
various new products recently placed on the 
market by perfumers and manufacturers of 
branded toilet goods. These new products have 





A Gift for the June Bride 
Prince Matchabelli Products Corp., New York, 
has brought out an appropriate package for the 
month of June—a gift for the June bride. It is 
a stunning white satin box containing a half- 





ounce white crown bottle, with compact and auto- 
matic lipstick to match in white enamel. The 


package may also be used for other gift purposes. fa ; 
Duo” Jar for “Le Sonier’” Creams 


An interesting opal “duo” jar, containing two com- 
partments, is being used by the Franco-American Corp., 
Boston, for its “Le Sonier” creams. Printed paper labels 
on each side denote the types of cream. The jar’s hand- 
some metal cover is of lustrous black. The face powder, 
also shown above, comes in a cream-colored paper box. 


Lentheric’s Summer Items 


Several new Summer items, handsomely packaged, 
have been brought out by Lentheric, Inc., New York. 
They include, as shown below: “Sunplexion” lotion in a 
“sure-grip” glass bottle with silver foil label and silver 
metal sprinkler top; ‘“‘Sunplexion” cream in a green, 
black and white tin tube; mascara in an ivory and black 
metal case; an eyebrow pencil in a slender ivory-colored 





metal case, and eye shadow in a petite plastic box. 


New Idea in Suntan Oil 


A new idea in suntan oil has been developed 


by Erwyn Products, Inc., New York, which is 
marketing “Bronzé.” A large soft brush, at- 
tached to the cork stopper, comes inside each 
bottle, making application of the oil a simple task. 
The colored glass bottle is attractively done in 
biege and black. White cellulose covers the stopper. 


“H. and H. Soap” in Flake Form 


“H. and H. Soap,” a rug shampoo made by the 
H. and H. Co., Des Moines, Ia., has been put on 
the market in flake form, packaged attractively. 
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cts | and Packages 


recently been featured in retail merchandising 
campaigns, and the information is presented from 
the standpoint of the consumer and through the 
hind co-operation of the manufacturers. 











Lucretia Vanderbilt Line Redesigned 


Blue harmonizes pleasantly with silver as the domi- 
nant color scheme of the redesigned packages of Lucre- 
tia Vanderbilt, Fairfield, Conn. The unusual jars are 
of frosted glass with blue molded closures and blue on 
silver paper labels. The metal lipstick cases also are blue 
on silver. The paper powder containers are decorated 


with an interesting butterfly design. 


A Folding Cabinet of Perfume 


Believing that there is no such thing any more as a 
“one-perfume woman,” Barbara Gould, Ltd., New York, 
has brought out a folding cabinet containing four per- 
fumes which is expected to meet the feminine demand 
for a variety of odors. The four full-size perfume 
bottles stand in a handsome red and ivory folding case 


of heavy paper, just as they will stand on the dresser. 
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A Handy Mascara Case 


Compact and convenient is the new mascara 
brought out recently by Milady Products, New 
York. Finished in a combination of ivory and 
black, this metal case is no larger than a lipstick 
and just as simple to use. To quote the company: 


“draw out the slide, take hold of the handy brush, 
and quick as a wink the lashes are beautified.” 





Talcum in Cadet Grey 


A smart new talcum container has been adopted 
by Roger & Gallet, New York. Clad in cadet 
grey, trimmed with orange and decorated with 
the Roger & Gallet trade symbol, the can is handy 
in size and equipped with a convenient slide sifter 
top. A paper iabel denoting the odor is pasted on 
the bottom of the can. 


New Items by Colonial Dames 
Colonial Dames, Inc., Hollywood, Calif., has 
introduced two new items, a beauty wash of 
almond meal and buttermilk, and a bath oil called 
“Velvo-Bath.” They are attractively packaged in 
glass containers with paper strip labels. 
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Silver Anniversary Meeting of F.E.M.A. 


Waldorf-Astoria in New York Scene of Annual Convention 


of the United States held its Twenty-fifth Anni- 

versary Convention at the Waldorf-Astoria hotel 
in New York, May 21, 22 and 23. In many respects 
this convention was the most successful ever held by 
the association. The attendance was larger than usual 
and interest in both the business and the entertainment 
sessions was maintained throughout the meetings. 

W. F. Meyer, of Warner-Jenkinson Co., St. Louis, 
Mo., was elected president of the association for the 
coming year. He succeeds B. H. Smith, of the Vir- 
ginia Dare Extract Co., Brooklyn, who held the office 
for two years. As first vice-president George M. Armor, 
of McCormick & Co., Inc., Baltimore, Md., was chosen 
and other officers are as follows: second vice-president, 
Clark C. Nowland, the George H. Nowland Co., Cin- 
cinnati, Ohio; third vice-president, W. J. Sunn, Baker 
Extract Co., Springfield, Mass.; secretary, E. L. Brend- 
linger, The Dill Co., Norristown, Pa.; treasurer, Frank 
L. Beggs, Styron-Beggs Co., Newark, Ohio. Addi- 
tional members of the executive committee are: J. A. 
Handy, Larkin Co Inc., Buffalo, N. Y.; George H. 
Burnett, Joseph Burnett Co., Boston, Mass.; Fred S. 
Rogers, McMonagle & Rogers, Middletown, N. Y., and 
B. H. Smith, Virginia, Dare Extract Co., Inc., Brooklyn. 

John S. Hall, Hickey & Hall, Chicago, was reap- 
pointed attorney and executive secretary. He was for 
many years associated with the late Thomas J. Hickey, 
and succeeded to the office upon Mr. Hickey’s death. 

The meeting was very largely given over to a dis- 
cussion of the code for the flavoring products industry 
and the legislative work which this year involved the 
so-called ‘““Tugwell Bill” and the Copeland Bill (S 2800) 
revising and amending the Federal Food and Drugs Act. 


President’s Address 


Te Flavoring Extract Manufacturers Association 


The meeting opened with an address of welcome by 
Samuel Levy, president of the Borough of Manhattan, 
who greeted the members on behalf of the city adminis- 
tration. A very pleasant response was made by Fred 
S. Rogers. 


W. F. MEYER Gro. M. ARMOR 
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Mr. Smith presented the report of the president which 
paid high tribute to his associates on the executive com- 
mittee, to the chairmen of the various committees and 
to the membership as a whole for the splendid coopera- 
tion which he received during his term of office. He 
outlined briefly the work of the association on the code, 
and also called attention to the work of the legislative 
committee and especially that on the proposed revision 
of the Food and Drugs Act. 

He mentioned particularly the sectional groups, which 
have been formed in New England and Chicago, meet- 
ing regularly and discussing both local and National 
questions, and urged the formation of such sectional 
groups in other large centers of flavor production, such 
as New York, Philadelphia, Baltimore, St. Louis and 
others. He recommended that these groups be or- 
ganized, not only to keep members in contact with 
each other between conventions, but also to facilitate 
the work of the secretary and the legislative committee. 
Mr. Smith’s report was adopted and referred to the 
resolutions committee. 


Code Discussed in Executive Session 


General discussion of the flavoring products code un- 
der the direction of George M. Armor, who has been 
serving as industrial advisor to the N.R.A., occupied 
the greater part of one session of the convention. Nu- 
merous questions were presented to Mr. Armor for 
answer and advice, and the sentiment of the association 
seemed to be extremely favorable to the code and to 
the N.R.A. 

This discussion took place in an executive session with 
restriction on the press as to the manner in which it 
should be reported. The members will receive frequent 
bulletins from the secretary outlining the work of the 
Code Authority as it progresses. 


Report of Executive Secretary 


John S. Hall, executive secretary and general counsel, 
presented a report dealing with the activities of his 
office during the year. Mr. Hall reported that 18 cir- 
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W. J. SUNN E. L. BRENDLINGER 
culars on important matters have been sent out during 
the year covering the code, Food and Drugs Act, the 
alcohol tax and other matters of importance to the 
membership. He also recounted the preliminary work 
which had been done in perfecting the code for this 
particular branch of the flavoring products industry 
and thanked the officers and members for their support 
and assistance in this difficult matter. He then discussed 
in detail the work which had been done by his office 
on the Federal Food and Drugs Act in cooperation with 
the legislative committee, reading numerous sections 
from the proposed measure and describing how they 
would affect the industry. The increase in tax on alco- 
hol for non-beverage purposes was then taken up and 
also the state liquor control laws which have been pend- 
ing in several states. Mr. Hall expressed the opinion 
that provisions introduced in a number of states, recom- 
mending that manufacturers using non-beverage alco- 
hol should secure a permit and pay a license, would prob- 
ably be defeated, as had been the case in one or two 
instances. 

He also reported that the association had been suc- 
cessful in bringing about the deletion of the excise tax 
of six cents a gallon on finished or fountain syrups. 


NIVERSARY CONVENTION BAN 
NUORING EXTRACT MANUFACTURE 
ASSOCIATION OF THE UNITEC 
Tt rr ry oe 


JoHN S. Hai F. L. BeceGs 


State Legislative Work 


While last year was an off year in legislative work, 
the association found that a large number of bills af- 
fecting the industry had been introduced largely be- 
cause of the number of special sessions of state legisla- 
tures, calls for relief and other purposes. The secre- 
tary’s office during the year handled a total of 228 
bills, of which 19 were introduced in Congress, four 
in Canada and the others in the several states. New 
York State had 18 bills introduced of interest to the 
industry, Illinois and Missouri 15, Pennsylvania 14 and 
other states a lesser number. The report discussed all 
of these bills in detail and, in the case of a few im- 
portant ones, related briefly the action of the associa- 
tion upon them. Members of the organization will be 
able to read this report in full in the annual conven- 
tion minutes to be published later by the association. 

In conclusion Mr. Hall said: “I wish to take this 
opportunity of calling your attention to the fact that 
today we are celebrating our twenty-fifth annual con- 
vention, our Silver Jubilee. For 25 years the officers 
and members of this association have marched step by 
step and stood shoulder to shoulder, fighting side by 


SCENE AT THE ANNUAL F.E.M.A. BANQUET 
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side for justice and the protection of each other’s inter- 
ests in the perpetuation of American traditions. In 
going back over all these years one cannot help but 
feel proud of our association and the victories it has 
labored so diligently to achieve. Perhaps we all should 
acknowledge the reason for success has been due to the 
hardships we have endured, and the constant changing 
of conditions and problems that have kept our minds 
on our duties, our responsibilities and the requirements 
of our industry. 

“Our association by mutual agreement was organized 
for (1) cooperation, promotion and protection of the 
business interests of its members, (2) to foster and 
promote good will among its members and (3) to 
assist in the enactment of laws, which in their opera- 
tion shall deal justly with the rights of flavoring ex- 
tract manufacturers and consumers. I believe that all 
of our officers, past and present, in whom our mem- 
bers have placed their confidence, have carried into ef- 
fect the cardinal principals of our association. They 
have given freely of their valuable time in the forma- 
tion of policies and have played an important part in 
the success and achievements of our association during 
all these past years.” 


Legislative Committee Reports 


In conjunction with the report of the secretary, E. L. 
Brendlinger, of The Dill Co., Norristown, Pa., presented 
a report by the legislative committee, propounding in 
somewhat briefer form the work which his committee 
had done in cooperation with Mr. Hall on the legisla- 
tive matters, outlined in the form of a report. 


This 








report was adopted after a general discussion of the 
proposed Copeland Bill, and a splendid tribute was paid 
to Mr. Brendlinger by Fred S. Rogers, who extended 
the thanks of the association to him and his committee 
on their excellent work during the year. 

The report of the treasurer showed the association to 
be in excellent financial condition, and the report of 
the membership committee, functioning during the year 
under the chairmanship of Clark C. Nowland, of the 
George H. Nowland Co., Cincinnati, showed 31 mem- 
bers added to the roster since the last annual convention. 

An address of considerable interest, recounting the 
history of flavors, was presented by Philip N. Youtz, 
director of the Brooklyn Museum, and an expert on this 
subject. 

On the final day of the convention the report of 
the research committee was presented by Charles S. 
Purcell, of Joseph Burnett Co., Boston, its chairman. 
The committee worked on several problems during the 
year, especially that of oxidation on various flavoring 
materials. In future issues there will be presented some 
of the results of this research work. 


Entertainment Features 


The entertainment features were, if anything, more 
attractive than those of former conventions. The com- 
mittee, under the able direction of B. J. Gogarty, of 
the Rossville Commercial Alcohol Corp., worked hard 
to make the convention one of the best on record from 
the entertainment standpoint. On the first evening the 
party went to the Casino de Paree for dinner, fol- 
lowed by an excellent floor show, and then to the 
Radio City Music Hall for the 
nine o’clock show. 

On the second day the annual 
golf tournament was held at the 
Queens Valley Golf Club, and 
for those who could not play 
golf, there was a tour of the 
Long Island parkways, including 
Jones Beach, with luncheon at 
Mark’s of Freeport. In the even- 
ing a banquet (without speak- 
ers) was held in the famous Sert 
room at the Waldorf. Here an- 
other splendid floor show was 
presented and dancing was en- 
joyed until an early hour. The 
prizes for the winners of the 
golf tournament were presented 
at the banquet. The winners 
were: F. J. Lueders, of George 
Lueders & Co., and T. Moshier, 
of Moshier Brothers, tied for low 
gross, with H. Heister, of George 
Lueders & Co., third, R. G. 
Smith, of Seeley & Co., fourth, 
and John Powell, of John Powell 
& Co., fifth. 


FLAVORING Extract Groups aT CONVENTION 


Upper Left: J. Edward Young, Jr., and Jean Dammann. 


Limbert and M. Cortizas. 
Left: A Group of the Ladies. 
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Right: W. Upham and George Burnett. 
Right: Front row, S. W. Foulser, E. L. Brend- 
linger, Leo Green, C. R. Hammond, A. F. Wussow and J. H. Beach; rear row, 
C. S. Purcell, L. K. Talmadge, J. A. Handy, C. P. Carrall and Leo Lorand. 


Final business and executive 
session for active members only 
was held on the last day after 
which golf and luncheon were 
provided at the Forsgate Coun- 
try Club, Forsgate, N. J. 


B.S. 


Lower 


Center: 
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Glamour vs. Realism in Advertisements 


How Does the Average Consumer React to 


Present Day Advertising Trends? 
by Grace R. Alker 


OW are the women consumers reacting to the 

new tendency in recent cosmetic advertisements, 

i.e., the stressing of sex-appeal? Of 100 subjects 
who were given a brief questionnaire, 59 per cent said 
“No” to the question: “Have the present advertisements 
increased in selling appeal for you?” What I think 
even more interesting is the fact that this answer was 
practically unanimous among young, unmarried women, 
and college students. The very people who are sup- 
posed to eat up this love and romance stuff gave it the 
“Bronx cheer” par excellence, whereas, the married 
women were basically indifferent, but thought the new 
glamour improved the pictorial quality of the adver- 
tisements. 

As the questionnaire proceeded the negative answer 
to this all-important question seems to be rationalized 
in a logical manner. For example, the question was 
asked, ““What ads appeal to you most?” “Ivory” soap 
received the most votes (and “Ivory” was not among 
the ads shown the subjects to illustrate sex-appeal 
trends); “Palmolive,” ‘‘Camay,” and “Woodbury’s” 
soaps ranked second; “Hinds” and “‘Coty’s” third, and 
“Lux” last. 

“Ivory” ads have been showing beautiful babies get- 
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ting their baths—pictures appealing to every woman no 
matter what her age. Moreover, there is something 
about these ads which is remarkably real and tangible. 
The camera catches the glistening, soapy texture of the 
baby’s skin. It is clean, wet, slippery. It is all picture 
—colorful and brief. It is the bath! “Ivory” has al- 
ways kept in mind it is a soap (a medium used with 
water to cleanse the body) and not the face of a beau- 
tiful girl groomed for the street—if you get what I 
mean. By looking at “Ivory” soap ads we get a soap 
and water sensation, which we later remember. 

The next popular ad was “Palmolive,” particularly 
"Now I am School Girl Complexion All Over’’, and here 
again, we have the great appeal children have in adver- 
tisements. In this case, with the little girl’s lovely nude 
body, combined with her pertinent remark, I think we 
have an example of sex-appeal presented in a very subtle 
manner. The first glance at ““Camay” ads would lead 
us to believe they are stressing this sex-appeal idea. We 
have a picture of a young girl being admired by at least 
three men. The caption reads: “One little girl won a 
beauty contest, three little girls stayed home.” Such a 
caption immediately throws the men in the advertise- 
ment into a secondary position (where they should be), 
and with greater psychology plays women up to women. 


When a woman makes a “‘conquest,” the zest of it lies 
not so much in having hung another scalp to her belt, 
but in having beaten another woman out! You mar- 
ried men of the cosmetic industry, ask yourselves, “Who 
in my family keeps up with the Joneses? Who worries 
about the housework-look of her hands because she is 
going to a bridge party?” So, I would say, the “Camay” 
ads are not stressing sex-appeal, but rather, com petition 
among women, which fact again touches upon realism 
and leaves your glamour high and dry. 


The third question asked was: “Which of the fol- 
lowing phases of advertising attract you most (1) scien- 
tific research or proof, (2) actual facts about using 
product and methods of skin care—what it is supposed 
to do, (3) that certain society or stage folk use the 
product, (4) glamour—how to make the men fall for 
you.” It was answered thus: (1) 34 per cent, (2) 
63 per cent, (3) 1 per cent, (4) 1 per cent; and one 
person was not attracted by any phase. All of this 
may say that women seek to find in cosmetic advertise- 
ments, the degree of purity the product has, and how it 
will benefit her particular need. Following close upon 
the heels of this is woman’s actual behavior towards 
these advertisements. 


To the question: “How much of an advertisement 
do you read (1) the bold-face type, (2) all of it; and 
do you treat a new product in the same way?” forty- 
three per cent say they read only the bold-face type 
all the time; 41 per cent read the bold-face type but 
read all the ad of a brand new product; only 9 per 
cent read all the ad all of the time, against a total 86 
per cent who read only the bold-face type most of the 
time. To apply the new psychology of advertisement 
—which is not what people think they think about 
advertisements, but what they are doing about them— 
I am forced to ask myself, “Is a need for your product 
being created or are you trying to put across some- 
thing the consumer does not want?” This brings me 
around again to the underlying thought of this article, 
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i.e., Glamour vs. Realism. Do the women of the pres- 
ent want glamour? 

Theoretically it seems to be the moment for such 
release—all other things being equal. Yet the effect 
appears negative. Perhaps it is a case of sour grapes, 
or that the “poor woiking-goil” has thought for a long 
time now, “glamour is a lot of hooey!” Such has been 
her lot; not infrequently is she the “bread-winner” in 
the home, or if she contemplates marriage, she must 
share the bread-winning. Students, both male and fe- 
male, are putting on rose-colored glasses to look at 
future chances for glamour and romance. One’s soul 
may crave glamour, or glamour may be dying a slow 
death—in either case is the stage set for a campaign 
for glamour? Or is it merely a taunt? 

In all advertising-selling situations the special inter- 
ests and circumstances of the individual tend to assert 
themselves. Women today are busy in more occupations 
outside of the home than ever before. Their leisure time 
is shortened, initiative quickened; they were never more 
critical or sceptical of cosmetics than today. My ob- 
servation of the comments and reactions urge me to 
say, beware of namby-pamby narrative, come to the 
point of your sales talk if you have anything worth- 
while to sell, be brief and forceful. The original, the 
different, and the progressive will always stimulate and 
hold our interest. 


Insecticide Makers Meet in Chicago 


The annual Mid-Summer meeting of the Insecticide 
& Disinfectant Manufacturers Association was held at 
the Edgewater Beach Hotel, Chicago, the week of June 
11. Peter Dougan, of Merck & Co., president of the 
association, presented a report in which he referred 
very optimistically to the prospects for improved busi- 
ness in the field. Among the speakers were Frank A. 
Blair, president of the Proprietary Association, who 
discussed pending food and drug legislation; Wheeler 
Sammons, of Drug Institute, who urged greater co- 
operation among the several branches of the industry 
and the organizations in the field; and P. C. Magnus, 
president of Magnus, Mabee & Reynard, Inc., New 
York, who talked of the development of pleasant odors 
for household insecticides. A full day was devoted to 
a detailed discussion of the code for the industry. 


Synthetics Association Enjoys Outing 


A fine golf tournament, which saw the majority of 
the members shooting a good game, featured the annual 
outing of the Synthetic Organic Chemical Manufactur- 
ers Association, held June 7 and 8 at Skytop Lodge in 
the Pocono Mountains. Howard L. Huston, of the 
American Cyanamid Co., won the tourney, with E. M. 
Allen, of Mathieson Alkali Works, finishing in second 
place. R. B. McKinney, of the Hercules Powder Co., 
won the kickers’ handicap. 

The outing, which was attended by about 150, was 
held jointly with the Manufacturing Chemists Associa- 
tion of the United States. The two associations held 
their annual dinner on the evening of June 7, with W. 
B. Bell, president of the Manufacturing Chemists group, 
toastmaster. Ralph West Robey, financial expert, was 
the principal speaker. 
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The Functions of the Wholesaler 


Some of the Advantages and Disadvantages 


of the Service He Renders 


by Leroy Fairman 


endeavors to do for his client is to distribute the 

appropriation in a manner which will most 
thoroughly cover those sections of the 
country where advertising is most needed. 
But sometimes the client, when asked to 
furnish sales figures for some state or zone, 
is unable to do so. The reason is that he 
sells through wholesalers, and in many 
parts of the country the territories cov- 
ered by wholesalers’ salesmen overlap each 
other. There will be one part of a state, 
for example, that is covered by only one, 
while other parts of the same state may be 
covered by two or three wholesalers. And 
as these various wholesalers also cover parts 
of a number of other states, the client can only tell his 
agent the amount in dollars each wholesaler sells—where 
the goods go he cannot say. 

Not knowing who your retailers are out in Keokuk, 
Kiowa or Kankakee—not knowing, in fact, whether 
your goods are sold 
in those towns or 
not—is one of the 
disadvantages o f 
doing business ex- 
clusively through 
wholesalers. It pre- 
vents the proper 
allocation of ad- 
vertising money, 
and, as the manu- 
facturer is out of 
touch with the re- 
tailer, he is also out 
of touch with the 
ultimate consumer, 
and that is a most 
undesirable _ situa- 
tion for any manu- 
facturer to be in. 

What a retailer 
really thinks of 
your line is un- 
known to you un- 
less you—through your salesmen—see him and _ talk 
with him; and as he is usually your only means of con- 
tact with the consumer, you are left equally in the 
dark as to why the consumer buys your products—or 
doesn’t buy them. 

Advertising placed without full and exact informa- 
tion as to where it is most needed represents, in some 
degree at least, a waste of money. In such cases, the 
advertiser or his agent is too likely to select mediums 
which cover territory where the distribution of goods 


O= of the services which an advertising agent 
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does not warrant the expenditure, or to pass over sec- 
tions in which a strong advertising effort would bring 
excellent 


results. And, in the absence of accurate 
data, the advertising is likely to appear in 
swanky publications which happen to be 
pruminent in the public eye, while if the 
truth were known only a very small per- 
centage of the readers of such periodicals 
are good prospects, or could find the goods 
without difficulty if they wanted to. 

Lack of direct contact with the retailer 
is unfortunate for the other reasons. The 
wholesalers’ salesmen are order-takers, and 
cannot be expected to do any real selling. 
Only your own salesmen, thoroughly 
familiar with your line and fortified with 

all the reasons why the consumer should buy them, can 
do a real job of selling the retail dealer. 

This is an important matter. It is all well enough 
to reach the dealer through the mail with letters and 
broadsides, and to offer him window display, counter 
material and other 
sales helps, but no 
retailer will do for 
you all- that he 
could and should 
unless he is sold on 
the quality of your 
products and their 
potential popular- 
ity with his cus- 
tomers. And your 
salesman, _ primed 
with facts and fig- 
ures and full of en- 
thusiasm, is the 
only person who is 
equal to that task. 

This is the nega- 
tive side of the 
question, and sums 
up the chief dis- 
advantages of do- 
ing business exclu- 
sively through the 
It is given here in order to present all 


wholesaler. 
phases of the subject to the newcomers in business, 
and the man who is contemplating engaging in it. 
There is nothing new in the above paragraphs to the 
old-established manufacturer; in fact it does not now 
apply particularly to the toiletries industry, for few 
manufacturers of any prominence now use the whole- 


saler exclusively. One occasionally finds a manufac- 
turer of drug products in general—medicines and phar- 
maceuticals, both advertised and “ethical,” as well as cer- 
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tain toilet necessities—who still sells through the whole- 
saler exclusively. Many of the big proprietaries for- 
merly did; now, as a rule, they supplement the whole- 
saler’s efforts by service men who “hit the high spots,” 
in some cases turning over the orders they secure to 
the wholesalers for filling, and in others sending them 
in direct. 

The newcomer in the field, however, is generally 
calculating on doing all his selling through the whole- 
sale channel—unless, as is rarely the case, he has enough 
capital to organize and maintain an adequate selling 
force. Many begin business with no selling staff; the 
principals go out and do what initial selling they can, 
but it is to the wholesaler that they look for the chief 
sales outlet for the new business. 

Experience soon proves to them that they are off 
on the wrong foot. Not only does the new product 
need a stronger push than the wholesaler’s salesmen 
will give them, but the chain store problem looms up. 
Every new manufacturer soon casts a longing eye in 
the direction of the chain stores; some go to them as 
a quick and easy means of getting the product on the 
market. The chains do represent a market which can- 
not be overlooked, but they naturally demand a price 
commensurate with the size of their orders—that is to 
say, the wholesale price. Usually the chains endeavor 
to work the manufacturer for extra discounts and al- 
lowances, but that is another story. 

The newcomer in the field therefore finds himself 
doing direct selling at the very outset—provided he can 
interest the chains in what he has to offer. So his 
problem is to sell direct whenever that is the best 
policy, and to use the wholesaler when and where he 
can to best advantage. 

Assuming that the new manufacturer has a product 
which appeals to the masses of our population, and 
which therefore belongs on the shelves of the general 
run of drug and department stores throughout the 
country; and assuming that our manufacturer has am- 
bitions which are also as broad as the country, the 
wholesaler is a very much needed individual, and the 
positive side of the argument in the case far outweighs 
the negative. 

Products which appeal to the masses need wide and 
thorough distribution, and while the big cities offer a 
large and fruitful field, a preponderant percentage of 
our population lives in the small cities and towns— 
more than 50 per cent, as a matter of fact, in rural 
districts and hamlets of less than 2,000 population. 
And while the wholesalers cannot do the intensive sell- 
ing job that the manufacturer’s own salesman can, they 
are out covering their respective territories with clock- 
like regularity, and selling goods wherever they go. 

The big guns in the toiletry business can cover the 
country with their own salesmen and make it pay, but 
the little fellow can’t. 

Sometimes the small manufacturer, the new manu- 
facturer, or a larger manufacturer seeking expansion, 
engages a large force of salesmen and sends them out 
to comb the entire country for orders. This doesn’t 
pay, on a one-time basis, and as the manufacturer is 
not in financial position to keep up the work until 
such time as it will pay, he quits this country-wide 
method of direct selling before he really begins, and 
relies on the wholesaler for future orders—-at least in 
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the small city and small town district where his own 
initial selling efforts have failed to prove profitable. 

The general advantages which the wholesaler has to 
offer are important ones. There are competent whole- 
salers scattered all over the country, and as this is a 
land of magnificent distances, the selling force on the 
ground represents a great economy in sales cost as com- 
pared with salesmen who have to cross the continent, 
or travel hundreds of miles to reach their territory. 
The warehousing facilities offered by the wholesaler 
are also of much value; he can store a quantity of 
the manufacturer’s product sufficient to supply his ter- 
ritory for a considerable period, thus realizing the 
economies of carload shipments and saving time and 
bookkeeping as well as transportation costs. 

The wholesaler can also make quick deliveries; his 
trucks are running around over his territory constantly, 
and the dealer many miles away who finds himself out 
of a needed product can telephone his order and have 
the goods the same day. In times of hand-to-mouth 
buying this is a highly important factor in merchandis- 
ing. The dealer not only buys in the smallest possible 
quantities, but he puts off his re-orders just as long 
as he possibly can. The wholesaler can and does de- 
liver a gross of this, a dozen of that and four-twelfths 
of a dozen of the other—all with equal promptness— 
and even the smallest retailer he serves need not be out 
of a product for more than a few hours, if at all. 

In so far as a large proportion of the country is con- 
cerned the manufacturer cannot himself render such a 
service, and, lacking the co-operation of wholesalers, 
finds himself working under a serious disadvantage. 

There is another service which the wholesaler renders 
which has been of especial importance during the past 
few years. That is the matter of credit. Always a 
ticklish problem, it assumes serious proportions during 
financial depressions. Dealers who have always de- 
servedly enjoyed excellent credit become risky, old es- 
tablished concerns go under, and dealers of whom little 
is known must be watched with special care. 

The wholesaler, assuming as he does the credit risks 
of the dealers he sells, thus takes an enormous load of 
work, worry and danger off the manufacturer’s shoul- 
ders. He is on the ground; he knows the dealers and, 
generally speaking, has accurate information as to their 
credit standing. He knows when to be lenient and 
when to be firm—and when to clamp down decisively 
on a merchant whose condition is going from bad to 
worse. Many a manufacturer, during the past four 
years, has been indeed fortunate in having the whole- 
salers standing between him and the multitudes of 
small, and small town, retailers whom he does not sell 
direct. 

Aside from the credit question, the wholesalers take 
an enormous amount of bookkeeping and correspond- 
ence off the manufacturer’s shoulders. The concern 
which covers the country, or a large portion of it, with 
products selling to the masses, would have thousands 
of accounts on its books if it did not sell, in consider- 
able degree, through the wholesaler. As many, per- 
haps, as 20,000—and taking care of that number of 
accounts, with all the attendant correspondence, is a 
tremendous task. 

The manufacturer who uses wholesalers, even to 2 
limited extent—and particularly the man whose busi- 
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ness comes chiefly through that channel—makes a great 
mistake if he does not cultivate the most friendly re- 
lations with every wholesaler with whom he does busi- 
ness. Many fail into the error of treating the whole- 
saler as a necessary evil, holding as little communica- 
tion with him as possible, and quarreling with him over 
every petty excuse for a misunderstanding. Now the 
wholesaler can render the manufacturer hearty, inter- 
ested co-operation if he chooses, and do him many a 
favor. The difference between the service given by the 
disinterested or disgruntled wholesaler, and the one who 
is keenly interested in pushing the goods to the limit, 
is a wide one. The more wholesalers the manufac- 
turer can call by their first names, and ask and secure 
favors from, the better. 

As intimated in this article, the prevailing method of 
selling in the toilet articles business today uses the 
wholesaler, but combines his services with direct selling. 
This method will be the subject of a future article. 


Missouri Cosmetology Association Show 


The first convention and trade show of the Missouri 
State Cosmetology Association was held in St. Louis 
May 28 to 31, being marked by a fine attendance on the 
part of beauty shop owners throughout the state. The 
general public was also invited to attend the educa- 
tional show, and responded in unexpected numbers. 

A number of manufacturers in the cosmetic field 
were well represented in the many exhibition booths 
that showed the products the average beauty shop uses 
to make milady more beautiful. Among firms and 
products represented at the show were: Larc Labora- 
tories, St. Louis, producers of hair wave lotions; 
Mareschal Niel; Coty, Inc.; Metro Oil, Inc.; Roux Dis- 
tributing Co.; Belcano Cosmetics; Elsa Schreiber Cos- 
metics Co.; Clairol, Inc.; Beauticians Supply Co., dis- 
tributor for Eugene, Ltd.; Nuro-Sheen; J. W. Marrow 
Mfg. Co., manufacturer of ‘“Mar-O-Oil”; Theo Bender 
Cosmetics Co., and the Ill-Mo Supply Co., the latter 
distributor for many beauty preparations in the St. 
Louis area. 

The exposition was thrown open to the public each 
evening and was of an educational nature, demonstra- 
tions by experienced operators showing exactly what 
takes place behind the scenes of the average beauty 
shop. The general business sessions of the convention 
were, for the most, devoted to demonstrations of various 
kinds and lectures on the use of beauty preparations. 





Cosmetic Distribution in Spain 


Though cosmetics are retailed largely through hair- 
dressing establishments in Spain, there are numerous 
outlets specializing in the sale of cosmetics and per- 
fumery, and the best distribution would probably be 
through one of the larger of these houses. Highly scented 
toilet preparations and cosmetics seem to be in largest 
demand. A preference also exists for the small-cost 
package, within the range of the average purchaser. 
Nevertheless, high-grade cosmetics have a market, and 
the tendency is to restrict the import scope to the 
quality field. (Consul General Claude I. Dawson, 
Barcelona) 
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COSMETIC FOLLIES 


Discovered at 


The Toilet Goods Counter 





J. what does the public think of your merchandise? 
What does she tell the salesgirl about it? What 
does the salesgirl herself think? 

In an effort to find the answers to these questions, we 
have arranged with a real live sales person to tell her 
experiences and observations. Necessarily, she must be 
anonymous. These are her comments: 


Face Powder Shades 


I think I know quite a little about the shades of face 
powder. Still I feel I shall never remember 18 dif- 
ferent shades of powder manufactured by 15 different 
cosmetic companies. You can help me by using a trans- 
parent cellulose ‘““window” at the bottom of the powder 
box. It will save me no end of complaints, exchanges, 
replacements and ill feelings. The customer will see 
for herself when buying the package, just the shade 
she asked for. The correct shade is important! I really 
can get along very nicely with four distinct shades of 
powder in place of 14. A light shade for the fair- 
skinned, a medium, rosy tint for the average “between” 
type of coloring, a darker rosy tint and ochre rose tint 
for the dark olive type of coloring. A simple group of 
four shades prevents confusion in the customer’s mind 
and actually moves my stock faster. The box, itself, 
should be well constructed and neatly finished because 
most women like to display it to their friends. 


Bath Powders and Puffs 


And bath powders are on my list. I display them all 
year ’round. But during the Summer months they are 
more popular because they cool and soothe the skin. 
Of course, they must be of fine texture, white or pale, 
flesh-tinted with an honest-to-goodness wool puff, well 
made to give good service. I have heard so many dis- 
appointing remarks about bath powder and the puff. 
So many powders are almost grey and give the appear- 
ance of being unsanitary. The puffs are not satisfactory 
even in the popular-priced lines. They seem to rip 
apart very quickly and do not have sufficient body to 
hold the powder. The bath powder which I can sell 
in volume quantities must be faintly and pleasantly 
perfumed, attractively packaged, clean, fresh and com- 
pleted with a durable wool puff! 


Don’t Claim Too Much for Sun Creams 


Exaggeration in claims for sunproof and anti-burn 
salves and creams are also among the complaints. So 
many people—who are fair-skinned—do not and will 
not take heed to keep out of the hot sun. They purchase 
a cream that is labelled “‘sunproof,” and then expect to 
stay out in the sun all day long without a burn. The 
explanation of the efficacy of the particular sunproof 
cream should be explained by the producer so the cus- 
tomer will know exactly what to expect of her purchase. 
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The A. M. T. A. Convention 


HE Associated Manufacturers of Toilet Articles 

has just completed one of its best attended and most 
socially successful conventions, the fortieth in its series 
of annual meetings. Aside from the social features, 
an interesting review-of the work of the organization 
during the last year was presented and the Executive 
Board was broadened by the inclusion of some of the 
trade’s outstanding personalities. The addition of these 
men, it is believed, will be of great benefit to the mem- 
bership and to the industry as a whole by widening 
the organization’s outlook and increasing the interest 
of the industry in the work which the association has 
carried on in the past and will conduct in the future. 

Leaving aside the social features of the meeting, 
which were in the opinion of many, the best ever pre- 
sented, the convention was interesting, but its business 
sessions could hardy be called important. Had the meet- 
ing been held at the time when formulation of the 
code was in progress, the fight on the Copeland bill 
progressing, or even the Maine cosmetic law in process 
of framing, it would have been of great value to the 
members. Held when these matters had largely been 
settled, it had of necessity to consist of reports from 
officers and committees which could as well have been 
bulletined. 

This very fact raises the question whether, under 
present conditions and in the manner in which all in- 
dustry is likely to operate under the “New Deal”, 
planned and scheduled annual conventions will con- 
tinue to be important features of trade association work. 
That they are splendid opportunities for getting to- 
gether and becoming better acquainted no one will 
deny. But there are grave doubts in the minds of many 
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as to what they really accomplish aside from the purely 
social features. 

Is there another method of handling these meetings 
which might make them more important and more 
timely? We believe there is and we offer for considera- 
tion a program of convention work which might be 
adapted to the present needs of the A. M. T. A. This 
program divides naturally into two parts, the first 
of which calls for frequent and regular meetings of 
local groups such as those already existing in Chicago 
and Detroit and Los Angeles. 

These local groups have been exceedingly useful in 
concentrating prompt and immediate attention upon 
the subjects of current interest. As an example Chi- 
cago and Detroit both considered the code and the 
Copeland bill at meetings held while these two sub- 
jects were uppermost in the minds of those connected 
with the industry. California went so far in code work 
as to submit a code of its own drafting. Undoubtedly 
the National association would have profited greatly 
at the time, had it been possible to hold a general meet- 
ing on the code. 

The first part of the scheme would, then, include 
these local group meetings and the organization of other 
local groups in important centers such as New York, 
St. Louis, Memphis, Des Moines and Atlanta and pos- 
sibly one or two others. 

Two or more general meetings could be arranged to 
be called at convenient times, preferably when matters 
of imminent importance are ripe for discussion. Prob- 
ably one of these meetings should be held in New York 
and another in Chicago, but that is a detail which cir- 
cumstances could dictate. Each of the local groups 
would have authorized delegates at these meetings and 
in addition, such other members of the industry as could 
attend should be urged and invited to do so. 

Under such arrangement, the agenda of the meetings 
would be of sufficient current interest and importance 
to guarantee a large and interested attendance, regard- 
less of the entertainment features which might then 
reassume the important but subordinate place which 
they should occupy in association affairs. 

In this way, local affairs of importance could be 
handled with dispatch and the entire industry would 
be so well posted on the broader problems that prompt 
and wise decisions could be made in which all would 
join. The proceedings of these meetings, being brief 
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OUR ADVERTISERS 


AMERICAN CAN Co. 


New York, N. Y. 


AMERICAN PERFUMER AND ESSENTIAL 
Or REVIEW 
432 Fourth Ave., New York City. 


GENTLEMEN: We have recently sent you a re- 
newal contract, covering the front cover and one 
inside page of every issue of THE AMERICAN PER- 
FUMER AND EssENTIAL Ort Review for the next 
three years. 

We know of no more concrete method of tell- 
ing you what we think of your publication than 
this, except possibly to add to it that we have 
used the front cover of your publication for our 
advertisement ever since that space became avail- 
able for sale which was, I believe, in 1915. 


Yours very truly, 
AMERICAN CAN Co., 
Don G. MITCHELL. 





and very much to the point could readily be bulletined 
to members of the industry and the entire trade could 
be united into an enthusiastic and enterprising trade 
organization such as is needed to cope with industry’s 
problems under the ‘“New Deal”’. 

The work of the association has been well done in 
the past and to those who have carried the heavy burden 
of association affairs, too great praise can hardly be ac- 
corded. But the country has moved far away from 
the old ideas and the old ways. Most of us think and 
hope that there will be no return to past out-moded 
methods. Trade associations must keep abreast of this 
change. There is greater NEED for them now than 
ever before and a vastly greater OPPORTUNITY. 
Conventions may not be entirely out of date, but the 
method and time of holding them most certainly needs 
some revision. We hope the industry will consider the 
plan outlined or any better one which may be offered 
so that its association work may be handled even more 
efficiently than it has been in the long and honorable 
past of the A.M.T.A. 





Perilous Publicity 
= dangers inherent in the current urge toward 


scare copy” in the industry’s advertising were never 
better illustrated than in the case of the recent series 
of “Cosmetic Skin” advertisements. Quite justly and 
quite rightly, the A. M. T. A. has protested against a 
campaign designed to enhance the sales of soap by 
pointing to some imaginary dangers of cosmetics. No 
such campaign should ever have been launched because, 
regardless of protestations, it is unfair to a great in- 
dustry whose products are closely allied to toilet soap 
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and many ot whose members are engaged in that line 
as well. 

The lesson to the cosmetic industry has, however, 
been largely overlooked in the attempt to curb this 
fear campaign and to hasten its withdrawal. I¢ may be, 
indeed, the campaign has been a good thing, if it 
awakens the industry to a realization that its own 
“scare copy” can readily be stretched into unfairness 
and at best is hardly of a character to inspire a sound 
and continuing demand in the minds of the public. 

It may be conceded at the outset that appeals to 
fear have been successful in immediate sales of goods. 
When they started the campaigns which utilized such 
appeals were not too offensive to the sensibilities. But 
the number of “horrible examples” in our magazines and 
on our car cards have multiplied until the public, far 
from being afraid and hence rushing to buy the product 
advertised, has begun to take them as a joke if not 
with actual and vigorous disgust. Either attitude on 
the part of any large section of the ultimate consumers 
is likely to be fatal to an advertising campaign. 

Advertising has had some hard knocks—especially 
cosmetic advertising. One sometimes wonders how it 
has continued to bring results in the sale of goods. 
And the worst knocks have, most unfortunately, come 
from within the toilet goods industry, itself. If it 
were not serious, it would indeed be comic to find an 
industry which stresses the “bite test”, “non-allergic 
products”, and all the well-known knocking campaigns, 
striking out at a soap company for a slogan of much 
the same sort. 

The American woman has shown a remarkable faith 
in advertising. It will be a sad day indeed for the 
cosmetic industry if that fine faith is lost. There is 
some evidence to support the statement of radicals that 
the knocking campaign and the “scare copy” are grad- 
ually undermining her confidence in what the toilet 
preparations industry is telling her. Fear is the first 
of human emotions to emerge and the last to survive, 
but you cannot continue to frighten even a child with 


Scarecrow’, 





Food and Drug Legislation 
HE Copeland Food and Drugs Bill is happily dead 
for this session of Congress and many in the trade 
are inclined to breathe a sigh of relief and put the 
matter aside. So strong is this tendency that further 
comment on this defunct measure seems almost essen- 
tial. 

It is virtually certain that another Food and Drugs 
Bill will be presented at the next session of Congress 
whether or not Senator Copeland, who is up for re- 
President 
Roosevelt is known to be definitely interested in stronger 


election this Autumn, succeeds himself. 
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food and drug legislation. It is reported from sources 
close to the White House that he did not place the 
Copeland bill on his list of “Must!” legislation this year 


for two reasons. First, other more vitally necessary 


measures had to have preference. Second, the somewhat 
softened measure which Senator Copeland finally spon- 
sored was not as strong as Mr. Roosevelt believes such 
legislation should be. 

These two reasons should at least give pause to those 
who are slyly patting themselves on the back because 
of the failure of the Copeland bill this year. They 
can only mean that the next Congress, whose other 
problems can scarcely be as burdensome as those which 


Paper Box Association Meets 


HE code for the set-up paper box industry and 

the many problems of manufacturing costs which 
have been brought to light by operations under the 
code provided the principal topics for speakers and 
discussion at the sixteenth annual convention of the 
National Paper Box Manufacturers Association, held 
May 23, 24 and 25 at the Waldorf-Astoria hotel, New 
York. 

The subject of costs of manufacture was the domi- 
nant theme of the meeting. Special meetings of the 
several divisions which make up the association, in- 
cluding the jewelry box and display division, the hosiery 
box division, the shoe box division, etc., were held 
following the first gen- 
eral session, and it was 
costs that were dis- 
cussed at these meet- 
ings. In addition, a 
“cost clinic” was con- 
ducted by W. Clement 
Moore, manager of the 
cost department. Mr. 
Moore, at the conclud- 
ing session of the con- 
vention, presented the 
annual survey of the 
set-up paper box manu- 
facturing industry, a 
very interesting paper 
which showed that the 
industry is in much 
better condition financially since it has been operating 
under the code. 

An excellent program of speakers was presented to 
the large gatherings which attended each session. Fol- 
lowing the opening address by president William P. 
Datz, Jr., there came at succeeding sessions: ““N. R. A.’s 
Relationship to Industry,” by Francis C. Lowthorp, as- 
sistant deputy administrator; ““The Code Authority’s 
Place in the Recovery Program,” by John A. Garvey, a 
member of the paper box code authority; “Printing and 
Engraving Costs,” by L. O. Trilsch; “Annual Survey 
of the Set-Up Paper Box Manufacturing Industry,” by 
W. Clement Moore; ‘The First Year of the New Deal,” 
by Speaker Homer T. Rainey of the House of Repre- 
sentatives, and “The Artist’s Place in the Paper Box 
Industry,” by Joseph Sinel, industrial designer. 

All officers of the association were re-elected to serve 





WittiaM P. Datz 
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this Congress faced, will be presented with a bill more 
in line with Mr. Roosevelt’s ideas and possibly less 
in line with those of the affected industries, and that 
there will be real White House pressure to pass such 
a measure. It will be necessary to continue alert and 
to work even during the Congressional recess if a sat- 
isfactory measure is to eventuate. 

The cosmetic industry will ask no special favors 
but it must continue to insist upon workable legis- 
lation for the protection of the public and in its own 
interests. There can be no relaxation of effort toward 
securing a good bill which can have the support of 
the entire industry. 





another term. They are: President, William P. Datz, 
Jr., Philadelphia; vice-president, Eugene E. Davis, Cleve- 
land; treasurer, Walter H. Deisroth, Philadelphia; hon- 
orary president, George J. Kroeck, Chicago, and com- 
missioner, Howard P. Beckett, Philadelphia. F. M. 
Kaufman, of Atlanta, was elected to the board of di- 
rectors. The following members were re-elected to the 
board: Fred P. Wagner, Jr., Chicago; Louis Moser, St. 
Louis; Walter P. Miller, Jr., Philadelphia; A. K. Siler, 
Philadelphia; Harold S. Fuller, Boston; John A. Garvey, 
Framingham, Mass.; A. T. Rush, Newark, N. J.; Wal- 
ter E. Trum, Brooklyn; A. W. Saxon, Nashville, Tenn.; 
William J. O’Donnell, San Francisco; and Clarence B. 
Kerr, Hollywood. 


Poisoning by Thallium 


James C. Munch, Ph.D., reports (Jour. A.M.A., 102, 
23, 1929, June 9, 1934) upon the toxic qualities of 
thallium derivatives. The author’s paper covers both 
the external and internal use of thallium, and cites 
numerous cases of more or less severe injury due to 
external use of this material, sometimes employed in 
depilatory compounds. Out of 51 cases cited, he gives 
the following results which followed external applica- 
tion of a thallium compound as a depilatory: Alopecia: 
23 cases positive, 24 cases unknown, 7 cases negative; 
Gastro-intestinal irritation: 29 positive, 22 unknown; 
Vision affected: 19 positive, 32 unknown; Polyneuritis 
of lower extremities: 43 positive, 8 unknown; Atrophy 
of lower limbs: 14 positive, 36 unknown, 1 negative; 
Cerebral involvements: 19 positive, 32 unknown. These 
symptoms ranged from severe and permanent to slight 
and temporary. No deaths of external application of 
thallium as a depilatory have been recorded. The com- 
plete report covering a total of 778 cases of both exter- 
nal and internal application shows death in 46, or 6 
per cent of the cases, and some serious consequences in 
every instance. 





Holds Conference on Comptroller’s Work 


The American Management Association held a confi- 
dential conference on the problems of the comptroller 
under the ““New Deal” at the Lido Country Club, Long 
Beach, L. I., June 6 and 7. The chairmen for the 
two meetings were Roscoe Seybold, comptroller, West- 
inghouse Electric & Mfg. Co., who presided during the 
first day, and Col. H. A. Gidney, comptroller, Gulf Oil 
Corp., who had charge of the second day’s meeting. 
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Manufacture of Solid Deodorants 


Ingredients and Methods of Compounding Described 
by Ralph H. Auch 
Chief Chemist, The Zanol Products Co. 


tives is larger than the number to be found at 

the corner drug store and at the toilet goods 
counter would indicate. A check-up of a 
representative number of drug stores 
showed an average of four liquids, two 
pastes, or greasy creams, one of vanishing 
cream type and three deodorant powders, 
while inquiry at various department store 
toilet goods counters disclosed an average 
of four, four, one and three respectively. 

The above quoted paragraph opened an 
article on “Deodorants and Perspiration 
Correctives” published in two earlier issues 
of this journal by the present writer.* 
Since that paragraph was written, there 
has been little or no improvement or change in the com- 
position of the types of deodorants then discussed. How- 
ever, there has been a fruitful attempt made to make 
liquid deodorants easier of application. This has been 
accomplished by improvements in the containers and 
closures, and especially in the adoption of applicators as 
an integral part of the closure for the convenience of 
the user. 

It has always seemed that the best way to apply 
liquid deodorants is with an atomizer. The earlier adop- 
tion of an atomizer was precluded because of its metal 
parts, since all metals below silver in the electro-chemi- 
cal series are attacked or corroded by the aluminum 
salts used in liquid deodorants. Now that veritable 
wonders are being accomplished in the field of molded 
plastics, making atomizer parts that come in contact 
with the deodorant from one of these plastics should 
present no insurmountable problems. And, it is firmly 
believed that the sales resistance liquids have encountered 
will be broken down materially and that the manu- 
facturer who first offers this convenience will be well 
repaid. Anyhow, there is the idea—free, gratis and for 
nothing. 

But to plunge into the matter of the relatively new 
solid deodorants. Investigation discloses that most toi- 
let goods buyers predict a good demand for solid de- 
odorants, while a few are of the opinion that they are 
just another item destined to meet only mediocre suc- 
cess. There can be no question that solid deodorants, 
as convenient to carry and to use as the lipstick, will 
find a market not nearly so thin as that of the liquids 
that must be applied “last night”. This should prove 
doubly true with both the male and the female of the 
species, who have become “‘B.O.” conscious by the more 
or less distasteful scare copy. 


‘| & field for deodorants and perspiration correc- 


* The article referred to appeared in the June and July, 1931, 
issues of THE AMERICAN PERFUMER, and judging by the favorable 
comment received, it is perhaps the most complete and authorita- 
tive article ever published on the subject.—Epiror 
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The manufacturer who contemplates adding or offer- 
ing a solid deodorant will have ample opportunity for 
originality. This record of considerable analytical, com- 
pounding and testing work is offered to 
him not with a view to providing a ready- 
made finished product. Rather it is ad- 
vanced with the idea of providing a foun- 
dation for further work and the display 
of ingenuity and originality. 


The Base for Solid Deodorants 


First is the base. Since it is put up in 
a container that is not air-tight, the use 
of water and the volatile solvents in the 
base is precluded. A stiff ointment is per- 
haps the most suitable base, and those solid deodorants 
commercially available at this time have such a base. 

Obviously the base must melt or soften above body 
temperature which is about 37° C., so as to be non- 
greasy and so as not to bleed oil in warm weather. Three 
American products melted or softened at 51.0°, 58.5°, 
and 52.5° C., respectively. A base made by melting 
together mineral oil 35, paraffin 55 and bleached bees- 
wax 10 to make 100 has a melting point of 47° C. This 
base applies easily and evenly. If a higher melting point 
base is desired, a higher melting point paraffin may be 
used or it may be replaced with ceresin or the even 
harder ozokerite. An alternative is to lower the mineral 
oil content and raise the percentage of paraffin, or bees- 
wax, or both until the desired melting point is obtained, 
and satisfactory body attained and ready application 
retained. 

For example, in the above suggested formula, de- 
creasing the mineral oil from 35 to 25, increasing the 
bleached beeswax from 10 to 20, and retaining the 
paraffin the same at 55 parts, the melting point is in- 
creased from 47° to 51.5° C. 

The above base is translucent, and if an opaque one 
is desired, the addition of 20% to 25% zinc oxide may 
be made. Analyses of three trademarked products dis- 
closed 22.7% and 22.1% in two of them, while the 
third contained none. This latter one, incidentally, was 
the least inviting looking of the three. The process 
of incorporation of zinc oxide into the base is a tedious 
one and a smooth, uniform, non-gritty product requires 
the use of an ointment mill. Zinc stearate is much eas- 
ier to incorporate in the melted base and, on applica- 
tion to the underarm or other parts, is practically in- 
visible, whereas that using zinc oxide, of course, leaves 
the conspicuous characteristic white residue. 

But why go on? Whatever has been found a suitable 
lipstick base will likely prove satisfactory for a de- 
odorant base, whether it consists of the above ingredi- 
ents or includes spermaceti, cocoa butter, anhydrous 
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lanolin, etc. One word of caution, however. The melt- 
ing point of the base should be at least 45° C. and if a 
conclusion can be drawn from those on the market, 
50° C. is a safer minimum. 


The Active Ingredient or Ingredients 


Reviewing deodorants a bit, some are prepared and 
offered for the purpose of retarding or even arresting 
the flow of excessive perspiration while the majority are 
designed to combat bromidrosis (fetid or offensive 
sweat) and the odorous decomposition products formed 
when perspiration is excreted and remains for a time 
on the skin and clothing in contact with it. 

If a solid deodorant to retard perspiration actively is 
desired, 5% or more of aluminum chloride rubbed up 
with the zinc oxide before incorporating in the base 
is quite satisfactory. If this combination of inorganic 
salts were attempted in a cold cream (emulsion) base 
or in a water suspension, double decomposition would 
take place with the formation of the relatively irritant 
zinc chloride. However, in the ointment base, it is quite 
satisfactory as long as it is rubbed free from gritty 
aluminum chloride particles. Aluminum aceticotartrate 
or even alum may be used in the same manner, in the 
same or higher concentration. Alumnol (aluminum 
betanaphtholdisulfonate) has less deleterious action on 
fabrics than the aluminum salts just named, which 
recommends it. Used in concentration of from 2 to 
8% it is astringent, mildly antiseptic and an effective 
deodorant. 

For a solid deodorant that is required only to de- 
odorize the excreted or, more accurately, secreted per- 
spiration, a long list of satisfactory ingredients is avail- 
able. Chlorthymol which is quite the vogue in mouth 
washes in concentrations from almost nothing at all 
up to one-half of one per cent appears quite promising. 
It is actively antiseptic, germicidal, and is quite soluble 
in the above suggested base. It is a powerful germicide, 
having about 120 times the germicidal strength of 
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phenol. Its germicidal properties are not diminished 
in the presence of organic matter in contrast with a 
number of other germicides, in fact, in concentration as 
low as four parts in 10,000, it is reasonably effective. 
Using 1% of the above salt without the addition of the 
zinc oxide or zinc stearate results in a satisfactory 
product. 

Oxyquinoline sulfate is a powerful bacterial inhibitor, 
being much stronger in this respect than phenol. Since 
it is a desensitizer and allays itching and rash so fre- 
quently associated with hyperidrosis (excessive perspira- 
tion), its use in solid deodorants is indicated. The zinc 
stearate should be omitted from the base, and from 1 to 
3% of oxyquinoline sulfate is about the proper con- 
centration to employ in the formula. While oxyquin- 
oline sulfate is an efficient deodorant, there is some tend- 
ency to stain the clothing in the higher concentrations. 

Chloramine, or chloramine T. as it is sometimes called, 
may be used as the active ingredient since it is generally 
credited with a phenol co-efficient of 50 when tested 
by the Hygienic Laboratory method. This white or 
slightly yellow crystalline powder yields 11.5 to 13% 
of active chlorine. The concentration in a solid deodo- 
rant may be quite low, namely 1% or less, as there is 
little or no deterioration in the above stiff greasy base. 

In passing, for the new dust-on type of deodorant 
that is now being merchandised in a powder box and 
provided with a powder puff, probably no active ingredi- 
ent is better suited to the purpose than chloramine. 
Talc or face powder may be used as the base by simply 
adding a high percentage of zinc stearate to make it 
adhere, that is, “stay put”. 

In addition to the above active ingredients, benzoic 
acid, zinc phenolsulfonate, boric acid, zinc sulfonate, 
balsam Peru and the other old favorites may be utilized. 


The Perfume 


There is little or no need to offer suggestions for a 
perfume, as everyone contemplating making a solid 
deodorant has his own ideas in the matter. It would 
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appear, however, that the use of a fresh, clean odor 
will have greater appeal than either a light flowery 
odor or a heavy spicy bouquet. Obviously, a product 
containing an odorous active ingredient such as chlor- 
thymol, oxyquinoline sulfate or chloramine will require 
more perfume to cover the characteristic odor than one 
compounded with an odorless active ingredient. 


Tinting 


Of the solid deodorants coming under observation, 
only one was found to be tinted and certainly a nice 
flesh tint is more alluring than the dead white of zinc 
oxide ointment. Tinting presents no problem as any 
oil soluble red is satisfactory. If the red is a little on 
the bluish side, a trace of oil yellow will throw it over 
on the flesh side. The color being used so sparingly, a 
1% solution in the mineral oil, warmed and filtered 
will be found convenient for color adjustment. 


The Container and Directions 


Any lipstick container will be found quite satisfac- 
tory, but to step up the quantity offered, the diameter 
of the container may well be increased. With a new 
unique product, the opportunity for the display of 
originality and ingenuity is unlimited, save for the one 
restriction—that the proper ratio of diameter to length 
be maintained to avoid breaking of the deodorant stick. 

Few, if any, directions are required, with absolutely 
no precaution statements necessary—a joy in itself. 





Notable Increase in U. $. Cosmetic Exports 


The increased demand evident throughout the world 
for American toilet requisites is a gratifying develop- 
ment, according to the Commerce Department’s Chemi- 
cal Division. Sales abroad in practically all categories 
under this classification are on the upgrade, it is pointed 
out. 

During the first three months of the year overseas 
shipments from the United States of toilet preparations, 
including dentifrices, face creams, lipsticks and rouge, 
reached the value of $850,000, compared with $718,300 
for the corresponding period of 1933, an increase of 
18 per cent. Dentifrices alone, chiefly toothpaste, ac- 
counted for $313,400, an increase of approximately 
$57,000 over the 1933 period. 

Exports of fancy soaps, medicated soaps, and shaving 
creams are also increasing, and reached the value of 
$280,800 during the first quarter of this year, com- 
pared with $253,400 for the corresponding period of 
1933. Fancy soap headed the list with exports valued 
at $174,400, an increase of $27,700. A part of these 
value increases, it is pointed out, was due to lower 
dollar exchange. 

Larger imports of raw materials required in the 
American domestic toilet goods industry also reflects 
increased manufacturing activity. During the first 
quarter such raw material imports were valued at $636,- 
000, an increase of $475,000 over the corresponding 
period of 1933, when imports were valued at only 
$161,000. 
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DESIDERATA 
By 
Maison G. de Navarre, Ph.C., B.S. 





Lanolin Odors 


Numerous people have mentioned to this writer that 
they would like to keep lanolin in their formula, but 
that it has such a darkening effect on the cream, let 
alone its terrible odor. On further questioning, it is 
found that they do not use the usual cosmetic grade 
of lanolin, which is practically free from odor, and is 
lightly colored. In the last few days, this writer has 
received two samples of lanolin, from different manu- 
facturers, both of which are of a high grade. It is 
needless to say that there are at least three or four makes 
of this product that fill the necessary requirements. Look 
around; don’t be satisfied with what you have. There 
is always something new, and often better. 


Sunburn Cream 


Many people will be seeking something to apply after 
being sunburned, instead of something which will pre- 
vent sunburn. An excellent preparation for this is 
Carron oil containing about 4 to '%2% picric acid. 
Carron oil is made by mixing equal parts of lime water 
and linseed oil. Olive oil can be used in place of linseed 
oil, and the product has less odor. The addition of 
5% oleic acid before adding lime water makes a better 
product. The final mixture will have a pleasing color. 


Brushless Shaving Cream 


Any number of people ask about the advisability of 
adding sulfonated fatty alcohols to their brushless shav- 
ing cream. By all means it is all right. THe AMERICAN 
PERFUMER (June 1933, p. 189,) published some real 
information on brushless shaving creams. In this article 
Dr. Thomssen gives formulas indicating the best sul- 
fonated fatty alcohols to use. From Dr. Thomssen’s 
article it appears that steryl sulfonate in quantities of 
§% is all right, and often gives the “right feel”. This 
writer finds that cetyl alcohol and steryl alcohol as such 
will sometimes do this same trick. 


Deodorants 


This problem pops up at this time every year. Your 
best bet is to use 15% aluminum chloride in water. This 
is a standard formula and has seen much usage. A 
slightly better one contains 10°% aluminum chloride 
and about 5 to 10% borax in a slightly glycerinated 
solution. The borax reacts with the aluminum chloride 
liberating free boric acid, which in this instance pre- 
vents the precipitation of aluminum hydroxide. Your 
best color is the usual—acid magenta. However, 
colors are not as prominent now as they were some 
time ago. It might be a good idea to leave this out 
all together. 
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Avocado Oil in Cosmetics 


A New Material, Its Properties and 
Suggestions for Its Use 
by R. F. Eaton and R. N. Ball* 


furnished to individual inquirers over a consid- 
erable period of time—believed to be of general 
interest to the trade. To make available, to the indus- 
try as a whole, the essential data on the subject, THE 
AMERICAN PERFUMER AND EssENTIAL Ort REVIEW 
suggested the preparation of this paper. It is hoped the 
material presented will be helpful to those interested. 
The avocado, botanically named Persea Gratissima, is 
a member of the laurel family and is a native of tropical 
America, recorded as early as 1513 by New World ex- 
plorers. Since the first days of avocado growing in 
California, those interested in the future of the indus- 
try have striven to perfect, by grafting, budding, and 
top-working, a fruit superior to the wild tropical 
ahuacate, as it was called by the early Peruvians and 
Incas. The success of California growers is seen in the 
perfection of the calavo-avocado. Through years of 
careful weeding out of undesirable variety types, com- 
mercial testing, and concentration on approved strains, 
the California growers, banded together in a grower’s 
cooperative marketing’ Organization under the name 
“Calavo Growers of California”, have developed about 
a dozen varieties which are exceptionally high in oil 
content, nut-like in flavor and rich in minerals and 
vitamins. These are identified commercially as ‘“‘calavos”’. 
Approximately 65% of the California avocado crop 
is of the Fuerte variety, a hybrid of Mexican and 
Guatamalan fruit. This fruit is pyriform in shape, 
weighing from 10 to 16 ounces, surface slightly pebbled, 
seed small, and bears from November to September. The 
Fuerte often reaches an oil content of 25%. An idea 
of the richness of this fruit may be gained by com- 


Tin article represents a summary of information 





* Consulting chemists for Calavo Growers of California 


paring it with the native tropical wild fruits which 
seldom ever reach as high as 6% oil content. 


Vitamins 


Since the calavo-avocado contains a very high per- 
centage of oil, the most promising possibility to suggest 
itself for utilization as a by-product was this oil. Prev- 
ious experiments by Dr. Leroy S. Weatherby (also later 
by Youtz and Watson’) reported in various scientific 
journals demonstrated the presence of vitamin D. This 
oil-soluble vitamin has to do with the efficient utiliza- 
tion of calcium and phosphorus and is an etiological 
factor in the causation of rickets. It is not to be im- 
plied that avocado oil is on a par with cod-liver oil in 
the cure of rickets, but the fact that avocado oil is a 
good source of this vitamin is worthy of consideration. 
It was found that the oil contained enough vitamin D 
to prevent rickets. As to its curative powers, although 
it did not cure completely, it brought the test animals 
back to normal as to rosary, normal as to blood phos- 
phorus, and when the line test was made, instead of 
having severe, medium, or even mild cases of rickets, 
the test animals only had a trace. Thus, while the oil 
did not cure, like cod-liver oil, it so nearly cured that 
prevention could be reasonably assured through taking 
the oil in small quantities. 


Weatherby also reported on the vitamin A, B, G, and 
E content of the fruit and oil. Vitamin A, the oil- 


*Dr. Leroy S$. Weatherby, Professor in Chemistry, University of 
Southen California, California Avocado Association Year Book 
1928-1930; Indus. and Eng. Chem., Sept. 1928; Journal Home 
Economics, May 1929. 


° 


“J. E. Youtz and R. V. Watson. Jour Home Econ, 1929. 





PICKING AND GRADING AvocaDo FRUIT IN CALIFORNIA 


190 June, 1934 


The American Perfumer 














soluble factor was found present in large quantities in 
both the fruit and the oil. The absence of this vitamin 
causes experimental animals to lose their capacity to 
grow, which produces a type of sterility, causes the de- 
velopment of xeropthalmia, and the apparent lowering 
of resistance to certain types of infections. The quan- 
tity of vitamin B in one 12-ounce calavo-avocado is 
equal to that in 6 cakes of compressed yeast. Vitamin B 
is the heat labile anti-neurotic fraction of the old vita- 
min B complex, the absence of which leads to beriberi; 
vitamin G is the heat stabile fraction of the old B com- 
plex, which stimulates growth and appetite and the 
absence of which leads to the development of pellagra- 
like skin lesions. 

Because of the high oil content of the fruit and be- 
cause vitamin E is oil-soluble, it was assumed present. 
This assumption proved to be correct. The absence of 
vitamin E brings about sterility. When complete ster- 
ility was obtained in the test animals, they were fed, 
in addition to their vitamin E free diet, 7% drops of 
avocado oil. This was the minimum dose found effec- 
tive in producing cures in the case of female rats. Since 
vitamin E deficiency in males cause degeneracy of the 
reproductive organs, it is more.difficult to affect cures. 
In the experimentation, while rejuvenation of the fully 
degenerate male was not accomplished, it was thought 
that prevention of sterility might be wholly possible. 
According to further investigation, the avocado contains 
sufficient vitamin C (the anti-scorbutic vitamin, the eli- 
ological factors in the development of experimental 
scurvy) to defer severe symptoms of scurvy for a short 
period. 

Avocado oil has a digestibility coefficient of 93.8 per 
cent, which places it on a par with butter. This, along 
with its vitamin, phytosterol, and lecithin content sug- 
gested an edible oil. Having the name “avocado” as 
a selling and advertising feature, it was thought, might 
be helpful in attracting interest and developing popu- 
larity. Since the oil has ample vitamin D, enough to 
be classed as protective against rickets, and has none of 
the objectionable odor and unpleasant taste of cod-liver 
and turtle oil, it is well suited to displace these oils. Al- 
though avocado oil may be used as a cooking and salad 
oil, its price, for the present at least, makes it out of 
line for these purposes. The next consideration was 
to manufacture a cosmetic oil. For obvious reasons 
price does not play the major role in this field. 


Preparation of Oil 


Avocado oil is prepared from fruit of the calavo type 
which has been scarred or blemished, so that it is not 
suitable for marketing as fresh fruit. Particularly 
suited for oil purposes are the Fuerte, Puebla, and Mexi- 
can family varieties. These fruits contain from 15 
per cent to 30 per cent oil in the edible fleshy portion, 
this being the only part used for oil extraction. The 
moisture of the fruit varies from 68 per cent to 83 per 
cent of the fruit; the oil from 10 per cent to 30 per 
cent leaving only a very small portion, 2 per cent to 
7 per cent, as solid fibrous matter to hold it together as 
a cake when the fresh meat of the fruit is pressed. 
Consequently the entire fruit squeezes through the press- 
ing clothes or slots in the pressing cylinder. At best 
only a stable emulsion of water and oil is obtained. 
Therefore, it is necessary to dehydrate the fruit before 
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it is pressed. The fruit is softened to the edible stage, 
peeled, the seed removed, the flesh sliced in thin strips, 
placed on drying trays and dehydrated in an atmosphere 
of either nitrogen or carbon-dioxide at 130° F. 

The dried slices are then ground and pressed without 
heat by a hydraulic press. A steel box frame hydraulic 
press, operating under a pressure of from about 3,000 
to 4,000 pounds per square inch, is best suited for this 
purpose. The press consists of a series of steel plates, 
set one above the other, about § inches apart when the 
press is wide open. These channeled plates are provided 
with close-fitting steel slides, so that the whole machine 
is really a series of boxes without ends, piled one upon 
the other, the lowest resting upon the hydraulic piston. 
The dehydrated fruit pulp is dropped upon a strip of 
press cloth in the cake former. When the cake is 
formed, a sheet of steel is slid beneath the cake, which 
is removed, cloth and all, and placed in the lowest 
frame of the press. When all the frames are thus 
charged, the hydraulic pressure is applied and the piston 
forces the frames upward, each against the one above 
it. The oil squeezes through the cloths, flows over 
the sides of the press into the gallery around the bottom 
frame, and out through the trough to the settling tank. 
The crude oil contains some fine meal and must be al- 
lowed to stand in the settling tanks so that this meal 
will settle. The clear oil is then withdrawn and refined. 
In refining, the oil passes through a filter press which 
produces a brilliant, clear oil. 

After clarifying and filtering, the oil is deep red by 
reflected light and deep green by transmitted light, 
presenting a fluorescent appearance. The oil may be 
bleached to any desired degree, even to water white, but 
the expense is not justified, since most cosmetic manu- 
facturers prefer the green oil. It lends richness and 
color to the product in which it is used. 


Composition and Constants 


To the chemist, a comparison of the constants and 
composition determinations of avocado oil (See Table on 
Next Page) made by Jamieson* and those made by 
Eaton will be interesting. 

Avocado oil belongs to the class of non-drying oils. 
It has excellent keeping qualities. Jamieson reported 
several samples of the crude oil were kept for one year 
in partly filled bottles in the laboratory with but a slight 
increase in free fatty acid (0.2 or 0.3 of a unit). Some 
samples of the oil prepared by the Fruit & Vegetable 
Laboratory, U.S.D.A., Los Angeles, held at 40° F. for 
12 years showed very little free fatty acid, and gave 
only a slight Kreiss test for rancidity. 

Avocado oil, as sold for cosmetic purposes, is not 
“winter processed,” that is, when cooled to about the 
temperature of household refrigeration avocado oil de- 
posits stearin (a white solid crystalline substance of fats 
and oils). In “wintering” an oil is chilled until the 
stearin has separated. The olein, or liquid portion of 
the oil is removed by pressing or passing through cen- 
trifugal separators. The oil is not so processed because 
the sterol content, to a certain extent, is valuable in 
the manufacture of cosmetics. 





® Geo. S. Jamieson, W. F. Baughman, and R. M. Hann, July 1928 
issue Oil and Fat Industries. 
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Chemical and Physical Characteristics of 
Avocado Oil 


Jamieson Eaton 


23” 

Specific Gravity 25° 0.9132 0.9210 
Refractive Index 20° 1.4700 1.4700 
Acid Value 2.8 2.5 
Saponification value 192.6 192.6 
Unsaponifiable matter (per cent) 1.6 1.4 
Iodine number (Hanus) 94.4 94.4 
Acetyl value 9:2 9.2 
Reichert-Meiss! number L.7 1.6 
Polenske number 0.2 0.2 
Saturated acids (corrected) (per 

cent) Fut 7.6 
Unsaturated acids (corrected) (per 

cent) 84.3 85.0 
Iodine number of unsaturated acids 101.2 101.2 

Composition of Avocado Oil 

Glycerides of: 
Oleic acid 77.3 
Linolic acid 10.8 
Myristic acid trace 
Palmitic acid 6.9 
Stearic acid 0.6 0.8 
Arachidic acid trace 
Unsaponifiable matter 1.6 1.4 





Use of Avocado Oil in Cosmetics 


Legends in the history of the avocado date the use 
of the fruit in cosmetics back many centuries. The 
native women of Mexico and South America utilized 
the fruit oil as a protection to their skin against the 
dry winds of their countries. 

Among the properties of the oil that make it valuable 
as a cosmetic and toilet soap ingredient are the follow- 
ing: 

1. It is one of the most penetrating oils known, rat- 
ing with lanolin in its ability to penetrate the skin tis- 
sues. It thus serves as a “carrier” for other valuable 
substances which lack penetrating power. This prop- 
erty makes it of value in tissue creams, massage creams, 
all-purpose creams, massage oils (muscle oils) and other 
preparations where lubrication and penetration are es- 
sential. 

2. The oil-soluble vitamin factor. 

3. Its tendency to reduce surface tensions of liquids 
thus forming finer emulsions. 

4. Not only is the oil rapidly absorbed by the skin, 
but in many cases it has exhibited skin- healing prop- 
erties. Combined with medicinal substances it makes 
effective skin unguents and ointments. 

§. Avocado oil is rich in phytosterine and lecithin. 

6. Therapeutically, vegetable oil creams are more de- 
sirable than mineral oil creams. Oils which easily pene- 
trate the skin tissues and which have a soothing effect 
on it are recommended. The continued use of creams 
containing only mineral oils and mineral waxes is not 
to be recommended, for in time they will irritate the 
skin of most users. 

Avocado oil can be adopted to any cosmetic formula 
in which oil is an ingredient. Substitution for equal 
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amounts of other oils is advised. Trial batches should 
be made, especially if mineral oils have been supplanted 
by avocado oil, since the latter, in most cases, will pro- 
duce a stiffer emulsion. Avocado oil should be added 
just before the emulsion is formed, or at the lowest 
working temperature in order to assure the preservation 
of the vitamins. 

Three years experience by California cosmetic manu- 
facturers in the use of avocado oil in their products 
has definitely proved that this oil is not only a valuable 
ingredient but a powerful sales builder for quality lines. 


Proprietary Ass’n to Fight Bad Ads 
A looking to the elimination of abuses in the 


advertising of package medicines, and especially 
those of members of the Proprietary association, was 
taken at the annual convention of that organization, 
held at the Biltmore hotel, New York, May 23 and 24. 

Following a stirring 
address by Frank A. 
Blair, president of the 
association, which called 
for action to bring the 
advertising of the in- 
dustry into line with 
the best modern prac- 
tice, a resolution was 
unanimously adopted 
for the formation of a 
committee on advertis- 
ing. This committee 
will consist of three 
men with a thorough 
knowledge of advertis- 
ing problems backed by 
the competent advisory 
work of. the association on technical questions and on 
the application of the Pure Food and Drugs Act. 

Mr. Blair subsequently appointed the following to 
serve on the committee: William Y. Preyer, vice-presi- 
dent, Vick Chemical Co., chairman; Lee H. Bristol, 
vice-president, Bristol-Myers Co., and William S$. Groom, 
general manager, Thompson-Koch Co. 

To this committee members of the association, and 
of the industry outside the association if they care to, 
may submit current advertising campaigns. The com- 
mittee will judge these campaigns on the basis of accu- 
racy and truthfulness as well as character of the appeal 
made to the ultimate consumer. The committee will 
report promptly upon each piece of copy submitted, 
advising the manufacturer both on the general character 
of the copy and upon the difficulties which might be 
met from Government officials and others. 

A much stronger plan which would involve almost 
censorship of advertising copy by the committee of the 
association was submitted to the executive committee 
but was not presented to the association. A discussion 
of the code for the package medicine industry and of the 
proposed new Copeland Food and Drugs Act occupied 
a large part of the time of the association. 

Mr. Blair was re-elected president for his twenty-first 
term on the closing day of the convention. As a trib- 
ute to him a dinner was given on May 24, to celebrate 
his fortieth year in the industry and his twentieth as 
the head of this association. 





FRANK A. BLAIR 
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Improved Emulsifying Methods 


Recent Patent in Germany May Assist 


in Washing and Cleaning 
by H. L. Ramsey 


data which may materially improve methods in 

current use for washing and emulsifying and 
thus is of considerable interest to the soap industry not 
only in Europe but also in America. 

It is a well known fact that the alkaline salts of fatty 
acids (ordinary soaps) have in recent years been more 
and more replaced by other detergent soap-like com- 
pounds, such as the salts of highly sulfonated fats or of 
aromatic, hydro-aromatic, or mixed aliphatic-aromatic 
sulfo acids or similar materials. The search for such 
soap substitutes, which has now proved highly success- 
ful, has been stimulated by a fuller realization of the 
many defects of ordinary soaps. For instance, these 
ordinary soaps form insoluble lime and magnesium salts 
in hard waters, and therefore are practically useless with 
even moderately hard water; they are also very unstable 
in the presence of even weak acid, and are very inferior 
to the above mentioned sulfo compounds in wetting 
powers and other qualities. Another serious disadvan- 
tage with ordinary soaps is their tendency to hydrolysis 
in aqueous solution, so that they give an alkaline reac- 
tion, very injurious to delicate fabrics or tender skins. 

It has now been found that the soaps obtained from 
acylated oxyfatty acids or oxyfatty acid glycerides do 
not suffer from the above mentioned defects or exhibit 
them only to a very insignificant degree, so that they 
are eminently suitable for the cleaning, wetting and 
emulsifying and other processes connected with the 
treatment and finishing of delicate fabrics. The intro- 
duction of the acyl radicle into the fatty acid molecule, 
for example, by acylating or benzoylating ricinoleic acid, 
the acidic character of this latter is increased to a 
remarkable degree, and its stability in the presence of 
the hardness-forming constituents of water, of weak 
acids, and against the salting out effects of salts, alkalis, 
etc., is so great that, after this treatment, it is admirably 
adapted for the various finishing processes connected 
with textiles—even those of the most delicate nature. 
It is also particularly important to note that, even in 
very dilute aqueous solution, these soaps of acylated oxy- 
fatty acids—very unlike ordinary fatty acid soaps— 
exhibit no trace of alkaline reaction. For instance, they 
show an acid reaction with phenolphthalein, a neutral 
reaction with litmus, and only slightly alkaline with 
methyl orange. It is clear, therefore, that they are 
not subject to hydrolysis. 

In accordance with the present invention, the various 
processes of textile treatment and finishing are carried 
out with soaps obtained by acylating oxyfatty acids, 
poly-oxyfatty acids, their esters or other derivatives, 
such as castor oil, ricinoleic acid, sativinic acid, linusinic 
acid, isolinusinic acid, oxysteare acids or the like, and 
then saponifying the acylated product. The introduc- 
tion of the acyl radicle may be effected by esterifying 


\ RECENT German patent (No. 540,065) gives 
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the oxy groups with aliphatic, aromatic, or hydro-aro- 
matic acid radicles. Particularly suitable for this pur- 
pose are the radicles of the lower molecular aliphatic or 
aromatic carbon acids or oxy acids, such as acetic acid, 
propionic acid, butyric acid, lactic acid, benzoic acid, 
salicylic acid, etc. 

The acylation may be carried out by the known 
method by treating the fatty material with carbon acids, 
their anhydrides or halogenides, with or without the 
use of catalysts, such as anhydrous sodium acetate, zinc 
chloride, aluminum chloride, sulfuric acid, phosphorus 
pentoxide, etc. 


Examples 


1. Acetyl-ricinoleic acid is obtained from commercial 
riconoleic acid and acetic anhydride, using anhydrous 
sodium acetate as catalyst, and the acetylated product 
is saponified with soda lye. The soap thus obtained may 
be mixed with hydrophenols or halogen hydrocarbons 
and used for treating raw (unwashed) wool or woollen 
yarn. 

2. Ten parts by weight of the acetyl-ricinoleic acid 
obtained in Example 1 are mixed with 80 parts by 
weight of tetra-hydronaphthalin or turpentine oil, and 
the mixture is then saponified with dilute potash lye or 
emulsified therewith. The product thus obtained may 
be used for the treatment of raw cotton, cotton yarn, 
or piece goods, even if very hard water is used, and 
insures a complete removal of pectins, cotton wax, and 
coloring matter. 

3. The acetylated product obtained from castor oil, 
acetyl chloride, using anhydrous zinc chloride as catalyst, 
is mixed with equal parts of mineral oil, olive oil, or 
neat’s foot oil, and saponified with ammonia just suf- 
ficiently to make the whole emulsifiable with water. 
This emulsion may be used in the textile industry for 
wool treatment, for softening artificial silk fabrics, also 
in the leather industry, etc. 

4. From ricinoleic acid, benzoyl chloride, and anhy- 
drous aluminum chloride as catalyst, a benzoyl-ricinoleic 
acid is obtained, which is converted into soap with 
potassium lye, and this soap is very suitable for wash- 
ing knitting yarn and other textile material of a fairly 
delicate nature. 

5. A mixture of 50 parts by weight of the soap 
obtained in the preceding example, together with 15 
parts by weight of turpentine oil, 10 parts of hexa- 
hydrophenol, and 25 parts of xylol, is very useful for 
de-sizing or cleaning oily mixed fabrics of viscose on 
the one hand and acetate silk, wool, or natural silk on 
the other, without causing any injury to these delicate 
materials. 

The acylated soaps above described may be used in 
the form of clear viscous solutions. They may also 
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be salted out with ordinary salt, or the solutions dried 
in vacuum, and in any case they have been proved to 
be admirably adapted for the various processes of textile 
treatment and finishing. Owing to their superior wet- 
ting powers they are good substitutes for alkylated or 
acylated naphthalin-sulfonic acids. Their stability in 
the presence of lime is remarkable; with hard waters 
there is no visible formation of lime soaps. Their 
emulsifying powers make them very suitable for form- 
ing emulsions with fats, mineral oils, and solvents of 
all kinds, and also suspensions. Both the emulsions and 
suspensions are very useful in the textile and leather 
industries. The acylated soaps may be used in admix- 
ture with alaklies, alkaline carbonates, or ordinary soaps. 
Such mixtures have a great variety of uses. 


Whale Oil Magnate Sells Independently 


Consul Lars Christensen, of Oslo, Norway, states that 
his group of whaling enterprises has closed a contract 
with the Unilever combine for the sale of the group’s 
total production of whale oil next season up to 111,000 
tons at a price not yet fixed, but which is to be based 
on costs of production. The Christensen group has the 
option to prolong the contract for further seasons. For 
the seasons covered by this arrangement the Unilever 
associated companies are pledged not to enlarge their 
whaling interests in any way. 

The sale came as an unpleasant surprise to the other 
Norwegian whaling companies, as the greater part of 
the season’s catch of 300,000 tons is still unsold. The 
whaling companies have recently discussed the modus 
operandi for next season. Mr. Christensen proposed that 
the entire whaling fleet should be laid up during the 
1934-35 season owing to the large unsold stocks, but the 
other companies were mainly unwilling to comply with 
this plan. Mr. Christensen has therefore taken inde- 
pendent action. 





Soap Authority Seeks Cost Data 
The Code Authority for the Soap and Glycerine 


Manufacturing Industry has sent out an elaborate ques- 
tionnaire to members of the industry and the code mem- 
bers as well as to manufacturers of cleansers who have 
not as yet assented to the code. The questionnaire is 
for determining the cost systems in general use in the 
industry and for the eventual formulation of a fair and 
uniform cost accounting system. The information 
gleaned will be held in strict confidence. The Code 
Authority is urging all members of the industry to reply 
to the questionnaire at the earliest possible date since 
a definite recommendation to the President must be 
made as promptly as possible. 





Soap Makers Meeting in Chicago 


The Association of American Soap & Glycerine Pro- 
ducers, Inc., has called a one-day meeting of the entire 
soap and glycerine industry to discuss code matters. This 
meeting is being held on June 21 at the Hotel Black- 
stone, Chicago. Members of the Code Authority and 
officials of the N.R.A. are consulting with the industry 
at that time. 
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Direct Sulfonation of Higher Alcohols 


HE preparation of the sulfonated products of 

higher alcohols, as a rule, is an arduous and expen- 
sive process. A cheaper and more convenient method 
of their manufacture from natural products is described 
by Mario and Alberto. There was the possibility of 
sulfonating natural products which contain higher 
aliphatic alcohols without having first to separate and 
to rectify the alcohols. The most convenient starting 
material is sperm oil and the method is the following: 

Ten kg. sperm oil are dissolved at ordinary tempera- 
ture in 100 kg. dry trichloroethylene. The solution is 
cooled to —2°C and then 8 kg. chlorosulfonic acid are 
added slowly and carefully. The reaction is complete 
after 48 hours. The mixture is then slowly poured into 
100 kg. ice and 50 kg. water. The free mineral acid 
is neutralized with lime and the solvent recovered by 
steam distillation. The mixture is then filtered and 
washed with cold water. The filtrate contains the cal- 
cium salt of the sulfonic acid of the cetyl alcohol. Then 
soda is added by which calcium carbonate is precipitated 
and the sodium sulfonate of the cetyl alcohol is ob- 
tained, the solution of which is concentrated to dryness 
in vacuo. This dry substance is then ground and forms 
a yellow powder which is highly soluble in water and 
yields solutions which are stable toward calcium 
and magnesium salts. When the solution is shaken, a 
stable lather is developed. The residue which is obtained 
after precipitation with lime consists chiefly of calcium 
sulfate, calcium palmitate and a few impurities 
formed during the reaction. This residue is treated 
with hydrochloric acid and heated, whereby palmitic 
acid is separated which can be obtained in a fairly pure 
condition. The yield is large. The properties of the 
sulfonate are satisfactory when compared with those 
of the product which is obtained from the pure cetyl 
alcohol, and the output of fatty acids which can be 
recovered is sufficiently good to influence the cost price 
favorably.—Seifensieder-Zeitung. 


Sodium Silicate Soap Powders 


Welwart (Seifensieder-Ztg., 1932, 59, 489—490; 
Chem. Zentr., 1932, ii, 2560).—Na,CO,-Na silicate 
mixtures are no better than is Na,CO, alone. Certain 
commercial products contain insol. Na H silicate, which 
with CaCO, and a little Na,CO, forms a white deposit 
on the fabric. Na silicate with hard H,O forms a mix- 
ture of acid silicate, CaCO,, and MgCO,. Na silicate 
does not stabilize perborate in presence of soap owing 
to hydrolysis.—British Chemical Abstracts. 


New Reagent for Determination of Iodine 
Values 


L. Hunter and F. F. Hype (Analyst, 1933, 58, 
§23—527).—The reagent is prepared by the interaction 
of KI in glacial AcOH with dichloramine-T and is 
used in the same way as Wijs’ reagent. Parallel deter- 
minations of the I vals. of 13 oils by the 2 methods are 
given. The new method gives, on the whole, slightly 
the lower results. The I val. of tung oil rises rapidly 
to 156 after exposure for 5 min., and reaches a steady 
val. of 197 in 6 days. (British Chemical Abstracts.) 
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HE accompanying chart shows how sales of toilet 

preparations have held up throughout the depression 
and especially the gain in sales during the last few 
months. The 100 line on the chart represents sales 
during the year 1928, and the curves shown thereon 
give the fluctuation of the index number of sales in 
department stores since that time. 

The curves are made up of statistics furnished by 
Federal Reserve Banks properly weighted to take care 
of the variations in volume of business in the several 
districts covered. The districts compiling these statis- 
tics are New York, Boston, Cleveland, Chicago and San 
Francisco. The Federal Reserve Bank in Richmond, 
Va., also compiles these statistics, but these are not in- 
cluded in the curve because comparisons are not avail- 
able back to 1928. 

In general, sales of toilet preparations have held up 
much better throughout the depression than have the 
general merchandise sales in all departments of the de- 
partment stores. The following table shows the rela- 
tionship between sales in all departments and _ toilet 
preparation sales for each quarter since 1928. It will 
be noted that the index of sales of toilet preparations 
has been sharply higher than that of sales in all de- 
partments through the entire period. 





Chart Shows Recovery in Toilet Goods Sales in Department Stores 
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Toilet Sales of 
Preparations All Departments 
1928 100.00 100.00 
192 Ist Quarter 104.65 103.67 
2nd“ 104.80 99.33 
jrd 107.23 101.67 
4th 105.09 100.33 
1930 Ist Quarter 110.19 97.00 
ia |O™ 107.87 97.33 
3rd = 109.28 87.67 
4th 106.35 87.00 
1931 Ist Quarter 113.96 81.00 
2nd 111.76 81.67 
3rd 111.77 78.00 
4th “ 99.69 70.67 
1932 Ist Quarter 106.47 67.67 
2nd = 101.89 71.00 
3rd ” 97.88 62.33 
4th icy 85.49 55.14 
1933 Ist Quarter 80.25 50.83 
2nd“ 90.09 70.67 
ird 91.78 67.29 
4th “ 82.67 56.73 
1934 Ist Quarter 94.11 64.13 
April 94.16 75.37 
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Permanent Code Authority for Toilet Goods Elected 


HE election of members of the permanent Code 

Authority to administer the code of the toilet prep- 
arations industry has been completed and the results 
were announced June 19. In addition to the members 
already selected the following were elected to represent 
the several classes of houses in the industry: Group 1, 
Large Manufacturers, Jean Despres, sales manager of 
Coty, Inc., New York; Group 2, Small Manufacturers, 
H. Clyde Balsley, Katherine A. MacDonald Co., 
Hollywood, Calif., and president of the California 
Cosmetic Association; Group 3, Manufacturers for 
Syndicate Stores and Private Brands, Howard S. 
Lyon, Comfort Manufacturing Co., Chicago; Group 
4, Manufacturers of Beauty and Barber Supplies, 
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E. A. Clark, Marinello Co., Inc., New York. 

Members of the authority previously selected were 
Charles S. Welch, representing the Associated Manu- 
facturers of Toilet Articles, Ralph H. Aronson, vice- 
president of Bourjois, Inc., New York, representing the 
Perfumery & Cosmetic Institute and Fred N. Dodge 
of Harriet Hubbard Ayer, Inc., New York, selected by 
Messrs Welch and Aronson in accordance with rules 
laid down by the Administration. The Administration 
member of the authority is John W. Power. The 
authority will hold an organization meeting in the near 
future and announce regulations for code enforcement 
and Code Authority procedure as empowered under the 
code. 
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Blakney Heads Colgate Purchasing Division 


Colgate-Palmolive-Peet Co., Jersey City, has advised 
us of the appointment of J. H. Blakney as director of 
purchases. He succeeds to the position left vacant by 
the death last month of W. B. Chittenden. 

Mr. Blakney, who was formerly assistant purchasing 
director, has been with! 
the Colgate-Palmolive- 
Peet organization, and 
companies’ which 
merged with it, for 
twenty years. He joined 
the organization as as- 
sistant purchasing agent 
of the B. J. Johnson 
Soap Co., Milwaukee, 
which later became the 
Palmolive Co. When the 
Palmolive Co. was 
merged with Peet 
Brothers Co. in 1927, 
Mr. Blakney retained 
his position, and with 
the consolidation with 
Colgate & Co. the following year to form Colgate- 
Palmolive-Peet Co., he became assistant purchasing di- 
rector of the organization. His appointment to the 
head of the purchasing department comes as a result 
of his long service to the company and his extensive 
knowledge of the problems of that department. 

Horace W. Remington, general foreign sales mana- 
ger of the company, sailed on the Bremen June 12 for 
an extensive trip to Europe during which he will visit 
the firm’s branches and customers in the leading cities. 
He plans to be gone about three or four months. 


J. H. BLakNey 


Mr. Remington recently returned from a visit to 
the company’s plant in Mexico City where, he reported, 
a large business is being done in Colgate-Palmolive- 
Peet items. He observed that business was in good 
condition in Mexico, although there appears to be an 
undercurrent of unrest since this is an election year. 

Plans for the gradual curtailment of operations at 
the Milwaukee plant of the Colgate-Palmolive-Peet Co., 
preparatory to complete shutdown about September 1 
as a measure of economy have been announced by G. 
A. Sellmer, superintendent of the Milwaukee factory. 

Production of the Milwaukee plant will be shifted 
to the Kansas City, Mo., and Jeffersonville, Ind., fac- 
tories of the company which, being equipped with more 
modern machinery and equipment, will insure more 
economical production. Also, since these two cities 
are in the same freight classification as Milwaukee, 
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shipping charges will be the same. The present force 
of 255 employees will be tapered off gradually. 

The old Palmolive company originated in Milwaukee 
in 1864 as the B. J. Johnson Soap Co. After a rapid 
growth under the direction of Caleb Johnson, the firm 
name was changed to the Palmolive Co. In 1923 execu- 
tive offices were moved to Chicago. 

Consolidation with the Peet Brothers Co. was affected 
January 1, 1927. In 1928 Colgate-Palmolive-Peet Co. 
was organized as a merger of Colgate & Co. and Palm- 
olive-Peet, the $65,000,000 deal creating the largest 
concern of its kind in the country. 


Lewis in Investment Business 


Thomas J. Lewis, formerly associated with Elizabeth 
Arden, Inc., New York manufacturer of cosmetics, has 
entered the securities business. With Norris Henrotin 
and David C. Moss he has formed a corporation under 
the name of Henrotin, Moss & Lewis, Inc., with offices 
at 40 Wall street, New York. His associates have been 
active in the organization of companies prominent in 
the drug and cosmetic field. Mr. Lewis’s many friends 
join in wishing him every success in the new enterprise. 


D’Escayrac Retires from the Industry 


Bernard D’Escayrac has resigned as vice-president and 
general manager of Guerlain, Inc., New York, American 
branch of the noted French perfume house, and will 
retire from the perfume industry. He sailed for France 
on the Europa June 2 where he will enter the automobile 
and airplane manufacturing business with the Renault 
company. 

Mr. D’Escayrac was connected with the Guerlain 
branch for a number of years and was an important fac- 
tor in the rapid growth of the Guerlain business in this 
country. His many friends in the trade will regret his 
retirement from the industry. 


Vendome Sales Corp. Moves 


Vendome Sales Corp., New York, has advised us that 
its offices have been moved from 155 East 42nd street 
to much larger and more convenient quarters at 535 
Fifth avenue, corner of 44th street. 


Baker to Visit England 


C. M. Baker, vice-president and general manager of 
Pond’s Extract Co., New York, expects to sail June 
29 on the Statendam for a month’s visit in London, 
where he will visit the British branch of the company. 
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Thomas New Manager of Guerlain 


Herbert Gregory Thomas, an attorney, has been ap- 
pointed vice-president of Guerlain, Inc., New York, 
and placed in charge of the American branch of the 
French house. He assumed his duties late in May. 

Mr. Thomas brings to his new position an impressive 
record as an attorney 
and a wide experience 
in international law and 
economics. A native of 
New York, he has lived 
for the last 14 years in 
Europe. After being 
graduated from Cam- 
bridge University, he 
studied law at the Uni- 
versity of Madrid, and 
later received the degree 
of Doctor of Laws 
from the University of 
Paris. 

Entering the practice 
of law in Paris, Mr. 
Thomas specialized in 
international law and economic questions, and also made 
a comprehensive study of the oil industry in France for 
the French government. He is the author of a 
book on the latter subject entitled, “The Legal 
and Economic Aspects of the Petroleum Industry in 
France.” He was president for the last three years of 
the Association of the Academy of International Law 
at The Hague, Netherlands, and also is honorary presi- 
dent of the Association of International Studies of the 
University of Paris. 

Mr. Thomas looks for a great future for American 
trade in Europe, but feels that this can be attained only 
by an increasing interest on the part of Americans 
in furthering European trade with this country. He is 
at present formulating plans for the expansion of the 
Guerlain business here, focusing his attention on the 
possibilities of increasing the sale of the company’s 
cosmetics in this market. 

Kaymond Guerlain, of Parfumerie Guerlain, Paris, 
returned to France on the Ile de France June 16 after 
a month’s visit to the American branch, where he con- 
ferred with Mr. Thomas on merchandising plans for 
the American market. He interrupted his visit for a 
short business trip to the West Indies early in June. 

Mr. Guerlain expressed pleasure at the state of the 
Guerlain business in this country and of the perfumery 
business in general. He looks to the future with opti- 
mism, prophesying that perfume will reach greater 
heights in coming years. 





H. G. THomMas 


Lewis Brothers Increase Space 


Lewis Brothers, Inc., manufacturer and distributor 
of barbers’ supplies, has taken additional space at 142 
West 24th street, New York, to meet the needs of an 
expanding business. The company, which was former- 
ly located in uptown New York, is now conducting 
both manufacturing and wholesale operations at the 
24th street address. The firm has repackaged its popu- 
lar hairdressing, “Mal,” which is now being presented 
in an attractively designed bottle and carton. 
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Bristol Honored by Advertising Club 


Lee H. Bristol, vice-president of Bristol-Myers Co., 
New York, was elected vice-president of the Advertis- 
ing Club of New York at the recent annual meeting. 
In accepting the office, Mr. Bristol pointed out certain 
necessary changes in advertising practice in which he 
believes the club can play an important part. Grover 
Whalen, former Police Commissioner, is the new presi- 
dent of the club. 


Represents Tre-Jur in South 


Elton B. Andrews, Pennsylvania representative of the 
House of Tre-Jur, Inc., New York, is now covering 
the Washington and Baltimore territories as well, ac- 
cording to officials of the company. This section was 
formerly handled by the late Eugene Horn who died 
May 24. Mr. Andrews is well known to the trade in 
the Southern cities, having represented other manufac- 
turers there for many years. 


Mme. Rubinstein on International Hook-up 

Mme. Helena Rubinstein, head of Helena Rubin- 
stein, Inc., New York, will speak over an international 
radio hook-up in addressing the “Careers Convention” 
to be held by L. Bamberger & Co., Newark, N. J., de- 
partment store, June 26, 27 and 28. Mme. Rubinstein 
will speak from Paris on the afternoon of June 28, her 
talk being relayed to listeners in this country over 
station WOR. She will talk on “Beauty Culture as a 
Career.” 


“Drumstick” in Clever Display 

Jay-Thorpe, Inc., leading New York store, ‘capitalized 
fully the excellent display value of the “Drumstick” 
line in designing the window shown in the accompany- 
ing photograph. 


The various “Drumstick” items, in- 





cluding lipstick, face powder, dusting powder, talc and 
the new compact, which are produced by Parfums 
Charbert, Inc., New York, are arranged in a splendid 
tie-up with regulation drums of several sizes. The 
American flag in the background adds charm to the 
window which attracted considerable attention. 


Alta Beauty Products Moves 


The Alta Beauty Products Co., Chicago, has advised 
us that it has moved from 1247 N. California avenue to 
more convenient quarters at 2714 W. Chicago avenue. 
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Yardley Adds to Union City Holdings 


Yardley & Co., Ltd., New York, has purchased an ad- 
ditional strip of land south of its building on Palisade 
avenue and Seventh street, Union City, N. J. This 
purchase rounds out the property owned by the com- 
pany in Union City and was made to provide for possible 
future expansion. 


Parke, Davis Enlarge Branch Offices 


The St. Louis offices of Parke; Davis & Co., located 
at 108-10 South Fourth street, have been enlarged and 
extensively remodeled in keeping with the modern 
trend. One of the innovations was the installation of 
a new illuminating system. 


Rowland Opens Retail Shop 


The accompanying photograph shows the attractive 
new retail shop opened recently by Mary Scott Rowland, 
Inc., at 450 Fifth avenue, New York. The new store, 
located in the heart of the fashionable Fifth avenue 
shopping district, is handsomelv designed in the modern 
style, and is one of the most interesting shops in that 
section. The complete Mary Scott Rowland line of cos- 
metics is on sale in the store. 

Establishment of the new shop marks the opening of 
a drive by the company, whose main office and salon are 
located in New York, to increase distribution of its line. 
Similar retail shops will be opened in Atlantic City and 
Washington, and some §0 salons are planned for leading 
cities throughout the country. 


yA eB em 


iit ALLA 




















Reema 


ead 
> a 


23 
bat 


Pra 
aL 

















Cea 
te 





eae 





















198 June, 1934 


































W. A. Peters at Convention 


One of the most interested and alert visitors to the 
annual convention of the Associated Manufacturers of 
Toilet Articles this year was W. A. Peters, who next 
March will celebrate his eightieth birthday. He greeted 
old friends at the convention which he termed one of 
the best he had ever at- 
tended, and his vigorous 
stride and youthful ap- 
pearance belied a career 
of nearly sixty years in 
the industry. 

Mr. Peters, who retired 
a few years ago, entered 
the toilet goods industry 
in 1878 with Colgate 
& Co. He worked for 
several important com- 
panies and for a time 
was in business on _ his 
own account. Later he 
.joined the toilet goods 
division of John Wana- 
maker, and after three 
years there went to A. A. Vantine & Co., where he 
had complete charge of production for twelve years. 
He retired from business a few years ago and now 
lives in Mt. Vernon, N. Y., where he personally takes 
care of his handsome lawns and gardens, drives his 
own car, and for recreation is an active member of a 
bowling club which holds weekly meetings throughout 
the Winter. 

He is a native of Catskill, Greene Co., N. Y., where 
the house in which he was born, an old stone dwelling 
built in 1690, still stands. In spite of other interests, 
Mr. Peters still retains his interest in toilet preparations 
and keeps in close touch with the affairs of the industry 
in which he spent his business career. 


W. A. PETERS 


Dermetics, Inc., Opens Salon 


Dermetics, Inc., formerly Natura, Inc., opened in 
June a modern salon in a sixth floor suite of the Fourth 
and Pike streets building, Seattle, formerly the Liggett 
building. Skin creams, powders and rouge are included 
in the program of Dermetics, which recently established 
its headquarters in the Terminal Sales building, Seattle, 
and now has opened the exclusive modern salon in the 


Fourth and Pike building. 





To Broadcast in Puerto Rico 


The Crystal Corp., New York, manufacturer of the 
“Outdoor Girl” line of cosmetics, has made arrange- 
ments to extend its radio broadcasting activities to 
Puerto Rico. Station WKAQ will be used there for 
a period of 13 weeks, a musical program featuring the 
broadcast. 


Mrs. D. R. Bradley 


As we go to press we learn with regret of the death on 
June 18 of Mrs. Rhoda Emily Arnold Bradley, widow of 
Daniel Richards Bradley, former head of D. R. Bradley 
& Son, perfume manufacturers, and mother of William 
A. Bradley, also formerly president of that firm. She 
was eighty-four years old. 


The American Perfumer 

















ese eee Trlr lu 


ad 


se? 















P. & G. Soap Sculpture Prizes Awarded 

Prizes totaling $2,525 were awarded June 7 to win- 
ners in the ténth annual competition for small sculp- 
tures in white soap, sponsored by Procter & Gamble Co., 
Cincinnati, at ceremonies marking the opening of this 
year’s soap sculpture exhibition on the sixty-second 
floor of the RCA building, Rockefeller Center, New 
York. The prize winning carvings were selected from 
among nearly 4,000 entries from all sections of the 
country. 

Large groups of spectators have visited the exhibition 
daily. It will close on June 30, and groups of specially 
selected soap sculptures will be sent on tour of the lead- 
ing art galleries, department stores and museums 
throughout the country. 

Ely Jacques Kahn, prominent architect and a member 
of Soap Sculpture’s Tenth Anniversary committee, an- 
nounced the prizes, offered by Procter & Gamble Co., 
and two special awards made by leading industrial 
firms. August Jacob, of Philadelphia, was awarded the 
first prize of $500 in the professional class for his strik- 
ing sculpture, “Susanna.” Miss Claribel H. Gaffney, 
of Los Angeles, Calif., a winner in the professional class 
in the 1932 competition, took this year’s second prize 
of $300 with a fine portrait study, “John Henry.” To 
Duncan Campbell, of Brooklyn, went the honor of be- 
ing a winner of two major prizes in the competition. 
His vivid “Bison” carried off the award made by the 
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Gorham Co., Providence, R. I., for the sculpture best 
suited to reproduction in bronze, while his carving, 
“Klipspringer,” won him first prize in the senior class. 

Thelma Gilbert Davis of Weaverville, Calif., com- 
peting in the advanced amateur class, triumphed 
when her delicate carving “Portraits” won her the first 
prize of $300. Morton Hollis, of New York, won both 
the award made by Lenox, Inc., Trenton, N. J., for 
the sculpture chosen from the entire competition as best 
suited’ to reproduction in pottery, and an honorable 
mention of $10 in the senior class with his sculpture, 
“Julia.” Margaret Lanier, of Durham, N. C., took the 
first prize of $100 in the junior class with ‘““Wash Day.” 
The group award of $100 and a plaque for the best 
exhibit by a public, private or parochial school or class, 
went to Peabody High School, Pittsburgh, Pa. 

Illustrated below are several of the prize-winning 
carvings. They are: top row, left, “Susanna,” by 
August Jacob, winner of first prize in the professional 
division; top row, center, “Klipspringer,” which took 
first prize in the senior division; top row, right, 
“Prayer,” by Clarence $. McWilliams, winner of second 
prize in the senior class; bottom row, left, ““Wash Day,” 
by Margaret H. Lanier, junior class winner; bottom 
row, center, “Julia,” by Morton Hollis, which won the 
Lenox Award; and bottom row, right, “Portraits,” by 
Thelma G. Davis, first prize winner in the advanced 
amateur class. 
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Watkins Co. May Leave Winona 


Declaring the platform of the Farmer-Labor Party, 
as sponsored by Governor Floyd B. Olson in his cam- 
paign for re-election in the state of Minnesota, a menace 
to business, Ralph G. Boalt, vice-president of the J. R. 
Watkins Co., Winona, largest producers of toilet goods 
and household products in the state, has flatly said that 
if the platform is carried out, the Watkins plant will be 
closed and the company will move out of the state. 

The company has plants at Winnipeg and Montreal 
in Canada, and at Newark, N. J., and Memphis, Tenn., 
in the United States. In Newark, additional land in 
the industrial section near the extensive plant is already 
in possession of the company and could readily be util- 
ized for expansion. A survey of the situation at Winona 
which has just been completed shows that the plant 
could be dismantled and the equipment installed in 
other plants within 30 days. In case the step is taken, 
the company plans to open a new plant on the Pacific 
Coast, probably at Oakland, Calif., where sufficient 
facilities are already owned. 

New spice grinding equipment, which was to have 
been installed in the Winona plant, will be placed at 
Newark, chiefly because of Farmer-Labor control of 
the state, officials of the company state. “We feel,” 
Mr. Boalt said in a press interview, “that the radical 
program contained in the party’s platform is an in- 
vitation to industry to move out of the state. We are 
inclined to believe that the program would result in 
the confiscation of praperty.” 

In case the company decides to move, more than 
500 Winona residents will be thrown out of employ- 
ment. Only a branch distribution point will be main- 


tained there, employing not more than 50 people. Last 
year the Winona payroll of the J. R. Watkins Co. 
amounted to more than $1,000,000 and this, under the 
proposed arrangement, would dwindle to less than $100,- 
000. The local newspapers in Winona are deeply con- 
cerned over the situation and are bitterly opposing some 
phases of Gov. Olson’s platform. 


Kronish Appoints New Representatives 


B. Kronish & Bro., Inc., New York, has appointed 
representatives in Canada, the Pacific Coast and the 
South. In the future Elliott Caplan Co., of Montreal, 
will represent the company in the Dominion, while D. 
Davis, of San Francisco, and Reuben Wornow, of At- 
lanta, will handle the Coast and Southern territories, 
respectively. The company reports a considerable in- 
crease in foreign business, with orders received from 
Sweden, Denmark, the Philippines, South and Central 
America. 

The Canadian branch was opened on a recent trip 
by B. Kronish to Montreal. It will carry complete 
stocks to service the trade in Canada where a growing 
business has been developed. 

The engagement of Miss Sylvia M. Kronish, daugh- 
ter of B. Kronish, to J. George Fielder has been an- 
nounced. Mr. Fielder is sales manager of the company. 


Boyer Speaker at Convention 


A. S. Boyer, of the Boyer International Laboratories, 
Chicago, was one of the principal speakers at the con- 
vention of the Polk County, Ia., Retail Druggists’ As- 
sociation. Mr. Boyer spoke on the history of cosmetics 
and perfumes. 
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Blank Named Ansehl N. Y. Manager 


O. T. Blank, for many years associated with the 
Benjamin Ansehl Co., toilet preparations manufacturer, 
St. Louis, has been appointed manager of the New York 
office of the company. He will have charge of sales 
throughout the Eastern territory. 

The appointment of Mr. Blank, who is the first full- 
time representative of the company in New York, marks 
the first step in a program to expand the firm’s busi- 
ness in the East. It is planned to establish warehouse 
facilities in that section in the near future. 


Stanwick Co. Buys Building 


The Stanwick Co., Inc., manufacturer of “Joan Wal- 
lace” cosmetics and a line of rose and lavender sachets, 
has purchased the twelve-story building at 132 West 
22nd street, New 
York, in which it 
now occupies a 
floor. The build- 
ing, which is 
shown in the ac- 
companying pho- 
tograph, is a sub- 
stantial stone 
structure, and has 
been named the 
Stanwick _ build- 
ing. The com- 
pany plans to 
occupy three ad- 
ditional floors in 
it in the near fu- 
ture due to the 
growth of its 
business. 

An __ intensive 
sales campaign on 
the “Joan Wal- 
lace” line, with 
dealers’ coopera- 
tion in advertis- 
ing, is being 
planned, accord- 
ing to A. Tuch- 
mann, president 
of the company. 
He also said he is 
working on a new 
Fall line which 
will be ready in 
several weeks. 
Joseph Wallace, formerly associated with the General 
Chemical Corp. and at one time a chemist for Armour 
& Co., is chief chemist for Stanwick. 





McCoubrey Honored at Luncheon 


A complimentary luncheon was tendered to J. W. 
McCoubrey, president and general manager of the 
United Drug Co. and Liggett’s of Canada, Ltd., To- 
ronto, at the Royal York Golf Club. John E. Gayfer, 
of Ingersoll, Ont., officiated as chairman, and 82 “Rex- 
allites” were present. Many tributes to the successful 
career of Mr. McCoubrey were paid during the evening. 
He was presented with a sterling silver cigar humidor. 
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Alvarez on Hawaiian Trip 


Ismael Alvarez, manager of the foreign trade division 
of Max Factor & Co., Hollywood cosmetic manufac- 
turers, left recently for a short trip to the Hawaiian 
Islands. Later, Mr. Alvarez will leave for Mexico and 
Cuba, according to information received at his office, 
on a similar goodwill and business trip. 


Vadsco Officials Visit Grasse 


Sidney A. Loeb, chairman of the executive committee 
of the Vadsco Sales Corp., New York, and Benjamin 
V. Becker, a member of the board of directors, sailed 
on the Paris June 9 for a visit to the South of France. 
They will survey the company’s foreign activities and 
inspect the flower fields at Grasse. Among the com- 
pany’s subsidiaries in the toilet preparations and per- 
fume field are V. Vivaudou, Inc., Alfred H. Smith Co., 
Parfumerie Melba, Inc., and Delettrez, Inc. 


Buslee on Eastern Trip 


John Buslee, of Neumann-Buslee & Wolfe, Inc., left 
Chicago June 9 for an extended trip through the East. 
Mr. Buslee’s first stop was in New York to attend the 
confectioners convention and the June meeting of the 
Essential Oil Dealers Association, after which he will 
join his family and take a leisurely jaunt through the 
mountains, visiting around Atlantic City, Boston and 
Washington, and returning to Chicago by way of 
Canada. 


Salamo Products at New Address 


Salamo Food Products Co., manufacturer’ of jellies 
and preserves, has acquired a factory at 1147 South 
Seventh street, St. Louis, and is moving there from 
its present quarters at 213 Market street. The new 
quarters will double the company’s floor space, giving 
it 50,000 square feet. About $1,000 will be expended 
on motors and new machinery which will double the 
production of certain products. 


Loebenberg Named Barrett Officer 


Alfred L. Loebenberg has been named an executive of 
the Barrett Co., New York to act in the capacity of 
vice-president and assistant to the president. Mr. 
Loebenberg is well known in the chemical industry with 
which he has been associated in important executive 
positions for many years. 

A graduate of the Massachusetts Institute of Tech- 
nology, Mr. Loebenberg was formerly vice-president 
of the U. S. Industrial Chemical Co., Inc., which post 


he resigned to assume his new office. 


Ungerer Appoints Representative 


Douglas J. Bell has been appointed Southwest repre- 
sentative for Ungerer & Co., New York, dealers and 
importers of essential oils, synthetic aromatic chemicals, 
perfumes, raw materials and specialties. Mr. Bell, who 
maintains offices at 708 Sante Fe building, Dallas, Texas, 
has covered that section in a selling capacity for several 
years, and his territory for Ungerer & Co. will embrace 
the states of Texas, New Mexico, Oklahoma, Arkansas 
and a portion of Louisiana. 
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Morel Receives Legion Cross 

At a meeting of the Chamber of Commerce of Nice 
on May 3, Alphonse Morel, one of the partners of 
Lautier Fils, Grasse, was presented with the Cross of 
the Legion of Honor in the name of the Minister of 
Commerce and Industry. The presentation was made 
by Gabriel Signoret, 
president of the Cham- 
ber, who congratulated 
Mr. Morel upon the 
honor conferred on him 
and expressed the pleas- 
ure of the Chamber at 
the distinction which 
had come to one of its 
most active members. 

Mr. Morel in a very 
gracious speech thanked 
his colleagues and ex- 
pressed the thought that 
their work had _ been 
largely responsible for 
the honor which the 
government had _be- 
stowed upon him. At the close of the ceremonies a 
magnificent bouquet of flowers was presented to Madame 
Morel as a token of the esteem of Mr. Morel’s colleagues 
in the Chamber. 

On the following evening the more than 200 em- 
ployees of Lautier Fils held a celebration at the plant 
in Grasse to extend théir own congratulations and best 
wishes to Mr. Morel. The group in attendance is shown 
in the accompanying photograph. The main hall of 
the factory was specially decorated for the occasion, 
and after the employees were seated, Mr. Morel with 
his mother and his two brothers, Paul and Francois 
Morel, entered with their families. 

Félicien Daver, oldest member of the organization 
in point of service, who joined the house in 1880, ex- 
tended to the new Legionnaire the congratulations of 
the entire personnel. He paid tribute to Joseph Morel- 
Lautier, father of the present heads of the business, 
for the splendid work on perfumes and raw materials 
which he and his three sons had done to bring the house 
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to its present important place in the industry, and 
closed by presenting Mr. Morel with a splended bronze 
as a gift of the employees on this occasion. 

Paul Morel, brother of the new Legionnaire, pre- 
sented the felicitations of the family, while M. Fayssat, 
member of the Chamber of Deputies from the Alpes- 
Maritimes, also extended his congratulations, telling how 
happy he was to learn of the honor which had been 
extended to the house of Lautier Fils through Mr. 
Morel’s nomination. 

The ceremonies were brought to a close with a brief 
response by Mr. Morel who thanked the gathering for 
its tribute to himself and the employees for their splen- 
did loyalty and service to the house. 


Jergens to Expand Plant 


The Andrew Jergens Co., Cincinnati, manufacturer 
of perfumes, toilet preparations and soaps, is planning 
to increase its production capacity in the next 12 
months by 40 per cent. 

The program to accomplish this end consists chiefly 
of an expansion of present building construction to 
include a seven-story factory building adjacent to the 
main plant. Frank C. Adams, vice-president in charge 
of operations during the absence of Andrew Jergens, 
president, who is on a European vacation, confirmed 
the reports. 

The company is building a new boiler plant to be 
completed about October. Cost of this unit is ex- 
pected to be between $400,000 and $500,000. Upon 
completion of the present construction, plans for the 
new factory unit are expected to be pushed. Cost of 
this unit probably will be $500,000 to $600,000. It 
will be of modern steel and concrete construction. 

Jergens company is operating today at the peak of 
its history. Until last year its “high” for business 
activity had come in 1921. Last year, however, under 
the stimulus of an extension of its, field, sales set a 
new record. At present 1934 is ahead of the corre- 
sponding period last year. The company is a closed 
corporation and has two other plants besides the main 
unit, one at Burbank, Calif., and the other at Perth, 
Canada. 
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Bennett and Strobl Sail 


David A. Bennett, president, and E. J. Strobl, 
chemist, of Albert Verley, Inc., Chicago and New 
York, sailed on the Rex May 26 for a visit of several 
weeks in Europe. The trip is in the nature of a 
vacation for Mr. Bennett who is recuperating from a re- 
cent operation, and he anticipates that the voyage which 
includes a trip through the Mediterranean will restore 
his usual strength and vigor. He will, however, visit 
Grasse, where he will confer with Tombarel Fréres, rep- 
resented in the United States by his company, and 
Paris to confer with Dr. Albert Verley while 
Mr. Strobl studies the Verley plant in France and the 
methods employed there in the production of aromatic 
chemicals and specialties under Dr. Verley’s direction. 


Peggy Hopkins Joyce, Inc., Formed 


Peggy Hopkins Joyce, Inc., of which the well known 
Miss Joyce is a director, has been organized in New 
York to market a line of cosmetics. Charles P. Sakin, 
head of Chatham Cosmetic & Drugs, Inc., is president 
of the new firm which has its headquarters at 347 Fifth 
avenue. The Peggy Hopkins Joyce line, which will con- 
tain 12 items, will be marketed through department 
stores. Three booklets, written by Miss Joyce and entitled 
“Fascination Through the Use of Cosmetics,” ‘“Glam- 
our,” and “The Art of Make-Up,” will be used in the 
merchandising campaign, which will get under way this 
Summer. 


Firmenich Finds Business Improved 
André Firmenich, of M. Naef & Co., sailed on the 


Paris June 9 after a visit of several weeks in the United 
States. Mr. Firmenich made his headquarters with his 
American representatives, Ungerer & Co., New York, 
and, with R. C. Watson, of that company, called on 
the trade in New York 
and Philadelphia and 
also made a two weeks’ 
trip to the Middle 
West, contacting cus- 
tomers in Memphis and 
Paris, Tenn., Kansas 
City, Mo., Des Moines, 
Ia., Chicago, Winona, 
Minn., and Detroit. 

He was greatly 
pleased with his trip, 
reporting that he found 
business much improved 
over last year and es- 
pecially good through- 
out the Middle West- 
ern section. He was 
an interested attendant at the annual convention of the 
Associated Manufacturers of Toilet Articles in New 
York, where he met many of the friends made here 
in the course of his frequent visits in the past. 





ANDRE FIRMENICH 


DeForest Company to Move 


DeForest, Baltimore, manufacturer of toilet prepara- 
tions, has advised us that it will move very shortly into 
new and larger quarters at 7012 Harford road. The 
company has been located at 2914 Oakcrest avenue. 
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E. C. Barton Marries Miss Diell 


We have received an announcement of the marriage 
recently of Eugene C. Barton, secretary and general 
manager of Compagnie Parento of Canada, Toronto, 
to Miss Joanne Irene Diell, daughter of the late Mr. 
and Mrs. Samuel J. H. Diell, of Winnipeg, Manitoba. 
The marriage was per- 
formed in the chapel of 
St. Ann’s Anglican 
Church, Toronto, with the 
Rev. Dr. F. Noel Palmer, 
rector, officiating. 

Mr. Barton has been 
connected with Compagnie 
Parento for several years, 
working his way success- 
fully through the various 
departments of the plant 
and later engaging in sales 
work. Upon the organi- 
zation of Compagnie Par- 
ento of Canada, he was 
transferred to Toronto as 
general manager of that important branch. 

We extend our hearty congratulations and best 
wishes. 





E. C. Barton 


Continental Buys Plant in Denver 


According to a recent announcement, Continental 
Can Co., Inc., New York, has purchased property lo- 
cated at 235 South Cherokee street, in Denver, Colo., 
consisting of 3.4 acres of land and two modern build- 
ings, suitable for can manufacturing. Since 1928, when 
the company acquired the can manufacturing business 
and machinery of R. Hardesty Manufacturing Co., 
operations in Denver have been conducted on leased 
premises. 

Machinery and equipment now on the property un- 
der lease, together with additional equipment, will im- 
mediately be installed in the newly acquired property 
to take care of the growing demand for the company’s 
products in this section. Ample space is provided for 
future expansion at the new location. 

Sales of the company for the year to date are run- 
ning ahead of 1933, and present prospects are for a 
good year, O. C. Huffman, president of the company, 
stated June 2 before sailing on the Europa to visit Ger- 
many, Holland, France and England. 

“Canning crops have not yet been seriously damaged 
by the dry weather and there is still a good prospect 
for our business from this source,’”’ Mr. Huffman said. 
“A continuation of the drougth will naturally affect 
the size of crops in the districts where it prevails, but 
we cover the United States and all fields of can con- 
sumption, so that as long as there is business anywhere, 
we will get our share.” 


Congratulating Mr. and Mrs. Magnus 


Mr. and Mrs. Robert B. Magnus are to be congratu- 
lated on the birth of a daughter at the Brooklyn Hos- 
pital on May 10. The little girl has been named Isabel 
after Mrs. Magnus’ mother. Mr. Magnus is treasurer 


of Magnus, Mabee & Reynard, Inc., New York. 
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“Canco” Golfers Hold Tournaments 
New York 

The fourteenth annual golf tournament of the East- 
ern division of the American Can Co. was played at 
the Hudson River Country Club, Yonkers, N. Y., on 
Friday, May 25, a day which turned out to be much 
more suitable for a water polo contest. In spite of a 
steady drizzle which at times developed into a torrential 
downpour, 70 “Canco” golfers splashed around 18 holes 
in the morning with the hope that it would clear by 
afternoon. As the rain continued, however, the majority 
of the participants decided that it was far less danger- 
ous and certainly more pleasant to get thoroughly wet 
on the inside than on the outside, and as a consequence 
only about eight hardy foursomes demonstrated that 
they could “take it” by playing 18 holes in the after- 
noon. 

The golf committee announced an innovation in 
prizes for this tournament enlarging the possibilities 
of securing an award by dividing the “Canco” golfers 





A Few oF THE “CaNco GOLFERS” 
Left to Right: G. W. Cobb, T. N. Anderson, Carl Preis, 


George E. Pearce (Eastern Winner) 


Hoover. 


and “Squire” 


into three classes, A, B and C, and instituting for the 
first time a seniors’ division in two classes, the ““Grand- 
fathers” and the “Roaring Forty-Eighters”. As these 
two latter groups indicated a somewhat delicate age, 
not very many names were posted. The low net of the 
day, which carried with it the Executive Cup, was 
made by George E. Pearce, assistant treasurer, with a 
gross of 81 and a handicap of 15, giving him a net of 
66. This was a splendid achievement in such inclement 
weather. Just to prove that there was no partiality, 
the first prize in class A was equally shared by the 
Packers Can and General Line Sales, Gordon Kellogg 
and N. B. Fry, respectively, receiving awards. First 
prize in class B went to G. W. Cobb, who, rumor has 
it, is considering turning professional. First prize in 
class C went to J. B. Kilgore. H. S$. Putnam roared 
down the stretch a winner in the “Roaring Forty- 
Eighters” group and old Grandfather Ed. Cotta hobbled 
to victory in his division. The guest prize was captured 
by Joe Taylor, while his partner, Ralph Childs, easily 
vanquished H. M. McCormack in an old fashioned 
“Elbow Raising Contest.” 

In the evening, in addition to the 74 golfers, 26 
turned out to dinner. Mr. Phelps in his inimitable 
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manner presided and presented 14 prizes. The addresses 
were given by Messrs. Green, Taylor, Breckenridge, 
Cobb, Dr. Baker, Joe Taylor, Fred Ross, Rex Pearson 
and Leonard B. Smith. Just before the close Mr. Phelps 
gave a nice little talk to the boys. 

Chicago 

The Western tournament was held at the Midlothian 
Golf Club, Chicago, on Thursday, June 7, and 87 
players participated. Thirty-six holes were played, the 
morning play being given over to competition for the 
Executive Cup. Both the New York and Chicago dis- 
tricts were contesting for this cup, the conditions being 
that the cup would be won by the player winning two 
games. George E. Pearce won the match in New York, 
which meant that he had to play against the Chicago 
division. He lost his match there, when E. J. Ouich, 
of the research department, at Maywood, got real hot 
and turned in a card of 77-12, a net score of 65, 
which gives Mr. Ouich a leg on the cup. 

The afternoon session was devoted to regular 
tournament play, with four classes competing on the 
handicap basis, and the prizes were awarded for low 
net scores, having all below par net scores revert 
back to par. The low net winner in the afternoon was 
H. E. Anderson, who turned in a card of 80-13-67. 
The low net winners in the four classes were as follows: 
Class A, G. C. Kingsley, Chicago, 85-15-70; Class 
B, A. H. Carpenter, Maywood, 94-23-71; Class C, J. 
E. Baechle, Chicago, 96-25-71; Class D, C. W. Belles, 
Terre Haute, 98-30-68. 

An interesting feature of the day’s play was the 
“Kickers Handicap”, the players rearranging their morn- 
ing handicaps, and attempting to guess how they would 
fare in the afternoon session. The winners in this handi- 
cap were J. A. Doyle, E. J. Lake, E. J. Perry, P. C. 
Wilbur, K. S. Breckenridge, W. E. Vaughn, H. D. 
Gilman, J. McCambridge, E. Smith, R. I. Kruse, C. 
Lamberton, C. Lesman, E. E. Appleton, H. C. Stewart 
and G. D. Wiles. 

The details of the Western tournament were handled 
by M. A. Cooper, of the Canners Division. Among the 
officials present were: H. A. Baker, vice-president in 
charge of sales; G. E. Geddes, credit manager; W. B. 
Oug, assistant to auditor; Geo. W. Cobb; H. Kaeslow, 
sales manager at Rochester, N. Y.; and George E. 
Pearce, assistant treasurer. 

W. H. Eaton, formerly vice-president of the Ameri- 
can Sheet & Tin Plate Co., who originated the golf 
games, was the guest of honor. 


Fritzsche Representatives in New York 


George Ringel, third vice-president of Fritzsche 
Brothers, Inc., and director of the company’s business 
in Canada as well as head of the Columbus, Ohio, 
branch, was in conference with officials of the company 
in New York during the week of June 11 when he 
also attended the meeting of the National Confec- 
tioners’ Association. 

Joseph A. Gauer, of the Chicago office of the com- 
pany, a nephew of B. F. Zimmer, second vice-president 
of the firm, spent a week at the New York office 
recently discussing plans for field work. While in New 
York he also attended the annual convention of the 
National Confectioners’ Association. 








The American Perfumer 


















Be, 
on 
Ips 


an 
87 
he 
he 


ng 
vO 


‘k, 


go 


r 
Ys 


f 


e 


e 


Lambert Representative in Plane Crash 


Joseph E. Colonna, South American representative 
of the Lambert Pharmacal Co., St. Louis, was 
seriously injured when a Pan American-Grace Airways 
tri-motored airplane, flying from Buenos Aires to San- 
tiago, Chile, crashed into a shallow lake near Junin in 
Buenos Aires Province June 11. Five persons were 
killed and four others injured in the accident. 


Fallis, Inc., Formed in New York 


Fallis, Inc., has been incorporated in New York by 
William Spero and Herman Arkus, and has taken 10,000 
square feet of space at 515 Broadway where machinery 
and equipment have been installed for manufacturing 
operations. The name “Fallis” was acquired from 
Chemicals & Drugs, Inc., Baltimore. 

The principal lines the company will develop are 
“Wendy,” also acquired from Chemicals & Drugs, Inc., 
and “Moorac” and “Co-Ed.” The latter two were 
taken over from Arkus, Inc., which will continue as a 
dealer in cosmetics. 


Miss Tracy Recovering 


We are pleased to report that Miss Marian Tracy, 
daughter of K. W. Tracy, purchasing agent for Richard 
Hudnut, New York, is rapidly regaining her good health 
and vigor following an operation for appendicitis June 
12 at Osteopathic Hospital, in New York. Miss Tracy 
is expected to be up and around again by the end of this 
month. 


Muller Sails for Home 


Eugene Muller, of J. Méro & Boyveau, Grasse, 
France, sailed for home on the Champlain May 31 
after a business visit of about six weeks in the United 
States. He made his headquarters with Dodge & Ol- 
cott Co., New York, his American representative, but 
spent most of his time calling on the trade, visiting 
customers in the East and Middle West. He reported 
conditions here much better than at the time of his visit 
last year. 


Zirkel Now With Dreyer 


George H. Zirkel has joined the staff of P. R. Dreyer, 
Inc., New York, and is perfumer in charge of develop- 
ing new products. Mr. Zirkel has been prominent in 
the industry for over 15 years, his first connection being 
with the old firm of Rockhill & Vietor. For the last 
13 years he has been secretary of the C. E. Ising Corp., 
Flushing, N. Y. 


Warning to Subscribers on the Coast! 


Several subscribers on the Pacific Coast have been 
approached recently by a man soliciting renewals of 
their subscriptions to this magazine. This man is vari- 
ously known as J. M. Taylor, G. O. Reed, G. E. Ben- 
son, C. W. Meyers, R. Morton, C. W. Leddick, F. D. 
Conners and other aliases, and has represented himself 
as representative of several non-existent firms of sub- 
scription solicitors. Our readers are advised to pay no 
money to subscription solicitors and to communicate 
any suspicious solicitation to the local police and to 
our office. 
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Fred Kammer Wins Athletic Acclaim 


Friends of A. F. Kammer, vice-president of the Carr- 
Lowrey Glass Co., in charge of the New York office, 
will be interested to learn that his son, August Fred- 
erick Kammer, Jr., who was graduated from Princeton 
University June 19, established an athletic record 
for himself during his college years in accordance with 
the Kammer tradition, which is unusual even for this 
famous old university. 

Just as his father won the New Jersey State Ama- 
teur Golf Championship for three successive years, 
as well as many other tournaments, so too young Mr. 
Kammer established a similar record for leadership in 
sports. Twice he won the New Jersey State Junior Golf 
Championship and once the Metropolitan Junior Cham- 
pionship. 

At Princeton he took three major letters, in baseball, 
hockey, and golf, and in football was awarded a 


A YOUNG MAN OF MANY LETTERS 





letter for being assistant manager of the eleven. In base- 
ball Mr. Kammer proved to be one of the most reliable 
pitchers on the Princeton team. Two years ago at the 
conclusion of a ball game with Yale, he walked out of 
the pitchers’ box, picked up his golf clubs and played on 
the Princeton team in the intercollegiate championship. 
He qualified and went to the third round of match play 
before being eliminated. For that effort he got a major 
“P”. On the hockey team he played center on the 
team that twice defeated Yale. 

He is a member of Cap and Gown and like his dis- 
tinguished father, is very popular among a large circle 
of acquaintances, and extremely modest despite his un- 
usual record. 

The accompanying sketch by Freeman appeared in 
a recent issue of the Newark Evening News along with 
the story of young Mr. Kammer’s athletic prowess. 


Storfer Sells Former Business 


Benson Storfer has advised us that the business, 
Guimet Laboratories, Inc., formerly known as the Stor- 
fer Laboratories, Inc., which he founded and headed for 
a number of years, has been sold to Jerome E. Baum. 
Mr. Baum will continue to operate it under the new 
name. Mr. Storfer will no longer be connected in any 
way with this business and will devote his entire time 
and energy to Parfums Corday, Inc. of which he is 
president. 





June, 1934 205 


Miss Killeen A Journalism Graduate 


Miss Clare Killeen, charming and talented daughter 
of Edward V. Killeen, president of George Lueders & 
Co., New York, received the degree of B.S. in Journal- 
ism from the Columbia University School of Journalism 
on June 6. Miss Killeen, by attending Summer school, 
successfully completed the difficult Columbia two years’ 
course in one year and now, at the age of 21, holds 
two degrees. Last year she was graduated from Trinity 
College with the degree of A.B. It is a pleasure indeed 
to extend our congratulations not only to Miss Killeen 
but to her father and mother who have just reason 
for pride in their daughter’s splendid work. 


Erwyn Products Organized 


A new toilet preparations house, Erwyn Products, 
Inc., has been established in New York with offices at 
315 Fifth avenue. The company is marketing a suntan 
preparation called “Bronzé” and private brand bath 
salts for department stores. Jack Meiliken is president 
of the firm, and his brother, Irving, is secretary-treas- 
urer. 


Moonglow and Bonnie Worth Merge 


A merger has been completed between the Bonnie 
Worth Co., of Los Angeles, and the Moonglow Cos- 
metic Co., of Hollywood. The merged companies will 
maintain offices at 759 Seward street, Hollywood. Both 
have been successful in building up excellent distribu- 
tion especially on the ‘Pacific Coast. 


Mueller Now With Van Dyk 


Walter Mueller, well known and popular figure 
in the essential oil trade, is now associated with 
Van Dyk & Co., Inc., Jersey City, N. J. Mr. 
Mueller has been identified with the toilet articles 
and allied industries for a number of years. In 1912 
he became sales and ad- 
vertising manager of the 
toilet articles division of 
A. A. Vantine & Co., 
Inc. Later on he was with 
Morana, Inc., now van 
Ameringen-Haebler, Inc., 
as secretary and sales pro- 
motion manager. He was 
also for a number of years 
a member of the executive 
board as well as secretary- 
treasurer of the Manufac- 
turing Perfumers Associa- 
tion, now the Associated 
Manufacturers of Toilet 
Articles. Prior to enter- 
ing the toilet articles industry he was engaged in edi- 
torial, publicity and advertising work. 


Parker-Herbex Studio Moved 


The Parker-Herbex Corp., New York, has advised us 
that its studio has been moved from 10 East 49th 
street to the 12th floor of the McCutcheon building at 
607 Fifth avenue where much more convenient quar- 
ters have been secured. 


WaLTER MUELLER 


206 June, 1934 


Henriksen Transferred to Chicago 


Arthur Henriksen, vice-president and general man- 
ager of Norda Essential Oil & Chemical Co., Inc., New 
York, has taken over the management of the company’s 
Chicago branch, located at 325 West Huron street. 
Norda’s Chicago branch has made excellent progress dur- 
ing the last two years, 
which necessitates the 
handling of all research 
work, sampling and 
servicing direct from 
that office. 

Mr. Henriksen’s long 
experience in the essen- 
tial oil and toilet goods 
field makes him _par- 
ticularly suited for this 
kind of work. He is a 
graduate of the College 
of Pharmacy, Columbia 
University, and a post- 
graduate of Pratt In- 
stitute. His long ex- 
perience covers houses 
like Riker-Hegeman, V. Vivadou, Inc., Bauer & Black, 
Chicago, and J. R. Watkins Co., Winona, Minn. Be- 
fore entering the essential oil field, Mr. Henriksen was 
chief perfumer for the Palmolive Co., Milwaukee. 

H. H. Bartold, who for the last six years has been 
in charge of sales of Norda Essential Oil & Chemical 
Co., in Chicago, is retaining that position. Under the 
new arrangement, he will be relieved of many office 
details, and will devote all his time to contacting his 
many friends in the Middle West. He will be assisted 
by his son, Harry C. Bartold, who is probably one of 
the best-known and best-liked salesmen in the Middle 
West. 


ARTHUR HENRIKSEN 


Fritzsche Visits “Century of Progress” 


Herman Fritzsche, chairman of the board of Schim- 
mel & Co., Miltitz, Germany, has returned home after 
a brief visit to the United States for the purpose of 
viewing the “Century of Progress” exposition at Chi- 
cago. Mr. Fritzsche called at the offices of Fritzsche 
Brothers, Inc., New York, to pay his respects to F. H. 
Leonhardt, president, and other officials of that company 
which is Schimmel’s American representative. 


Frank Spitaleri Married 


The many friends of Frank Spitaleri, of the Felton 
Chemical Co., Inc., Brooklyn, will join with us in 
congratulating him on his marriage recently to Miss 
Florence De Leon. The ceremony was performed at 
St. Sebastian’s Church, Woodside, L. I., and the couple 
spent their honeymoon in Bermuda. Mr. Spitaleri is 
well known to the trade, and is president of the Cooper 
Union Chemical Society of New York. 


Rosenfeld Sails for Europe 


Al Rosenfeld, president of Al Rosenfeld, Inc., New 
York, sailed on the Champlain June 2 on a business trip 
to Europe where he will confer in Paris with officials 
of Vigny and Myon which he represents in this country. 
He plans to return here in the middle of July. 
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Air Crash Brings Sorrow to Trade 


Harold C. Coppins, general superintendent, and Wil- 
liam A. Cass, assistant office manager of the F. N. Burt 
Co., Ltd., Buffalo, N. Y., were among the victims of 
the airplane disaster which, on June 10, shocked the 
entire country. Returning to Buffalo from the A. M. 
T. A. convention in New York, they took the ill-fated 
American Air Line Curtiss Condor plane which crashed 
into the crest of Mongaup mountain bringing sudden 
death to its pilots and 
stewardess and to the 
four passengers. 

The wrecked plane 
was found more than 
forty hours after its 
disappearance was first 
reported, after an inten- 
sive search had enlisted 
theentire air resources of 
the East, as well as all 
the forces of the state 
marshalled by Governor 
Lehman, including 50 
airplanes, men from 
conservation camps, 
state police and forest 
rangers, and volunteer 
bands of citizens. The 
charred and shattered wreckage of the plane gave little 
clue to the cause of the disaster, but it is believed that 
all occupants were instantly killed. 

The untimely death of these two men brings to 
many in the industry a deep sense of personal loss, 
for both had made a host of friends to whom the trag- 
edy brought shock and sorrow. Our own organization, 
which has had many wonderful contacts with these 
men, joins the entire trade in its sadness at their un- 
timely death. 


THE LATE 
Haroitp C. Coppins 


Harold C. Coppins 


Harold C. Coppins was a native of Buffalo where 
he was born forty-two years ago, the son of Mr. and 
Mrs. James Coppins. He spent his entire life in that 
city excepting for one year in early boyhood when his 
parents lived in Seattle. After attending School 45 and 
Lafayette high school, he entered the employ of F. N. 
Burt Co., Ltd., at the age of sixteen as a stock boy. 
He was rapidly promoted to positions of greater re- 
sponsibility until in 1920 he became general superin- 
tendent. Aside from a brief period of Army service 
during the World War, his entire career had been spent 
with this one company. A year ago he was honored 
at a dinner that marked his twenty-fifth anniversary 
with the Burt concern and was presented with a clock. 

A man of unusual tact and ability and with a de- 
cided penchant for the development of efficient and 
economical processes, it was inevitable that he would 
earn a position of importance in any organization with 
which he was connected. He was a man of sterling 
integrity who inspired confidence in all who knew 
him and enhanced the fine personal relationship which 
existed between the company and its customers. His 
place in the Burt organization and in the industry will 
not be easy to fill. 

He was a member of Trinity church, past director of 
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the Rotary club, a member of the Chamber of Com- 
merce and of the Buffalo, Automobile, Park, and Wana- 
kah Country clubs. He was a member of Delta Sigma 
Nu, one of the oldest fraternities at Lafayette. 

Surviving are his widow, the former Miss Jeannette 
Jenings, whom he married in 1918, and three children, 
Cray, William and Jeanne Coppins. 

Funeral services were held Thursday afternoon, 
June 14, at 2:30 o’clock from his residence at 88 Mid- 
dlesex road. The Rev. Elmore M. McKee of Trinity 

church officiated, and 
interment was in Forest 
Lawn cemetery. A large 
number of Mr. Coppins’ 
business associates and 
friends attended the 
services and a profusion 
of floral tributes gave 
mute testimony of the 
esteem of his many 
friends. 


William A. Cass 


William A. Cass was 
the foster son of Miss 
Mary R. Cass, general 
manager, by whom he 
was adopted in 1910 at 
the age of four. He 
attended elementary school and then Nichols school from 
which he was graduated in 1925. There he participated in 
athletics, captaining the hockey team and playing on the 
football and baseball teams. After attending Dart- 
mouth College, where he was prominent in intercolle- 
giate athletics, he joined the company, advancing stead- 
ily to the position of assistant office manager. He was 
a member of the Saturn, Cherry Hill and Owls clubs. 
His contacts with the trade and his genial and demo- 
cratic personality together with a fine sense of honor 
and fair dealing were rapidly winning for him a place 
in the esteem and affections of both customers and com- 
petitors. In 1929 Mr. Cass married Frances J. Fair- 
bairn, daughter of Dr. and Mrs. John F. Fairbairn, of 
Buffalo, who, with two children, William and Geraldine, 
survives. 

Funeral services were held at the family residence 
June 13, Dr. Albert G. Butzer of the Westminster 
Presbyterian church officiating, and interment was in 
Forest Lawn cemetery. Sorrowful tribute to his mem- 
ory was paid at the services by a host of business and 
personal acquaintances and floral tributes literally filled 
the rooms in which the funeral was held. 


THe LaTE 
WiLuiaM A. Cass 


William B. Bader 


Another victim of the disaster was William B. Bader, 
who, while not connected with the industry, was asso- 
ciated indirectly through his connection with the Semet 
Solvay Co., of Buffalo. Mr. Bader was a native of 
Buffalo where he was born thirty-one years ago. He 
was a graduate of the Massachusetts Institute of Tech- 
nology, taking a degree in chemical engineering. Upon 
graduation he joined the technical staff of the Semet 
Solvay Co. He leaves his widow and an infant son, 
William. His parents and a brother, all residents of 
Buffalo, also survive. 
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Joseph F. Scanlan 


Joseph F. Scanlan, executive director of Coty, Inc., 
New York, died at his home in that city May 28 after 
a brief illness. Mr. Scanlan, who had been for many 
years a leading figure in the cosmetic and perfume 
industry, was born in Ireland and was a graduate of 

the University of Dub- 

lin, after which he 

spent several years at 

Oxford University in 

England. He came to 

this country and joined 

the teaching staff of the 

Roxbury, Mass., High 

School and then for 

several years served as 

instructor in languages 

at Harvard University. 

He left Harvard to 

enter the Government 

service and was at- 

tached to Consulates in 

THE LaTE England, Italy and 

JoserH F. SCANLAN France. It was during 

his stay in France that he became acquainted with the 

perfume business and with the executives and heads 

of the Coty enterprise. He resigned to join the Coty 

organization, and after spending several years in Paris 

was sent to this country to assist in the development 

of the American branch. About three years ago he 
was made executive. director. 

Mr. Scanlan was an energetic and enterprising execu- 
tive, and practically his entire attention was devoted to 
the interests of his company. He was especially active 
in promoting the welfare of his associates and the 
employees. His widow survives. The funeral was 
from the Campbell Funeral Church in New York on 
May 31, and a Solemn Requiem Mass was celebrated 
at the Church of Notre Dame. 


Carl Schaetzer 


Carl Schaetzer, director and vice-president of van 
Ameringen-Haebler, Inc., New Yerk, died suddenly 
at his apartment in the 
Fifth Avenue hotel, New 
York, June 13, at the age 
of 59. Mr. Schaetzer, 
one of the best known 
and most popular men in 
the essential oil trade, was 
born in Elberfeld, Ger- 
many. In his youth his 
family moved to Zurich, 
Switzerland, where he and 
his two brothers estab- 
lished Compagnie Morana 
for the manufacture of 
aromatic chemicals and 
perfume specialties. 

Mr. Schaetzer for sever- 
al years travelled through 
Europe and especially Russia in the interest of the com- 
pany. In 1907 he came to the United States and 
assumed charge of the growing Morana business here 


THE LATE 
CaRL SCHAETZER 
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and in 1909 organized Compagnie Morana, of New 
York, of which he became president. This company 
made rapid progress, and soon ranked as one of the 
foremost essential oil houses in the United States. In 
1929 the name of the corporation was changed to 
van Ameringen-Haebler, Inc., and Mr. Schaetzer con- 
tinued with that house until his death. He leaves two 
brothers, Alfred and Julius Schaetzer, of Zurich, and a 
nephew, Walter Schwarz, who for some time was asso- 
ciated with Mr. Schaetzer in the American business. 
His wife died three years ago. 

Funeral services were held at the Universal Chapel 
in New York, June 15, and were attended by a large 
delegation of his friends. 


Willard Ohliger 


Willard Ohliger, who was chairman of the board of 
directors of Frederick Stearns & Co., Detroit, died June 
8 in Henry Ford Hospital, Detroit, following several 
weeks’ illness. He had been with Stearns’ organization 
for more than thirty-four years. 

He was born November 

26, 1877, at Wooster, 

Ohio, and studied at 

Wooster College, Phila- 

delphia College of Phar- 

macy, and the University 

of Pennsylvania. His 

career with the Stearns 

company began in 1901, 

when he joined the analy- 

tical staff, and soon be- 

came chief chemist. He 

was appointed general di- 

rector of manufacturing 

in 1905, general manager 

THE LaTE in 1915, president in 1921, 

WILLARD OHLIGER and a few years later, 
chairman of the board of directors. 

Mr. Ohliger was a noted Detroit Civic leader, being 
a member of several clubs, including the Meadowbrook 
Country, Detroit, University Country, Detroit Boat, 
and the Players clubs. He was an advisor of the Coun- 
cil of National Defense, drug and chemical division, 
during the World War, and was a director of the Dime 
Savings Bank before its merger with other institutions, 
and was a lieutenant colonel in the Officers’ Reserve 
Corps. He leaves his widow, Agatha Ohliger. Burial 
was at Wooster. 


Walter Gregory Norvell 


Walter Gregory Norvell, who was general superin- 
tendent of Parke, Davis & Co., manufacturing chemists, 
Detroit, died June 9 at his Summer home in Kingsville, 
Ont., about 40 miles from Detroit. He had been ill 
for four weeks, but had gone down to Kingsville only 
two weeks before. 

Mr. Norvell was born in Detroit on November 18, 
1872, and had lived there all his life. He was educated 
in Detroit schools. His entire business career was a 
story of progress with Parke, Davis & Co., with the 
exception of four years when he was with the Penin- 
sular Car Co. 
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Eugene Horn 

Eugene Horn, assistant to the president of the House 
of Tre-Jur, Inc,, New York, died at his home in that 
city May 24 after a brief illness at the age of forty- 
three. Pneumonia, which developed after he had 
caught a cold, brought about his untimely death. 

Mr. Horn was unmarried. He leaves his father, two 
brothers and a sister. Funeral services were held May 
25 at the Free Synagogue, New York, with Rabbi 
Stephen Wise officiating. 


Richard L. Watkins 


Richard L. Watkins, founder and president of the 
R. L. Watkins Co., Newark, N. J., a concern manu- 
facturing cosmetics sold throughout the United States 
and many foreign countries, died at the old Watkins 
family home on the banks of the Scioto River in Pros- 
pect, O., June 14 after 
an illness of two weeks. 
Death was caused by 
pneumonia. 

Born 69 years ago 
in Prospect, a small 
central Ohio village ten 
miles south of Marion, 
Mr. Watkins always 
maintained his residence 
there, although for 
many years his business 
interests were centered 
in Cleveland and in 
New York. It was in 
the offices and labora- 
tories of the firm in 
Cleveland, O., that he 
directed development 
and expansion of the business which brought him 
wealth and which became one of the largest enterprises 
of its kind in the world. 

Supplied with comparatively small capital, he estab- 
lished the R. L. Watkins Co. 25 years ago in Cleve- 
land and began production of a coconut oil shampoo 
from a formula which he had acquired, along with 
manufacturing and sales rights. 

Mr. Watkins was married to the former Miss Jennie 
Knachel, of Prospect, who survives. A son, Watkin 
Watkins, an officer in the firm, also survives. 


Warde B. Chittenden 


Warde B. Chittenden, director of purchases of Col- 
gate-Palmolive-Peet Co., Jersey City, and a member of 
the company’s board of directors, died May 18 at Evans- 
ton Hospital, Evanston, Ill., after a lingering illness 
of several months in his sixty-first year. 

Born in St. Louis, Mo., on December 6, 1873, Mr. 
Chittenden’s early start in the business world was with 
the N. K. Fairbank Co., Chicago, followed by fifteen 
years in the active management of the R. B. Brown 
Oil Co., St. Louis. From there he went to New 
Orleans where he spent five years in the sales depart- 
ment of the Union Oil Co. Later he became associated 
with Peet Brothers Co., Kansas City, Mo., as purchas- 
ing manager. He leaves his widow, Mrs. Nan Loker 
Chittenden, two daughters and a son. Burial was in his 
home city, St. Louis. 
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Chicago Trade Notes 


Sh Chicago Drug & Chemical Association held its 
closing meeting of the Spring season at the Athletic 
Club, Thursday, May 24, and no regular meetings will 
be held during the Summer months of June, July and 
August. The speaker at the last meeting was William 
M. Beale, president of the Beale Tours, who has rambled 
through Europe 22 times, conducting travel tours. Mr. 
Beale on his tours seeks the oddities and unusual points 
of interest, and delivered a most interesting address 
entitled “European Oddities”. 


First Golf Auxiliary Tournament 
The Golf Auxiliary, comprising the Drug & Chemical 
and the Perfumers associations, held the opening golf 
tournament at the Bunker Hill Country Club, May 15. 
The second tournament was held June 12 at the West- 
moreland Country Club with an attendance of 44 mem- 
bers and guests. The tournaments are all-day affairs, 
the morning play consisting of practice rounds so the 
boys will have an opportunity of looking over the 
course to determine just how tough the fairways and 
greens will be for the tournament play in the after- 
noon. Westmoreland is considered one of the show 
courses in Chicago, with plenty long holes that are 
trapped at all angles, with fast, tricky greens, and only 
one member, Elmer Smith, succeeding in breaking 80. 
Elmer turned in the low score of the day with a 79. 
The following members and guests annexed prizes: 
Class A 
Elmer F. Smith, American Aniline Products, 
Inc. 
John James, Hazel-Atlas Glass Co. 
A. C. Drury, A. C. Drury & Co. ........ 
Class B 
Frank Z. Woods, Frank Z. Woods Co. .... 
Phil Rising, Chas. Pfizer & Co. .......... 
William Muttera, Chicago Cork Works ... 
Class C 
C. P. Van Schaack, Jr., Goodwin Corp. ... 
I. A. A. Scott, Merck & Co. 
L. A. Solo, Solo Laboratories 


Guest Prizes 


79- 7-72 
86-13-73 
84-10-74 


90-19-71 
95-17-78 
100-20-80 


108-33-75 
103-26-77 
1117-40-77 


G. A. Plume 
Ws i I ea eho esos des acacauenes 86-14-72 


Three more tournaments remain on the schedule, the 
next one taking place at Bob-O-Link Country Club 
July 17, while the August match will be held at the 
Olympia Fields Country Club, August 12. 


Chicago Men at A.M.T.A. Meeting 


Dudley F. Lum, of Givaudan-Delawanna, Inc., re- 


turned to Chicago recently after attending the 
A.M.T.A. convention in New York. Two other Chi- 
cago manufacturers attending this convention were 
George A. Wrisley, of Allen B. Wrisley Co., and Howard 
S. Lyon, of the Comfort Manufacturing Co. 


Benedict in New Quarters 


The Benedict Laboratories have moved their labora- 
tory and offices to larger quarters, and will be located 
at 1040 North Halsted street. 
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New Materials and Supplies 
5 eee this heading are published brief descriptions 


of new products developed by our advertisers. The 
claims made for these products are supplied by them 
and are not to be considered as endorsements. 


Stanley Lowen, New York.— Patent on Face Pow- 
der Drum.—“The face powder drum featured here 
was conceived with the thought primarily in mind 
that its use should eliminate all the characteristic evils 
embodied in the type of drum commonly used. 

“This new invention is comprised of a body formed 
as a bellows, attached to a solid top in which is set a 
sifter which permits the emission of powder. The drum 
collapses under the slight pressure of a powder puff 
tapped against the sifter, and has an inherent tendency 
to spring back to normal position when pressure is 
released. 

“To get at the powder contained in almost any drum 


now on the market, the cellulose or paper top of the 
drum must first be torn away, an action which always 
results in the spillage of powder. With this drum it is 
necessary only to open the sifter. After the top is re- 
moved from the average drum, a puff is dipped into 
the solid mass of powder—whereas tapping a puff against 
the sifter of this new drum results in the adherence 
to the puff of an equally distributed layer of powder. 

“Further, each removal of the lid of a face powder 
box causes an unavoidable spray of powder—and the 
lid must be removed every time the box is used. This 
annoyance never occurs with this type of drum. Also, 
as every woman appreciates, the powder box equipped 
with the ordinary drum can not safely be used while 
traveling. On the other hand, with the sifter closed 
this new drum can be taken along on the most ex- 
tended trip. 

“And, quite important, the inherent resilience of this 
bellows-drum will break up caked powder—and powder 
always has a tendency to cake.” 


High Cost of Pegasus 


A novelist who writes stories that are perhaps too 
good to be “best sellers” was asked by a little girl the 
meaning of the word penury. ‘“Penury, my child,” was 
the answer, “means the wages of the pen.”—Christian 
Advocate. 
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Circulars, Price Lists, Etc. 


Consolidated Products Co., Inc., New York City. 
—"Consolidated News.”’—The latest issue of this inter- 
esting little house newspaper contains a great deal of 
interest to the industry. In addition, there is an exten- 
sive illustrated list of the equipment now available from 
the company. On the back page is reproduced a recent 
advertisement of the American Telephone & Telegraph 
Co. which mentions Consolidated Products as a con- 
spicuous example of the reduction of sales costs through 
the use of phone facilities. 


The National Association of Manufacturers.— 
Chart of the first 453 N. R. A. Codes.—This chart 
lists in convenient form the first 453 codes for indus- 
try adopted under the National Industrial Recovery 
Act. It gives the effective dates and, in as many cases 
as possible, the address of the code authority. It is ex- 
tremely useful for “ae arama in code work. 


Toledo Synthetic linet. Inc., Toledo, Ohio. 
—Booklet on “Plaskon.”—We have received a very 
attractive booklet describing ‘“Plaskon”, a synthetic 
molding compound produced by this company. The 
booklet is profusely illustrated in color and shows the 
variety of applications for this product. A partial list 
of users of ‘“Plaskon” is also given and included are 
the names of many wee pane manufacturers. 


Bakelite Corp., evel aon N. J.—Circular 
on Synthetic Resins—To prove how naturally “Bake- 
lite” synthetic resins belong in high quality paints 
and varnishes, and to indicate the extremely wide va- 
riety of “Bakelite” resins which are available for the 
manufacture of specialized finishes, the company has 
prepared a 24-page booklet, “Bakelite Synthetic Resins 
for Paints and ae : 


Henry W. Santen, iw - York, —Booklet of Con- 
version Tables.—This handy little booklet gives instruc- 
tions and tables for the conversion of dollars into ster- 
ling, metric weights and measures into English weights 
and measures and much other general information of 
interest to anyone conducting business with Great 
Britain. 


Rossville Commercial Alcohol Corp., Terre 
Haute, Ind.—Alcohol Talks, May, 1934.—An inter- 
esting article entitled “Some Alcoholic Beverages and 
their Sources” appears in this number and is the fourth 
in the series of alcohol talks which are scheduled for 
publication. 


Givaudan-Delawanna, Inc., New York.—“The 
Givaudanian,” May, 1934.—Of especial interest in this 
issue is an article on the value of research. An amusing 
cartoon by “Lem” on demonstrations appears on the 
back cover. 


Dodge & Olcott Co., New York, and Fritzsche 


Brothers, Inc., New York.—These companies have 
sent out circulars announcing to the trade a reduction in 
the price of “California Fruit Growers Exchange” brand 
cold pressed lemon oil. 
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Owens-Illinois Glass Co., Toledo, Ohio.—Photo- 
graph of new “Vi-Jon” bottle.—“Recognizing that bay 
rum is one of those toilet requisites that is likely to be 
used when hands“are wet, and capitalizing upon that 
fact, the Vi-Jon Laboratories, St. Louis, Mo., have se- 
lected a stock design of the Owens-Illinois Glass Co., 
Toledo, with the ‘handy 
grip’ feature as the ideal 
container for their ‘West 
Indian’ bay rum. 

“They have individual- 
ized this attractive glass 
container by the use of an 
appropriate label that con- 
veys admirably the West 
Indian atmosphere, and the 
label together with the ii -) Vi IY 
suggestion of convenience DAVE! 
evident in its shape prom- tree 
ise to quicken the buying 
impulse toward this prod- 
uct.” 


WEST INDIAN 


Interstate Color Co., 
New York. —Spanish 
Price List.—To take care 
of its large and growing 
trade in colors in Latin 
America, the company has 
issued an attractive little 
special catalog and price 
list printed in Spanish which is being circulated in 
Mexico, Central and South America. 


Dodge & Olcott Co., New York.—Reference and 
Price List for the Manufacturing and Wholesale Trades, 
June-July, 1934.—This is the company’s complete cata- 
log and price list of essential oils, aromatic chemicals 
and specialties, and includes materials for the drug, 
food, confectionery, perfumery and soap industries. It 
is excellently arranged for ready reference and includes 
not only “D & O” products but those of J. Méro & 
Boyveau, Grasse and Fabriques de Laire, Paris. An an- 
nouncement of the California citrus oils made by the 
By-Products Division of the California Fruit Growers 
Exchange appears upon the back cover. 


J. Méro & Boyveau, Grasse (represented in the 
United States by Dodge & Olcott Co., New York). 
—Folder of samples of various specialties —The com- 
pany has issued a most attractive folder in which are 
enclosed envelope samples of six of these specialties for 
perfumes, lotions, face creams, vanishing creams, face 
powders, talcum, These are “Odorol Cinq,” 
“Odorol Loriganum,” ‘“Odorol Ydalia,” ‘Surfleurs 
Fougere,” “‘Surfleurs Opoponax” and “Extraflor Omar.” 


etc. 


E. I. du Pont de Nemours & Co., Inc., Wilming- 
ton, Del. —“The du Pont Magazine”, May, 1934.—Of 
especial interest in this number is an article describing 
the use of du Pont “Ventube” in connection with the 
engineering project of the Colorado River Aqueduct. 
A number of other du Pont products are also described. 
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Phoenix Metal Cap Co., Chicago.—“The Flame,” 
June, 1934.—In the current issue of this attractively 
illustrated booklet is announced a new liner, ‘“Vinylite”’, 
in whose development as a liner for foods, drugs, cos- 
metics, wines and liquors the company has had a part. 

The Candle,” June, 1934.—This booklet published 
by the Giles Can Co., Chicago, a division of the Phoenix 
Metal Cap Co., contains an interesting report on the 
1934 edition of the “Century of Progress” Exposition. 
Those who contemplate revisiting the Fair this year 
will find many enlargements, improvements and new 
features added. 


Fritzsche Brothers, Inc., New York City.—Price 
List—The regular monthly price list of the company 
carries as usual quotations on a wide variety of essential 
oils, aromatic chemicals, and sundries for the perfumery, 
soap and flavoring extract industries. 


Schimmel & Co. (Fritzsche Brothers, Inc., New 
York, distributor for U. S. A. and Canada.)— 
Provisional Price List, 1934.—Liquor flavor prices are 
featured in this listing of Schimmel & Co. specialties. 


General Plastics, Inc., North Tonawanda, N. Y. 
—Photograph of new “Outdoor Girl” bottles —The 
company has sent us a picture of the new bottles fea- 
tured on the “Outdoor Girl” line of toilet preparations, 


The attrac- 
are molded of 


made by the Crystal Corp., New York. 
tive closures are cerise in color and 
“Durez”’. 


American Management Association.—Bulletins on 
Packaging.—The association has issued several interest- 
ing bulletins on packaging problems. These are excep- 
tionally well-prepared, and in addition to the outlines, 
examples taken from the experience of many large in- 
dustrial enterprises are given. 
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Book Reviews 


A Useful Handbook 


CHEMICAL ENGINEERS’ Hanpsook, Edited by Dr. John 
H. Perry and a distinguished staff of engineers. 
2609 Pages. McGraw-Hill Book Co., New York. 
1934. Price $9.00 


This is the first edition of a new engineering hand- 
book of greater size and more complete contents than 
any similar work which has come to our attention. It 
consists of some thirty special sections devoted to all 
branches of chemical engineering and much of a general 
mathematical and engineering character. Mathematical 
tables and formulas and the sections devoted to con- 
stants are voluminous and complete while the general 
descriptive character of the work is superior to that 
contained in the ordinary students’ or reference hand- 
book. The book is profusely illustrated with diagrams, 
charts and tables. It constitutes virtually a complete 
chemical engineering education in miniature. It can 
scarcely be too highly recommended. 

&: bs BM. 


The Value of Rest 


You Must Rerax, by Edmund Jacobson, M.D. Whit- 
tlesey House, McGraw-Hill Book Co., Inc., New 
York, 1934. Price $1.50. 


Within the pages of this small work there is com- 
pressed more common sense, especially coming from a 
physician, than we have found between the covers of 
any similar work. The author, who is a successful prac- 
tising physician in Chicago and a professor at the 
University of Chicago, has made a valuable study of 
modern living and some of its ills. 

The table of contents gives such an accurate picture 
of the subject matter that we quote it instead of trying 
to write a description of our own. 

Modern Living; Tense Persons; Overactive 
Nerves; Quieting Your Nerves—Rest, Sedatives, 
etc.; Cultivated Relaxation—The New Method; 
How to Relax Lying Down; How to Relax While 
Active; Instruction by the Doctor; Measuring 
“Nervousness”; Relaxing Worry and Other Men- 
tal States; Common Nervous Disorders; The 
Quest for Sleep; “Indigestion” and “Colitis”; 
High Blood-Pressure. 

We commend to every busy executive in this industry 
a careful reading of the book, and advise him to put 
the lessons into practice. It can easily be done by a pa- 
tient person who is desirous of improving his efficiency, 
and at the same time his health by learning how to re- 
lax his nerve and muscle tenseness. 


LS. i 


A Correction 


Through an error in proofreading in the review of the 
dissertation by Donald P. Mossman on bergamot oil, 
published in our last issue, we reported standards for 


bergamot oil in the National Dispensatory. This, of 
course, should have read National Formulary which con- 
tains the only legal standard for bergamot oil under 
the Food and Drugs Act. 
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New Incorporations 


Bar-Ne-Ray Laboratories, Inc., 1046 Wilson avenue, 
Chicago, cosmetics, beauty products and chemicals; 100 
shares par value common stock. Incorporators: Barney 
A. Smith, Felipe A. Cinturion, Blaine B. Gernon. 

Germatoll Medicine Co., Inc., cosmetics, medicines 
and chemicals; $250,000. Filed at Wilmington, Del., 
by Corporation Fiscal Co. 

Hilliard Products Co., Inc., Wilmington, Del., chemi- 
cals, cosmetics, medicines; $100,000. 

Zelma Bendure, Ltd., toilet preparations; $10,000. 
Filed by Robert Hoffman, 1270 Broadway, New York. 

Granwell Corp., cosmetics, toilet preparations; 
$10,000. Incorporators: W. M. Grant, 1435 Lexing- 
ton avenue, New York; A. M. Dawson, Madison, N. J.; 
J. Munroe, 1063 Gerard avenue, New York. 

Peggy Hopkins Joyce, Inc., 347 Fifth avenue, New 
York, cosmetics; 120 shares no par value stock. 

Dawn Cosmetic Mfg. Co., Inc., cosmetics; $20,000. 
Incorporators: Benjamin Rothman, 652 St. Mary’s 
street; Jacob Singer, 1556 Hoe avenue; Hyman Roth- 
man, 1455 Townsend avenue, all of New York. 

Nancy Garner Cosmetics Corp., Houston, Tex.; 
$1,000. Incorporators: Nancy Garner, Anna M. Har- 
vey, M. Frances Harvey. 

Gala Cosmetics, Inc.; 100 pfd., 100 common no par 
value stock. Filed by Harry Rappaport, 51 Chambers 
street, New York. 

Foresti Cosmetic & Perfume Co., Inc., cosmetics; 100 
shares no par value stock. Incorporators: Natale De 
Pasquale, 28 Union avenue, Brooklyn; Vincent De Pas- 
quale, 121 Evergreen avenue, Brooklyn; Ludwig G. 
Foresti, 113 East 116th street, New York. Filed by 
Bloom & Scherl, 25 West 43rd street, New York. 

Picture Soap Co., Inc., soaps, cosmetics; $10,000. 
Filed by Irving E. Rifkin, 38 Park Row, New York. 

Endit, Inc., cosmetics; 200 shares no par value stock. 
Filed by George A. Enright, 521 Fifth avenue, New 
York. 

Economic Handsoap Co., soap, Newark, N. J.; 100 
shares no par value stock. Agent: Joseph Russo, 
Newark. 


Business Records 
Assignments 


Levt & Rubin, Inc., dealing in compacts, etc., at 303 
Fifth avenue, New York, has assigned to Louis Rosen- 
baum, 60 East 42nd street, New York. 

Esther Dunn (Royal Perfumery), 3570 Broadway, 
New York, has issigned to Harry Upright, 45 East 17th 
street, New York. 


Receiver Appointed 


Leigh Chemist, Inc., 511 Fifth avenue and 351 West 
48th street, New York. The Irving Trust Co. has been 
appointed receiver by Judge Patterson. 


Bankruptcy Proceeding 


Redfearn Laboratories, Toronto, Canada. Liabilities, 
about $10,000; assets unknown. It was first suggested 
that there be a bulk sale of the firm’s assets, but it was 
subsequently decided to take the matter before the 
creditors again for approval since an addition of some 
$900, due to additional sales tax, would have reduced 
the dividend return. 
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HE annual convention of the Association of Cana- 

dian Perfumers and Manufacturers of Toilet Ar- 

ticles was held at the Seigniory Club, Lucerne-in- 
Quebec, June 5 and 6. The attendance was the largest 
of any of the association’s conventions, more than 110 
members and guests availing themselves of the oppor- 
tunity to attend the business sessions and enjoy the 
many entertainment 
features available at the 
club. 

The convention it- 
self was opened by an 
executive committee 
meeting, immediately 
after which the first 
general meeting was 
held. President J. R. 
Kennedy opened the 
meeting, and a general 
discussion on several 
subjects of interest to 
the membership fol- 
lowed. Among _ these 
were: obtaining a better 
and lower freight rate, 
continuing the efforts of the association to secure a 
lower excise tax, the advisability of setting up a 
“Declaration of Principles” for the association, the 
question of return of merchandise and the advisability 
of appointing a committee to consider it, and several 
other subjects. There was a general discussion of these 
topics by the membership. 

During the afternoon the qualifying rounds for the 
annual golf tournament were held and ladies who did 
not play golf were entertained by a motor drive through 
the club property, which contains more than 44 miles 
of paved roads. 





GEORGE T. CREIGHTON 





Canadian News and Notes 


In the evening of the first day there was a special 
dinner and entertainment at which time president Ken- 
nedy greeted the members and their guests, referring 
to the gathering as a family reunion. He introduced 
the newly married couples of the association. They 
are Mr. and Mrs. Lloyd Linton, Mr. and Mrs. George 
Kaestner, Mr. and Mrs. Gene Barton, and Mr. and Mrs. 
Clyde Black. He also introduced Miss Elsie May Carter, 
executive of Yardley & Co., of London, England. 

Each lady was given a large box and bag that con- 
tained a number of very handsome souvenirs donated 
by the members, and a lucky number contest for a 
beautiful diamond dinner ring was won by Mrs. Morley 
Hillman. President and Mrs. Kennedy were each given 
a beautiful travelling bag with the best wishes of the 
association for their coming trip abroad for which they 
will leave on June 23. In addition, the active members 
presented them with a substantial check, expressing the 
hope that they would purchase something abroad which 
they really would enjoy. Following the dinner, dancing 
took place until 3:30. 

The following morning the business session was de- 
voted principally to the election of officers and the 
report of the resolutions committee. The new officers and 
standing committees are as follows: George T. Creighton, 
president; Robert Carr, N. F. Dahl, vice-presidents; 
E. J. Reed, treasurer; G. H. Marceau, secretary; Miss 
Esther Shapiro, honorary assistant secretary; Miss Sum- 
merset, assistant secretary. Executive Board: the of- 
ficers and J. R. Kennedy, T. A. McGillivray, G. A. 
Johnson, Eugene E. Darr, S. H. Beardmore, R. Mar- 
tineau, Thomas Haugland, W. L. Linton, J. O. Deegan. 
Committee on Legislation: R. Minty, chairman; H. 
Rose, G. H. Marceau, Thomas Haugland, R. Carr. 
Committee on Importations and Tariff: G. H. Marceau, 
chairman and members of the Committee on Legisla- 
tion. Committee on Fraternal Relations and Member- 


we 


Part oF Group AT SEIGNIORY CLUB 


In second row beginning third from left: Albert Bellefontaine, first president of association; Harry Rose; E. 

J. Reed, new treasurer; W. L. Linton, former treasurer; G. H. Marceau, secretary; George T. Creighton, new 

president; J. R. Kennedy, retiring president; Thomas Haugland, chairman of entertainment; Robert Carr, vice- 

president; T. A. McGillivray; J. O. Deegan. In rear row at extreme right S. H. Beardmore, golf champion. 

From the United States, H. W. Ferguson, seventh from left in rear row; G. L. Ringel fourth from right in 

rear row; Alvin H. Smith fifth from left, and Addington Doolittle sixth from left in front row; Warren Van 
Kirk, eighth and A. H. Bergman eleventh in second row from top. 
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ship: J. R. Kennedy, chairman; J. D. Mooney, J. M. 
Catto, F. R. McBrien, C. W. Stephens, A. B. Burns, 
J. W. Patterson, A. E. Smith. Committee on Resolu- 
tions: C. G. Carmichael, chairman; G. G. Kaestner, 
A. Bellefontaine, G. F. Jones. Committee on Trans- 
portation and Freight Rates: R. F. Merkley, chairman; 
A. Borel. 


Expressions of sympathy were extended to Miss Esther 
Shapiro, honorary secretary of the association, who is 
ill in the Toronto General Hospital, to Mr. and Mrs. 
Robert Minty, who were unable to attend the conven- 
tion because of illness, and to the families of the late 
Rene Dean, W. E. Danner and Robert McLarty. 


Mr. Creighton was introduced and made a very sincere 
and practical talk, obligating himself to continue the 
good work of the association and inviting the loyalty 
and confidence of the members. After the luncheon 
the finals of the golf tournament were played and dur- 
ing the afternoon lady guests were entertained at 
Papineau Manor at bridge and afternoon tea. 


The new officers were presented and installed at the 
banquet that evening. Mr. Creighton gave a very in- 
teresting and inspiring address. The only formal talk 
presented at the banquet was by Gerald Johnson, of 
Richard Hudnut, who had just returned from Ottawa, 
having been on a mission for the association. His ad- 
dress outlined his visit to the capital city. 


The golf prizes were presented by George L. Ringel 
and Jack Deegan, the winners being: low gross, Stanley 
Beardmore, Fielder Paper Box Co. annual trophy and 
permanent prize of golf bag donated by Compagnie 
Parento; low net, J. W. Patterson, Fritzsche Brothers 
annual trophy; low gross runner-up, George Costello, Jr., 
silver cigarette humidor—W. J. Bush & Co., Ltd.; low 
net runner-up, F. J. Whitlow, silver tray—Anchor Cap 
& Closure Corp.; low gross, first game, J. O. Deegan, 
dunnage bag—Dominion Glass Co., Ltd.; low net, first 
game, J. D. Mooney, dunnage bag—Canadian Industrial 
Alcohol Co.; hidden hole, H. T. Roden, bottle set— 
Gooderham & Worts, Ltd.; low score on no. 13 hole, 
second game, J. H. Keens, cocktail shaker—J. R. Ferrell; 
low gross first 9, first game, Robert Dixon, silver tray 
—Dominion Paper Box Co.; low gross second 9, first 
game, George S. Smith, silver flask—Stuart Bros.; low 
gross first 9, second game, C. P. Cook, golf bag—Auto- 
matic Paper Box Co.; low gross second 9, second game, 
C. W. Darr, silver water pitcher—A. E. Long & Co.; 
most strokes on any one hole, first game, C. W. Stephens, 
golf ash tray—Gooderham & Worts, Ltd.; most strokes 
on any one hole, second game, Ed. Stange, coaster set 
—American Can Co.; most birdies in both games, G. G. 
Kaestner, one dozen golf balls—Stanley Mfg. Co.; most 
pars in first game, A. B. Burns, one dozen golf balls— 
Commercial Alcohol Co.; most pars in second game, 
A. Bellefontaine, one dozen golf balls—Hinde & Dauch 
Paper Co. A handsome bridge score pad was presented 
to each player, donated by Don Porter, of William E. 
Coutts & Co. 


The winners of the ladies’ tournament were as follows: 
low gross, Mrs. Mills, silver tray—Dominion Glass Co., 
Ltd.; low net, Mrs. G. A. Johnson, lady’s overnight bag 
—Canadian Industrial Alcohol Co.; runner-up low gross, 
Mrs. R. P. Bell, DeVilbiss atomizer; runner-up low 
net, Madame Moisson, compact—Houbigant. 
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E. C. Barton presented the prizes won in the tennis 
tournament, the winners being: Miss May I. Smith, 
Harry Rose and F. Rivard. 


Both evenings Mr. Barton, who should be given the 
honorary title of Musical Director of the association, 
very ably conducted the singing. Dancing continued 
until a late hour. 


Those contributing the many prizes and gifts which 
made the convention so much more enjoyable were: 
Lavoris Chemical Co., Ltd.; Northam Warren, Ltd.; 
Northrop & Lyman Co., Ltd.; Renaud et Cie of Can- 
ada; Soaps-Perfumes, Ltd.; Elizabeth Arden of Canada; 
Gooderham & Worts, Ltd.; Canada Drug Co., Ltd.; 
J. A. Marceau, Ltd.; F. W. Fitch & Co., Ltd.; F. J. 
Whitlow & Co., Ltd.; Noxzema Chemical Co., Ltd.; 
A. Schrader’s Son, Inc.; Yardley & Co., Ltd.; The 303 
Chemical Co., Ltd.; Hinde & Dauch Paper Co. of 
Canada; American Perfumers Laboratories, Inc.; Oxzyn 
Co.; Norda, Ltd.; Parfumerie Melba of Canada; Gor- 
don, Gordon, Ltd.; Lambert Pharmacal Co.; Compagnie 
Parento, Inc.; Anchor Cap & Closure Corp., Ltd.; 
Richard Hudnut, Ltd.; Harriet Hubbard Ayer of Can- 
ada; Parfumeries de Paris; J. A. Huston Co., Ltd.; 
Coulter Copper & Brass Co., Ltd.; Dominion Paper Box 
Co., Ltd.; Familex Products, Ltd.; Pinaud, Ltd.; United 
Drug Co., Ltd.; William E. Coutts & Co.; Houbigant, 
Ltd. 


The accompanying photograph shows only a few 
of the large number of members and guests in attend- 
ance. It was impossible to get the entire group together 
at one time. Numerous representatives of companies 
located in the United States attended the convention 
and all reported a most enjoyable and interesting session 
and commented in heartiest terms on the hospitality of 
our Canadian neighbors. 


In a final bulletin to the members, Mr. Kennedy ex- 
pressed his appreciation to the membership as follows: 
“This is the old President’s Swan Song—the closing 
exercises—the valedictory—the fade out—the two years 
have been so short to me—I fear to some of you too 
long—never worked with finer gentlemen—better sports 
—you lived up to all advance notices—the show you 
put on was a knockout—never let your officers down 
once—you’ve done your part famously—the glory is all 
yours—your reward eternal—thanks, a thousand times 
to everyone of you—what more can I say? Lights out 
—The curtain rises—lights—the show goes on—the 
new Chief takes the stage—spots and floods—bows to 
your applause. ‘Ladies and gentlemen, may I introduce 
to you your new President—you know him well—he 
has been in your midst for years—has earned your 


highest respect—he will give you his best—you will 
deserve and need it’?” 


Warrington Transferred by Vinolia 


Tom Warrington, who has been for years a well 
known figure in the drug trade of Toronto and Ham- 
ilton, has been transferred by the Vinolia Co., Toronto, 
to cover a territory in Northern and Eastern Ontario. 
Mr. Warrington is succeeded in Toronto and Hamilton 
by E. F. McGee. Bob Cheetham, who formerly rep- 
resented the company in Eastern and Northern On- 
tario, is taking over the Western Ontario territory. 
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I. Rene Dean 


The Canadian Drug Trade lost one of its best known 
and most popular members when I. Rene Dean, Cana- 
dian manager of the Lambert Pharmacal Co. and the 
Pro-Phy-Lac-Tic Brush Co., Toronto, was stricken sud- 
denly at his home, 18 Burlington crescent, that city, 
dying a few minutes later after being rushed to the 
Western Hospital. 

Mr. Dean, one of the younger members of the trade, 
was a native of London, Ont. As a boy he entered the 
drug business in the employ of McLaughlin’s drug 
store. Later he went to Toronto serving in various 
branches of Gordon Tamblyn, Ltd. For the past 
year he has been a member of the board of control of 
the Patented Proprietary Manufacturers’ Association of 
Canada, and president of the Travelling Men’s Aux- 
iliary to the Ontario Retail Druggists’ Association. 

As news of Mr. Dean’s sudden death reached the 
trade, telegrams and messages of condolence poured 
in from every part of Canada and United States, while 
the mass of flowers sent to his home bore tribute to 
the esteem in which he was held. Surviving are his 
widow and two sons, Gordon, 18, and Ross, 16; also 
his mother and one brother, Gordon, of London, Ont. 


William Danner 


While attending a meeting of the Canadian Phar- 
maceutical Manufacturers’ Association in Kingston, 
Ont., William Danner, president of the Henry K. Wam- 
pole Co., Perth, Ont., was stricken with a heart attack 
from which he died on June 3. The late Mr. Danner 
was widely known in the drug trade throughout Canada 
having been a past president and past secretary of the 
Canadian Pharmaceutical Manufacturers’ Association. 

He was born in Bethlehem, Pa., 74 years ago. Having 
inclinations towards research work, he associated himself 
with the firm of John Wyeth & Bro., Philadelphia, 
where he originated improved methods in the manufac- 
ture of tablets and digestive preparations. Later he 
became associated with the parent firm of Henry K. 
Wampole Co., Philadelphia. Afterwards he was ap- 
pointed general manager of the Canadian company at 
Perth. Surviving are his widow, one son, Leslie Danner, 
of Perth, one daughter in Toronto and one sister in 
Bethlehem, Pa. As a testimony to the esteem in which 
he was held, all places of business in Perth were closed 
on the afternoon of his funeral. 


Plans for O. R. D. A. Meeting 


At a committee meeting held last month, tentative 
programs were drawn up for the O. R. D. A. conven- 
tion to be held in Windsor, Ont., June 18, 19 and 
20. On Monday June 18, there will be the usual com- 
mittee meetings. At the noon luncheon, it is hoped 
that the Hon. H. H. Stevens, Minister of Trade & 
Commerce, will be present to address the association. 
An O. R. D. A. open session will be held in the after- 
noon and another one on Tuesday morning. The annual 
golf tournament will be held Tuesday afternoon with 
plenty of prizes. The annual Alumnae luncheon will 
be held on Wednesday noon, when the speaker will 
be Dr. M. S. Rice, of Detroit. Wednesday night the 
grand banquet will be held. 
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Canadian Patents and Trade Marks 


HE increasing international trade relations between the United 

States and Canada emphasize the importance of proper patent 

and trade mark protection in both of these countries in order 
that the expansion of business may not be curtailed by legal diffi- 
culties. 

For the information of our readers, we are maintaining a de- 
partment devoted to patents and trade marks in Canada relating 
to the industries represented by our publication. 

This report is compiled from the official records in the Canadian 
Patent Office. 

All inquiries relating to patents, trade marks, designs, registra- 
tions, copyrights, etc., should be addressed to 

PATENT AND TRADE Mark DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Ave., New York. 


Trape Marks Unper UNFaiR CoMPETITION ACT OF 

“Bathcharm.” Water softener and bath salts. 
Corp., New York City. 

“Non-At-All.” Toilet preparations. 
York City. 

“Karbol.” Soap. Soaps-Perfumes, Ltd., Toronto, Ont. 

“Little Peter,” “Fortress,” ‘“Petobolic,” “Clarion,” and representa- 
tion of a boy in costume, walking and carrying a cane. Soaps. 
Peter Lunt & Co.; Ltd., Park Lane, Aintree, Liverpool, England. 

“Hansonia.” Beauty preparations, perfumes. Hanson Co., Ltd., 
Vancouver, B. C. 

“Schneider’s Hair Colour Restorer.” 
Schneider, Montreal, Que. 

“Tre-Chic.” Hair fastening devices and cosmetics. 
pin Mfg. Co. of Canada, Ltd., St. Hyacinthe, Que. 

“Rouge Framboise,” and “Dorin.” 
Dorin, Inc., New York City. 

“Eden’s Wave.” Hair lotions. 
City. 

“Saskasal.” Bath salts. Saskasal, Ltd., Regina, Sask. 

“Renoval-Lison.” Beauty products. Alberta Delisle, 
under the name of Madame Lise, Montreal, Que. 

A central rectangular figure comprising a serrated border en- 
closing separate areas of solid color having reading matter thereon, 
and at each end of central figure a person standing by bath tub. 
Toilet preparations. Reckitts (Oversea), Ltd., Montreal, Que. 

“Joubert.” Toilet preparations. Jolind, Inc., New York City. 

A carton depending for its distinctiveness upon its form an 
arrangement of colors, namely, red, white and blue. Toilet ar- 
ticles. J. B. Williams Co. (Canada), Ltd., Ville LaSalle, Montreal, 
Que., and also doing business at Glastonbury, Conn. 

“Five Star.” Mouth wash. Wildroot, Ltd., Fort Erie, Ont. 

“Duxin.” Hair preparations. Antonio Rocco Martino, doing 
business under the name of Italy Laboratories, New York City. 

TRADE Mark 
Toilet articles. Johnson & Johnson, Ltd., Montreal, 


1932 
Neptune Trading 


Parfumerie St. Denis, New 


Hair color restorer, Moe 


Hump Hiair- 


Toilet preparations. Maison 


House of Eden, Inc., New York 


trading 


J. & J.” 


Que. INDUSTRIAL DESIGNS 

Jar or similar article, dominant features of which are a plurality 
of side walls and a plurality of panels above side walls. Capstan 
Glass Co., Connellsville, Pa. 

Container for cosmetics, having end bands and ornamentation 
in the area between end bands, consisting of plurality of con- 
trasting circular areas adjacent each of bands. Herbert H. Harris, 
New York City. 

341,238. 
Scotland. 

341,420. Collapsible 
Grove, W. Va. 

341,525. Cosmetic container. Scovill Manufacturing Co., Water- 
bury, Conn., assignee of August Mitchell, New York City. 

341,593. Cleansing compound. Albert Granik, London, Ont. 

341,624. Container. David S. Whitall, Montreal, Que. 

341,997. Collapsible tube closure. Leo Goldberger, inventor, 
and Joseph Simon, assignee of one-half interest, both of Cedar- 
hurst, N. Y. 


“Odorono” Offers Special Deal 

Ten per cent extra profit is provided in a special 
deal by the Northam Warren Co., Ltd., Montreal, on 
“Odorono.” The deal, which expires June 30, includes 
a smart free display stand and a special assortment of 
various sizes of ““Odorono.” 


PATENTS 


Shaving preparation. John McIntyre, Edinburgh, 


tube closure. Leo R. Inghram, Cedar 
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Patent and Trade Mark Department 


Conducted by Howarp S. NEIMAN 


HIS department is conducted under the general su- 

pervision of Howard S. Neiman, contributing 
editor on patents and trade marks. This report of pat- 
ents, trade marks, designs is compiled from the official 
records of the Patent Office in Washington, D. C. We 
include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: Perfumes, 
Soaps, Flavoring Extracts and Toilet Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted rgistra- 
tions under the Act of March 19, 1920. The remainder 


Trade Mark Registrations Applied for 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within thirty days 
after their publication in the Official Gazette of the United States 
Patent Office. It is therefore suggested that our Patent and Trade 
Mark Department be consulted relative to the possibility of an 
Opposition proceeding. 


309,149.—"‘Lenicet.” Dr. Rudolf Reiss Rheumasan- und Lenicet- 
Fabrik, Berlin-Charlottenburg, (April 27, 1905.)— 
Cosmetics. 

333,741.—“Emdee.”” Sontag Chain Stores Co., Ltd., doing 
business as Emdee Laboratories, Los Angeles, Calif. (July 1, 1930.) 
—Oil of winter green, synthetic; oil of cloves; 
citronella oil; liquid petrelatum. 

335,070.—‘‘Lord Chesterfield.” Newbro 
Ga. (Aug. 15, 1932.)—Toilet preparations. 


Germany. 


Eucalyptus oil; 


Mfg. Co., Atlanta, 


are those applied for under Act of February 20, 1905, 
and which have been passed to publication. 

Inventions patented are designated by the letter ““D.” 

International trade marks granted registration are des- 
ignated by letter “G.” 

All inquiries relating to patents, trade marks, designs, 
registrations, copyrights, etc., should be addressed to 


PATENT AND TRADE MARK DEPARTMENT 


Perfumer Publishing Co., 432 Fourth Avenue 
New York City 


335,550.—‘“Nubian Lash Magic.” Eva Lockwood, doing busi- 
ness as Nubian Lash Magic, Hollywood, Calif. (Oct. 28, 1932.) — 
Eyelash preparations. 
336,684.—See illustration. 
1, 1927.)—Cosmetic 
338,146.—‘Barbara 
assignor to Blue Waltz, 
Perfumes. 
342,001.—“Thymodine.” William L. 
(June 1, 1911.)—Toilet prepagations. 
342,175, 349,062.—‘“Top-Flite.” Corcoran, Inc., New York. 
(Aug. 29, 1933.)—Shaving preparations and toilet preparations. 
343,433.—“Beau-Elysee.”” Beau-Elysee Salon, New York. (Oct. 
1, 1933.) —Creams and lotions. 
343,708.—"“Rawleigh’s.” W. T. 
(Oct. 3, 1931.)—Hand 
344,121.—“Veltex.” Veltex Co., Inc., Birmingham, Alla. 
1, 1917.)—Flavoring extracts. 


Lucien Lelong, Inc., Chicago. 
containers. 


(May 


Louise.” Joubert Cie, 


New York. 


Inc., New York, 
Inc., (Dec. 27, 1932.)— 


Bechtold, Newark, N. J. 


Rawleigh Co., Freeport, Ill. 
cleansor. 


(June 
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349,307 546,217 
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344,633.—"Clover Farm.” Clover Farm Stores Corp., Cleveland, 
Ohio. (June, 1929.)—Shaving creams. 

344,753.—“‘Angelus.” Brunswig Drug Co., Los Angeles, Calif. 
(Mar., 1923, May, 1929, Feb., 1930, May, 1931.)—Toilet prepa- 
rations 2 

345,400.—"“Lady Durante.” Mary Scarsella, doing business as 
Lady Durante, New York. (May 1, 1933.)—Cosmetics. 

345,893.—"Vers Toi.” Société Worth, Paris, France. (June 
2, 1933.) —Perfumes and toilet preparations. 

346,084, 346,217.—“Sylvania.” See illustration. Sylvania In- 
dustrial Corp., New York. (Oct. 1, 1929; Nov. 10, 1933, re- 
spectively.) —Cellulose sheets. 

346,248.—“‘Monsanto.” Monsanto Chemical Co., St. Louis, 
Mo. (1901.)—Raw materials. 

346,287.—“Esquire.” Waldo E. Bugbee, New York. (Sept. 
30, 1932.)—Toilet preparations. 

346,541.—"Cor-tre.” Clark L. D. Burroughs, Cincinnati, Ohio. 
(Sept. 9, 1932.)—Hair preparations. 

347,726.—"Foam-Olio.” Foam-Olio Co., Newark, N. J. (Dec. 
1, 1933.)—Liquid treatment for scalp. 

347,793.—“‘Audrey Allyn.” Hugh J. Crossland, Detroit, Mich. 
(Sept. 1, 1933.)—-Cosmetics. 

348,187. See illustration. Parke, Davis & Co., Detroit, Mich. 
(May 20, 1933, and Jan. 3, 1934.)—Toilet powder, and face 
powder and dental cream, respectively. 

348,483.—"Fay’s Neo Dent.” Loyola J. Fay, doing business 
as Fay’s Neo Dent Laboratories, Spokane, Wash. (Feb. 1, 1934.) 
—Dental preparations. 

348,593.—"Silver Nymphe.” Goodman Chemical Co., Brook- 
lyn, N. Y. (July, 1932.)—Toilet preparations. 

348,670.—"Bambou.” Société Anonyme des Parfums Weil, Paris, 
France. (Dec. 12, 1933.)—Toilet preparations. 

348,688.—"Dreskin.”” Campana Corp., Batavia, Ill. (Mar. 3, 
1934.)—Preparations as aid to shaving, and toilet soaps. 

348,705.—"‘Celebrity.” Charles D. Fox, New York. (Mar. 6, 
1934.) —Cosmetics. 

348,794.—“Amethyst.” Benjamin Ansehl Co., St. Louis, Mo. 
(July 1, 1927.)—Toilet preparations. 

348,837, 348,839, 348,840.—"“The Spirit of the Nation,” “Puri 
tan,” “Gold Shield,” respectively. Rossville Commercial Alcohol 
Corp., New York. (Jan. 25, 1934, May 25, 1933, July 15, 1933, 
respectively.) —Denatured alcohol, and denatured ethyl alcohol, 


” 


respectively. 
348,896.—"Girey.” Waterbury Lock & Specialty Co., Water- 
bury, Conn. (Apr., 1932.)—Vanity cases. 

348,907.—"Gobi’s.” Goecke & Biller, New York. (Jan., 1934.) 
—Hair application. 

348,918.—"Velure.” Kendall Co., Boston, Mass. (Mar. 8, 1934.) 
—Hand lotion. 

348,956.—"Goliath.” Manuel Cabrera y Garcia, Habana, Cuba. 
(Apr. 21, 1923.)—Soap. 

348,971.—“Eukome.” Francis M. Cerbini, New York. (May, 
1931.)—Hair restorer and scalp balm. 

348,993.—"Palmitas.” Palmitas Products Co., Inc., New York. 
(Mar. 17, 1934.)—Perfumed rubbing alcohol. 

348,998.—"“Micronized.” Whittaker Micronizing Corp., New 
York, assignor to International Pulverizing Corp. (Feb. 26, 1934.) 
—Talc 

349,004.—"“Mak-Yur-Own.” George L. Burg, doing business 
as Imperial Mfg. Co., St. Paul, Minn. (Feb. 3, 1932.) —Wave 
set preparation. 

349,130.—“Hair-O-Gold.” Goodman Chemical Co., Brooklyn, 
N. Y. (1928.)—Hair bleaching wash. 

349,134.—"‘Halitosine.” Halitosine Co., St. Louis, Mo. (Mar. 
20, 1934.)—Tooth paste. 

349,150.—“O-Sheen-Blu.” Joseph L. Piper, doing business as 
Mineral Soap Co., Burlington, Ia. (Nov. 1, 1933.)—Soap. 

349,172.—"Perfect Feet.” Century Laboratory, Inc., Chicago, Ill. 
(Dec. 1, 1933.)—Foot bath powder. 

349,271.—"“Palmolive.” Colgate-Palmolive-Peet Co., Jersey City, 
N. J. (July 1, 1930—Jan. 1, 1900 for “Palmolive.””)—After 
shaving lotion. 

349,306, 349,307.—"“Good Morning!” See illustration. Mark 
W. Allen & Co., Detroit, Mich. (May 6, 1927; June, 1933, re- 
spectively.) —Latherless shaving cream, skin cream, respectively. 

349,332.—"Deepore.” V. E. Meadows, Inc., New York. (Aug., 
1932.)—Liquid cleansing cream. 

349,522.—"““Campus Creme.” Byrd Cosmetic Co., Lexington, 
Ky. (Oct. 17, 1933.—Hand and face lotion. 
349,531.—"‘Parfums De Seghers.” Edward J. Fay, New York. 
(Jan., 1929.)—Perfumes. 
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349,664, 349,665.—‘Capatone.” ‘“Kerosol,” respectively. Capa- 
tone Products, Inc., New York. (Mar. 27, 1934.)—Hair tonic. 

349,799.—“Swagger.” Les Parfums Marly, Inc., New York. 
(Mar. 30, 1934.)—Toilet preparations. 

349,807.—“Tao.” H. Th. Bohme Aktiengesellschaft, Chemnitz, 
Germany. (Mar. 3, 1934.)—Soap preparations. 

350,117.—“‘Nuit Folle.” Victor Vivaudou, Los Angeles, Calif. 
(Apr. 10, 1934.)—Toilet preparations. 

350,155.—‘Saxalur.” Eugenia Sachs Laboratories, Brooklyn, 
N. Y. (Mar. 1, 1933.)—Cream mascara. 

350,244.—“Halo.” Holman Soap Co., Chicago, Ill. (Jan. 10, 
1931.) —Soap. 

350,476.—"“Lins.” National Cellulose Corp., New York. (Jan. 
1, 1934.)—Cleansing tissue. 

350,753.—"Daggett & Ramsdell.” Daggett & Ramsdell, New 
York. (Apr. 13, 1933.)—Unfilled cosmetic containers. 





Trade Mark Registrations Granted 
(Act of March 19, 1920) 


These registrations are not subject to opposition: 


M313,159.—““Gold Coast Palm.” J. B. Williams Co., Glaston- 
bury, Conn. (Jan. 14, 1933. Serial No. 345,692.)—Soap. 

M313,778.—‘Polly Harris.” Polly Harris, Birmingham, Ala. 
(Jan. 1, 1933. Serial No. 348,024.)—Toilet preparations. 

M313,780.—"Pauline Sharpe.” Pauline Zeppinick, doing busi- 
ness as Pauline Sharpe Preparations, New York. (Jan. 2, 1932. 
Serial No. 341,314.)—Toilet preparations. 

M313,791.—“Karlen.” Dora Happersberger, doing business as 
Karlen Cosmetic Co., San Francisco, Calif. (Apr. 1, 1933. Serial 
No. 340,793.)—Cosmetics. 


Patents Granted 


Consideration of space prevents our publishing numerous claims 
and specifications connected with these patents. Those interested 
can secure copies of patents by ordering them by number at 10c 
each from Commissioner of Patents, Washington, D. C. 


1,958,414. Closure for containers. Ben E. Bogeaus, New York, 
assignor, by mesne assignments, to American Tube & Cap Corp., 
Jersey City, N. J. 

1,958,429, 1,958,430, 1,958,431, 1,958,432, 1,958,433, 
1,958,434. Closures for tubes and containers. Paul -D. Hartog, 
Corona, N. Y., assignor by mesne assignments, to American Tube 
& Cap Corp., Jersey City, N. J. 

1,958,454. Container closure structure. William Martin Vogel, 
Glenn Ridge, and Robert Woods Fentress, Elizabeth, N. J., as- 
signors to Stanco, Inc., New York. 

1,958,466. Container closure. Albert B. Boyd, Lansdowne, Pa. 

1,958,472. Paper container. Frank J. Dolan, Brooklyn, N. Y., 
assignor to Joseph M. Price, New York. 

1,958,524. Lipstick holder. Kenneth L. Tooker, New York. 

1,959,206. Closure for cans and the like. Paul D. Hartog, 
Corona, N. Y., assignor, by mesne assignments, to American Tube 
& Cap Corp., Jersey City, N. J. 

1,959,276. Container sealing and dispensing device. John B. 
Paardecamp, Brooklyn, N. Y. 

1,959,629. Vanity case. Nathan Kasdan, New York, and Daniel 
Pollack, Brooklyn, N. Y., assignors to Majestic Metal Specialties, 
Inc., New York. 

1,959,685. Cosmetic box. Albert E. Mullen, New York, assignor 
to American Perfumers Laboratories, Inc., New York. 

1,959,784, Vanity box. Walter A. Goertz, Newark, N. J., as- 
signor to August Goertz & Co., Inc., Newark. 

1,960,387. Tube and similar container for plastic and viscous 
substances. Ignaz Marcher, Vienna, Austria. 

1,960,393. Collapsible tube. Arthur H. Orten, Highland Park, 
Mich. 

1,960,669. Color guide for cosmetics. Benjamin H. Freedman, 
New York. 

1,960,674. Sifter-top can. Arthur G. Hopkins, Maspeth, N. Y., 
assignor to Metal Package Corp., New York. 

1,960,875. Powder puff. Paul Parisot, Paris, France. 

1,961,437. Cosmetic compact. William R. Tuttle and Charles 
W. Stickel, Rochester, N. Y., assignors to Kurlash Co., Inc., Roches- 
ter, N. Y. 

1,961,880. Dispensing device. John A. Hine, Riverside, and 
Robert V. Hine, Beverly Hills, Calif. 


(Continued on page 229) 
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Grape Fruit ...... 

SEs: ye gaan win ewe 


Nee RN Ole 
> ST OT SS =] DO 
aANINTIoo;owcgcn4we 


333535005950595 


Guaiac (Wood) 2.35@ 
REGMRIOEK 5 cc ccccccs .73 
ODS .......-:(08.) OOO 
Horsemint ........ 2.85 
SD ch sic na Wiis 40.00@ 
Juniper Berries 1.50@ 
Juniper Wood ..... 60@ 
DMR. ss cacisans ss 15.00@ 
Lavender, English.. 32.00@ 
NEN aks cuss ea 2.65@ 
Lemon, Italian ..... 1.00@ 
re .60@ 
Lemongrass ....... .20@ 
Limes, distilled .... 7.50@ 
expressed ....... 11.00@ 
IE = Gehan. eae ice 1.40@ 
Lovage ........... 35.00@ 
Mace, distilled ..... 1.50@ 
BEORGATIN ...cccces 4.75@ 
Marjoram 6.25@ 
I ia iia oes 5.00@ 
Mirbane (see ns 
Mustard, genuine. 8.50@ 
artificial ere 2.15@ 
SION 9 S00 nwrenn ees 10.00@ 
DEE: dia vec dnaeiss 4.00@ 


Neroli, Bigarade, p. 

Petale, extra .... 
EE 5.60 668-4 Ss 
a cian Kies 


Olibanum ......... 
Orange, bitter ..... 
sweet, W. Indian. 
a eee 
Spanish err 
ae ar 
ERE Cee 
Origanum, Spanish. 
Orris root, con (0z.) 
Orris root, abs. (0z.) 
Orris Liauid ...... 
REE abe aang tg 
oO eee 
Pennyroyal, Amer.. 
POOMEM  cicicccvcs 
Pepper, black ..... 
Peppermint, natural 
redistilled ...... 
Petitgrain ........ 
UE = a aie sate 
ee 
Pine cones ........ 
Pine needles, Siberia 
Pinus Sylvestris cad 
Pumilionis ...... 
Rhodium, imitation. 
Rose, Bulgaria (o0z.) 
Rosemary, French.. 
EER: -a6bws aes 


Sage, Clary ....... ‘ 


Sandalwood, East 
WE i Sick occ atc 
Australia ....... 

Sassafras, natural.. 
Co | 

Savin, French ..... 

Spearmint ........ 

Snake Root ....... 















































Prices in the New York Market 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices of Soap Materials) 


55.00@125.00 
70.00@150.00 


3.45@ 
1.50@ 
6.50@ 
1.70@ 
1.50@ 
1.55@ 
2.80@ 
1.35@ 

.60@ 

.85@ 
4.00@ 


35.00@ 5t 
8. 00@ 2! 


6.50@ 

3. 00@ 
2.15@ 
1.55@ 
6.00@ 
2.85@ 
3.15@ 
1.40@ 
2.35@ 
1.30@ 
3.00@ 
.85@ 
2.00@ 
2.20@ 
2.00@ 
6.00@ ; 
4A0@ 
.36@ 
2.50@ 


East Indian 
Wine, heavy 
Wintergreen, S’thern 

Penn. & Conn.... 


yt 


ooo”? 


% lang-Y lang, Manila 


90 S71 90 No 90 
coupe 


TERPENELESS OILS 


Sesquiter’less 


’ 78:00@ 90.00 
90,00@115.00 


Ylang-Ylang 


KS wonNmre 
aocooa 


Ginger, U.S. 


oosce 
SSSsS SSSun 


Pepper, black 


ou 


WIA On & 
~] 


NNR WOWARNW 
ooumounocnwoc 


neat AND 
I LS 


Acetaldehyde 50%.. 
Acetophenone 
Acetyl iso- Panaene. : 


bo 
on 


ean ee ie 26.000 


C 14 (so-called). 

C 16 (so-called). 
Amyl Acetate 
Amy] Butyrate .... 
Amy]! Cinnamate 
Amy] Cinnamic Alde- 


Amyl Formate 
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Amy] Phenyl Acetate 3.60@ 4.00 
Amy! Salicylate -75@ 
Amyl Valerate .... 2.40@ 
IE «a aieieiKin- e's 1.15@ 1.25 
Anisic Aldehyde ... 3.35@ 
Bey panne U.S.P. 1.45@ 

ME ive ps ye 1.55@ 1.90 
tla ec niarers 2.00@ 4.00 
Benzyl Acetate .... 70@ ~-.85 
Benzyl Alcohol 95@ 1.50 
Benzyl Benzoate ... 1.05@ 2.00 
Benzyl Butyrate ... 5.50@ 6.25 
Benzyl Cinnamate .. 7.00@ 9.00 
Benzyl Formate ... 2.90 3.25 
Benzyl Iso-eugenol.. 15.00@ 25.00 
Benzylidenacetone .. 2.50@ 4.00 
a verre 1.75@ 2.00 
Bornyl Acetate .... 2.00@ 6.00 
Bromstyrol 4.00@ 5.00 
Butyl Acetate ..... .60@ 

Butyl Propionate 2.00@ 
Butyraldehyde ..... 12.00@ 
COE idk v 6escxt 1.15@ 
NN iis irae ski es 3.25@ 4.00 
Cinnamic Acid 4.00@ 
Cinnamic Alcohol .. 3.25@ 3.50 
Cinnamic Aldehyde. 2.50@ 3.50 
Cinnamy! Acetate .. 10.00@ 12.00 
Cinnamyl Butyrate. 12.00@ 14.00 
Cinnamyl Formate.. 13.00@ 
Crete) C.. P. ice sivcie 2.50@ 3.00 
Citronellal ........ 2.40@ 3.00 
Citronellol ........ 2.25@ 2.75 
Citronellyl Acetate.. 3.75@ 
COUMMBTTA c.6.0cc0% 3.50@ 
Cuminie Aldehyde.. 62.00@ 
Dibutyphthalate 30@ ~—.36 
Diethyphthalate 32@ 37 
Dimethyl 

Anthranilate .. 6.25@_ 7.00 

a Hydroqui- 

ee ee 3.75@ 5.00 
Dimetiivinbthalate... 50@  .60 
Diphenylmethane 1.75 2.45 
Diphenyloxide ..... 1.20@ 
Ethyl Acetate ..... .20@ .50 
Ethyl Anthranilate. 5.50@ 6.00 
Ethyl Benzoate .... 1.20@ 
Ethyl Butyrate . 1.00@ 
Ethyl Cinnamate 4.50@ 
Ethyl Formate .... 1.00@ 1.25 
Ethyl Propionate .. 1.40@ 2.50 
Ethyl Salicylate ... 1.15@ 2.50 
Ethyl Vanillin . 15.00@ 20.00 
Eucalyptol ........ .60@ 1.00 
MUNOR -ieiiweecns 2.60@ 3.50 
Geraniol, dom, .... 2.00@ 6.00 
Geranyl Acetate %.. 2.90@ 4.00 
Geranyl Butyrate .. 6.00@ 8.00 
Geranyl Formate .. 5.00@_ 7.00 
Heliotropin, dom. 2.10@ 2.40 

OO eee 2.50@ 
Hydratropic Al’hyde 25.00@ 27.50 
Hydroxycitronellal. . 3, 60@ 10.00 
Indol, C. P. ...(0z.) 2.25@ 5.00 
Iso-borneol peace a 2.30@ 
Iso-butyl Acetate .. 2.65@ 
Iso-butyl Benzoate.. 2.75@ 3.25 
Iso-butyl Salicylate. 3.00@ 6.00 
Iso-eugenol ....... 50@ 4.50 
Iso-safrol ......... 1.75@ 
VS ee 1.90@ 2.75 
Linalyl Acetate 90% 2.50@ 2.75 
Linalyl Benzoate 10.50@ 
Linalyl Formate ... 10.00@ 12.00 
Menthol, Japan 2.75@ 3.50 

Synthetic ....... 2.25@ 3.00 
Methyl Aceto- 

phenone ........ 2.20@ 3.00 
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Methyl Anthranilate 2.50@ 3.00 
Methyl Benzoate ... 1.40@ 1.75 
Methyl Cinnamate.. 3.50@ 
Methyl Eugenol 2.90@ 6.75 
Methyl Heptenone.. 3.75@ _ 6.00 
Methyl Heptine C’b. 20.00@ 36.00 
Methyl Iso-eugenol.. 8.50@ 12.50 
Methyl Octine Carb. 24.00@ 32.00 
Methyl Paracresol.. 4.65@ 6.00 
Methyl Phenylac-tate 2.65@ 3.00 
Methyl Salicylate .. 42@ ~~ «50 
Musk Ambrette 6.60@ 7.50 

| eee 7.0@ 9.50 

NE sivwaciames 2.50@ 3.00 
Nerolin (ethyl ester) 1.50@ 1.75 
Nitrobenzol ....... .15@ 
Nonyl Acetate ..... 48.00@ 

Octyl Acetate ..... § 32.00@ 
Paracvesol Acetate. 5.25@ _ 6.00 
Paracresol Methyl 

DOME <wiaceceds 3.50@ 5.00 
Paracresol Phenyl- 

Acetate ‘ 14.00@ 20.00 
Para Cymene. (gal. ) 1.25@ 1.65 
Phenylacetaldehyde 

MOE .kdeesmenaee 5.00@ _ 7.00 

DO, wiacdcwewes 8.50@ 10.50 
Phenylacetic Acid. 2.50@ 4.00 
Phenylethyl Acetate. 7.50@ 10.00 
Phenylethyl Alcohol. 4.25@ 4.75 
Phenylethyl But’rate 12.00@ 16.00 
Phenylethyl Formate 18.00@ 
Phenylethyl Pro- 

DIONE é6uccnious 12.00@ 
Phenylethyl Val’rate 16.00@ 
Phenylpropyl Acet.. 8.00@ 11.00 
Phenylpropyl Alec’hol 6.00@ 12.00 
Phenylpropy! Alde- 

iat ge naan aes 8.00@ 12.00 
Rhodinol .......... 8.00@ 20.00 
REG it wetescwues A8@ .53 
Santalyl Acetate .. 22.50@ 
Skatol, C. P...(0z.) 7.00@ 10.00 
Styralyl Acetate 20.00@ 
Styralyl Alcohol 20.00@ 
Terpineol, C. P. ... .36@ .40 
Terpinyl Acetate 90@ 1.15 
Co, ee .35@ 
pi rere 1.90@ 2.75 
Vanillin (clove oil). 4.65@ 5.50 

(guaiacol) ...... 4.40@ 5.00 
Vetiveryl Acetate .. 21.00@ 25.00 
Violet Ketone Alpha 5.00@ 10.00 

| Pe erry 5.50@ 8.00 

PEOGEST acaccnens 5.25@ 8.00 
Yara Yara (methyl 

OEP kcesvensde 1.50@ 1.75 

BEANS 
Tonka Beans, Para. 1.15@ 1.40 

Angostura ...... 2.40@ 2.50 
Vanilla Beans 

Mexican, whole .. 3.25@ 4.25 

Mexican, cut .... 3.00@ 3.50 

Bourbon, whole .. 2.50@ 3.00 

South American. . 250@ 3.00 


SUNDRIES AND DRUGS 


OD. ackct cveues 1@ 15 
Alcohol, 190-pf. gal.4. 12% 6 @4.29% 
Almond meal ...... 21@ = -.25 
Alum, potash is 03% @ 03% 
Aluminum chloride. 10@ 
Ambergris ....+.«. 82. 50@ Nom. 
Balsam, Copaiba ... .38@ .40 
POE weédevawnnen 2.10@ 2.35 
RR 80@ 1.10 
Fir, Canada, gal.. 9.00@ 12.00 
ee 1.25@ 1.50 
Beeswax, white .... .40@ 45 
RO io tawiuene 24@ ~~ «30 





Bismuth sub-nitrate 1.40@ 

Boric Acid, ton..... 105.00@115,.00 
CEO? sc Raga ecs 16@ _.20 
Calcium, phosphate. .08@ .08% 

Ph’ phate, tri-basic .1838@  .15 

MEIN 6 tkwwadcen 03% @  .04 
CE dock ccna .53@ .65 
Cardamon seed .... .65@ 
Castoreum ........ 17.50@ 
Chalk, precip. ..... .08%@ .06% 
Cetyl Aleohol ..... 75@ 1.50 

WU a dawsenewas 1.90@ 2.15 
Cherry laurel water, 

CO ee re 1.25@ 
CYEPIC GIG Qn. ccces 30@_~_.35 
Civet, ounce ...... 3.75@ 4.50 
Cocoa butter ...... 12@__—-«.15 
Clay, Colloidal 03@ .03% 
Formaldehyde ..... .06@ .06% 
Fuller’s Earth, ton.. 16.00@ 30.00 
Formic acid ....... .12@ 16 
Fatty Acids (See Soap Sec.) 
CNR. 5 inc ness 75@ 1.25 
Gum Arabic, white. 20@ .22 

ME viedeavea dnd 09% @ aa 
Gum Benzoin, Siam 1. 30@ 1.50 

ee .24@ .30 
Gum galbanum 1.05@ 1.15 
Gum myrrh ....... 30@ ~=C.«.40 
Henna, powd. ..... 15@_~_—.28 
Hydrogen peroxide. 05@ _—-.08 
0 06@ = .08 
Labdanum ........ 3.50@ 5.50 
Lanolin, hydrous 18@ aa 

anhydrous ...... .20@ 24 
Lavender flowers 24@ 55 
Magnesium, Carbon- 

BR ree intieend 06%@ 07% 

Stearate ........ 19 -25 

Sulfate ......... 02%@ .08 
Musk, ounce ...... 15.00@ 25.00 
Oils, Vegetable (See oe Sec.) 
Olibanum, tears ... 13@ 30 

siftings aatadea a ute 08@ 13 
Orange flower water, 

Ee An anceidon s 1.50@ 
Orange flowers .... .30@ 90 
Orris root, powd. .. .20@ 75 
NM. « sicsietinccae’s 044% @ .O7 
Patchouli leaves ... 16@ .20 
Petrolatum, white.. 07@ 11 
eee 16@_~ .20 
Potassium, Carbonate 13@ 16 

Hydroxide ...... 7% @ 
Quince seed ....... .60@ 1.00 
Reseda flowers .... 1.50@ 1.65 
Rhubarb root, powd. .28@ _ .50 
Rice starch ....... 12@ ~~ «15 
Rose leaves, red... 1.40@ 1.75 
Rose water, gal. ... 1.25@ 
Salicylic acid ...... 40@ _—«.45 
Sandalwood, chips .. 45@ _—«.50 
Oe ae 1.75@ 

Soap, neutral white .19@  .23 
Sodium, Carb, crys.. .01%@ .02% 

Phosphate,tribasic .02%@ .04 
Svermaceti ....... .22@ 25 
RORY sc huwee eters 40@ _ 3.2 
Sulfur, precip 17@ _~_.20 
Tartaric acid ...... .27@ ~~ .30 
Titanium oxide .... 22@ ~~ .25 
Tragacanth, No. 1.. 1.20@ 1.50 
Triethanolamine ... 45@ «50 
Veniceturpentine,gal. .30@ 
Vetivert root ...... .30@ 
Violet flowers ..... 95@ 1.15 
Zine Peroxide ..... 1.10@ 1.75 

INS ci. wire bt alee <2 13%@ 15 

NE cna eenes 21@ .28 


New York Market Report 


ITTLE feature of interest developed in the es- 

sential oil and aromatic chemical market during 
the last month. Business seems to have slackened a 
bit, and the volume of goods moving to the consumers 
is certainly lighter than it was during the Spring. 
This is, in most directions, blamed to the annual Summer 
let-down in business and is not considered serious by 
‘sellers. It is the general belief that the Summer will be 
rather dull with a sharp renewal in the demand in 
evidence in the Autumn. The continued gain in retail 
sales, not only of toilet goods but also of other products 
into which essential oils and other perfume material 
go, is a feature which brings much encouragement to 
the trade. 

Prices have held quite steady throughout the period. 
Business is not so brisk, but there is little tendency 
on the part of sellers to cut or shade prices on this 
account. Featuring the market has been a rather sharp 
rise in the prices of peppermint and spearmint. These 
have moved forward on reports of drought damage to 
the growing crop in Indiana and Michigan. How serious 
these reports are cannot be determined at the moment 
but they have stiffened the view of country holders 
and to a lesser extent of owners of spot goods. Other 
items are relatively quiet and steady and without ma- 
terial change since the review which appeared in our 
May issue. 


Patents and Trade Marks 


, . 
(Continued from page 217) 


1,962,248, 1,962,249. Powder puff and method of making the 
same; powder puff. Maurice Levy, New York. 

1,962,376. Closure. Charles A. Zarobsky, South Euclid, Ohio. 

1,962,875. Swab. Selah M. Reber, Los Angeles, Calif., as- 
signor to Ever-Dry Laboratories, Inc., Los Angeles, 


Designs Patented 


91,631. Design for a display stand. Samuel Kohn, New York, 
N. Y. 

92,230. Design for a lipstick container. 
York, N. Y. 

92,235. Design for a combination mirror and lipstick holder. 
Renée Carafa d’Andria, New York, N. Y. 

92,340. Design for a jar. Edwin W. 
assignor to Owens-Illinois Glass Co., Toledo. 

92,359. Design for a container closure. 
York. 

92,414. Design for a vanity case. Raymond Loewy, New York, 
N. Y., assignor to Elizabeth Arden Sales Corp., New York. 

92,423, 92,424. Designs for jars or similar articles. Theodore 
J. Piazzoli, Connellsville, Pa., to Capstan Glass Co., 
Connellsville. 

92,425, 92,426. Designs for a jar and a bottle. Sidney Picker, 
New York, assignor to Crystal Corporation, New York. 

92,436. Design for a bottle. Clifford B. Stevens, Milwaukee, 
Wis., assignor to Holsum Products, Inc., Milwaukee. 

92,461. Design for a bottle. Edwin W. Fuerst, Toledo, Ohio, 
and John W. McPherrin, Evanston, IIl., assignors to Kendall Co., 
Boston, Mass. 

92,469. Design for a bottle. 
Hills, N. Y. 

92,486. Design for a bottle. William A. Nester, East St. 
Louis, Ill., assignor to Obear-Nester Glass Co., St. Louis, Mo. 


Edna May Cox, New 


Fuerst, Toledo, Ohio, 


Joel Kronman, New 


assignor 


Adrian C. Humphreys, Forest 


Real Success Story 


Often when a person starts to rest on his laurels he 
discovers they are poison ivy.—Ohio State Journal. 
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Prices of Soap Materials 


Tallow and Grease 


Tallow, N. Y. C. extra 
Edible 
Fancy 

Grease, white 


Fatty Acids 


Coconut Oil, 98% Saponifiable, tanks. . 
Corn Oil, 95% T.F.A. tanks 
Red Oil, distilled, tanks 
Saponified 
Stearic Acid, single pressed 
Double pressed 
Triple pressed 


Soap Making Oils 


Castor No. 1, tanks 09% @ 
No. 3, tanks .09 @ 
Coconut, Ceylon Grade, .02% @ 
Cochin grade, tanks 03% @ 
Manila grade, tanks .025% @ 
Corn, crude, Midwest mill, tanks .045% @ 
Cotton, crude, Southeast, tanks 044% @ 
Refined 05% @ 
Foots, 50% T.F.A. 01%@ 
Lard, common No. 1 barrels 074% @ 
Olive, denatured, max. 5% : 
drums, gal. 88 @ 
Foots, Prime, green, barrels 07% @ 
Palm, Lagos, max. 20% F.F.A., drums .03%@ 
Niger, casks .03% @ 
Palm, kernel, tanks .03 @ 
Peanut, crude, barrels .07% @ 
Refined, barrels .081%4 @ 
Soya beans, max. 2% F.F.A., Midwest 
mill, tanks .06%@ 
Tallow, acidless, barrels 07% @ 
Whale, Crude No. 1, Coast, tanks.... .04 @ 
Refined, barrels .06% @ 


11% @ 


Glycerine 


Chemically pure, drums extra 13%@ 
Dynamite, drums included 13 @ 
Saponification, drums 10 @ 
Soap, lye .09 


5.65 
5.70 
5.80 


Sulfuric, 60°, ton 
66°, ton 
Borax, crystals, carlots, ton 
Cyclohexanol (Hexalin) 
Naphtha, cleaners, tank cars 
Potassium, carbonate, 80@85% 
Hydroxide (Caustic potash) 
92% 
Salt, works, ton 
Sodium carbonate 
light, 100 pounds 
Hydroxide (Caustic 
solid, 100 pounds 
Silicate 40°, drums, 
pounds j 
Sulfate, anhydrous J 4 .03 
Phosphate, tri-basic é .03 
Zine oxide 


DDDOOON 


07% @ 
11.50 @14.00 


@ 2.37 


(Soda ash) 
Soda) 


2.60 @ 3.75 
works, 
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